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SOUND PRODUCTS WITH SOUND IDEAS 


Our New Platinum Series line of mixers 
isn’t just a breakthrough in technology... 
it’s a breakthrough in communication. 

Hundreds of DJs from around the world 
told us what they wanted in a mixer and we listened. 
The answer was a line of seven premium mixers, each 
with its own mix of features, performance and price to 
satisfy specific mixing needs. To compensate for 
different input levels and Equalizations when mixing 



phono and CDs every Platinum Series 
mixer features a separate gain and 
equalization control on each channel. And 
for beat mixing without continuous 
headphone monitoring all PS mixers include dual beat 
indicators positioned above the assignable crossfader. 
So while other company’s consider paint a break thru 
in technology, Gemini considers solving real world 
problems, a real breakthrough in technology. 


Corporate Office; 1100 Milik St. Carteret. Ml 07008 • Te! 908-969-9000 • Fen 908-969-9090 

Florida Office; 2891 Evens St. Hollywood, FI 93020 • let 964-920-1400 • Fa* 964-920-4105 ■ Canadian Distributor; SF Marketing 6161 Cypitwt, St. Laurent QC. Canada H4S1R3 * Tel 511856-1919 • Fai 514 856-1920 

United Kingdom office: Unit C4 Hajcton Industrial Estate. Lakesmere Rood. Hordean Waterloo-, ilk F08 9JU Tel (0)1705 591771 Fan (0)1705 £93633 
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ELATION® ENTERTAINMENT PRODUCTS 
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“A UNIQUE LINE OF SPE< 


L EFFECTS LIGHTI 


INTELLIGENT LIGHTING 
COLOR CHANGERS ^ 
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CENTERPIECE EFFECT 
FOG MACHINES 
HELICOPTERS 
CONTROLLERS 
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ROPE LIGHTS 
BLACK LIGHTS 
LIGHT STANDS 
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TRACK ONE 



Six years ago, when Mobile Beat was in its infancy, there 
were few opportunities for mobile entertainers to get 
together, face-to-face, and share common experiences and 
concerns. One of our goals with Mobile Beat was to fill that 
void. 

A lot has changed since 1991. We've witnessed an 
industry, that was waiting to happen, join together and 
grow. We sincerely hope this magazine was a part of it! 

Now, with the advent of the first Mobile Beat DJ Show 
and Conference in Las Vegas, we take another giant step 
forward. With a vision patterned on the format of the 
magazine, we take our enthusiasm for our profession, on 
the road. Three days of informational seminars, product 
displays and demonstrations, and entertainment for and by 
mobile entertainers, all coming to Las Vegas, Nevada, 
January 5, 6, and 7. 

If you plan to attend, take advantage of the special 
opportunites this show presents. Audition for the DJ Dream 
Team; submit a brochure or presentation folder; test your 
musical trivia knowledge; or sign up to sing! (See “Be a 
Part of DJ History" on page 6). 

Speaking of winners, check out “Wild Cards," for the 
best business cards awards. And, as usual, we have plenty 
of scoops and reviews for lots of cool, new gear. 

So as we head into a brand new year, have a safe, pro¬ 
ductive, and Happy Holiday season and... see you in Las 
Vegas! 



Mobile 
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WHY NOT GO WITH THE PARTY LEADER? ^ 


Try our New "Leader of the Pack" Party Kit which will light up your 





black light parties from Magic in the Night® to Maracas. 


Cali for our exciting,new catalog. 


Check us out on the Web http://www. shernnannet.com 

Customer Service Hours: Mon-Fri 9 AM - 5 :30 PM EST 

(800] 645-6513, Ext. 3035 or FAX(516) 546-7024 


RONDO 


> > • 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional Dj equipment including 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players ★ PA Systems 

Lighting ★ Special Effects ★ And more 

Check our low prices before buying any musical equipment/ 


^ ' ' ■ 


Grey Carpet Covered 

CD Cases: 

For 84CD's $ 57.96 
For 112 CD’s $ 65.52 
For 168 CD’s $ 85.68 

Also holds CD View Packs 


O 




w&m 


Grey Carpet Covered 

Album Cases: 

For 100 12“ $ 61.74 
For 200 12” $ 81.90 


Grey Carpet Covered 

Single 

turntable 

case: 

$ 74.34 


To order call I-800-845-1947 

In New Jersey Call 908-687-2250 Call for a free catalog! 

Shipping & handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY& NJ. 
Offer limited to continental US. Prices subject to change after 1/3 1/97. 


6REA1 BIS SOUND 

COOL LITTLE BOXES 



“ Bag End Loudspeakers has re¬ 
thought speaker system design 
and come up with a way to get 
tight-fisted, hard-thumpin' bass 
from a system designed for 
mobility...The bass was tough 
and tiglu every where... As we 
pushed the ELF system closer to 
the limits, it not only got louder, 
hut crisper...Judging by the reac¬ 
tion on the dance floor, there 
was no doubt that the ELF sys* 
tern performed beyond our 
expectations. ” 

Robert Lindquist ■ Editor 
Mobile Beat Magazine 

BAG END loudspeakers 
P.O, Box 488 Barringlon, IL 60011 
Phone 847 382 4550 Fax 847 382 455) 
Interne! info@bagend.com 
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HONEYMOON IN VEGAS 
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MOBILE BEAT PICKS 


IKE BEST 
BUSINESS 

CARDS 


PAGE 35 



Steve Wozniak introduces the soon-to-be-wed couple (at the Mobile 
Beat DJ Shoiv & Conference), who will wake history try having the 
most DJs at a reception ever / You can be a pan of the DJ Dream 
Team (see page 25). 


THE BUSINESS END: 

ADD ONS DO ADD UP! 49 


Are yon missing out on a profitable add on? An Bra dice explains 
how you can offer your clients more! 

PUTTING A CAP ON CANCELLATIONS 52 


A lark Johnson tells how to keep the client and the deposit. 
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Hottest Pro 
He Planet 


The newest profes- ^ 
sional DJ mixer 
in the business will v * 
unleash your creative 
ability, by adding "on the 
fly" digital sampling to your 
mix. Introducing the MTX 
MX3000, a combination of a 
powerful DJ mixer with a 16 
second digital sampler that 
loops and stutters flawlessly 


Powerful, essential 
features for total con' 
trot. One touch write and 
an oversized start/stop but 
ton for instant sampling. 
Assign EFX, choose single or 
repeat mode, set percent control 
and playback fader, all for ultra 
smooth mixes. 


ncfttl won iivti 


Two individual mic inputs for easy output 
level adjustment, 3 phono inputs that are 
defeatable to line, bringing the total num¬ 
ber of stereo tine inputs to 8. 


Assign any channel to the field replaceable crossfader for maximum 
input access. Utilize the crossfade headphone cueing system to sim¬ 
plify beat mixing, or to cue up instantly. 


Audition MTX mixers at only the finest specialty audio retailers 


The Pointe at South Mountain 
4545 East Baseline Rd. 
Phoenix, AZ 85044 


MTX manufactures the highest quality, most innovative professional DJ mixers 
designed specially for mobile DJ s, club jocks, re-mix artists, and scratch DJ s 












SO YOU WANT 
TO GO 

ON-THE-AIR? 


Become a Disc Jockey, 
a Newsperson, 
a Sportscaster, 
or one of many other 
broadcasting careers! 

Learn-by-doing at a radio 
station in your area. 

BTN utilizes the age-old 
instructor/apprentice 
relationship to achieve the goal 
of employment in broadcasting... 



BROADCASTERS 

RAINING 

NETWORK 

calf toll-free 

1-888-96RADI0 

www.learn-by-doing.com 


Associate member of 

National Association ol 



BROADCASTERS 


TOUGHER TRUCKS 

I was a little annoyed with your article 
on getting to the gig in style (“Gear 
Boxes,” November ’96). I’ve been 
spinning for 15 years and the first thing 
I consider when purchasing a vehicle is 
the payload capacity. Not one of your 
vehicles mentioned this. The Dodge 
Caravan is nice for the guy who works a 
few times a month, but if you do this 
for a living, the springs (even in the 
heavy duty package) won’t handle the 
weight of all the equipment. Another 
problem is the wear and tear on 
carpeted vehicles. My vehicle is 
considered to be quite stylish, less 
expensive than most of the vehicles 
listed, can transport six adults along 
with two sets of speakers, a full light 
show (including three trusses), three 
cases of CDs and a full rack, plus 
whatever else I might need. It loads 
and unloads very easily and. I am 
amazed that you never brought it up. It 
is a Dodge Ram 1500 Extended Cab 
Pickup, with a solid cap. Most of the 
vehicles you mentioned are not 
practical for the constant riggers of 
road use and any kind of real light 
show. 

Christopher Roman, 

Advanced Audio Concepts 
Walpole, MA 

The following letters were all in response to 
"Weekend Warriors ", Mark Johnson's article 
in the November '96 issue. 

A LICENSE TO STEAL 

1 do not have a problem with the single 
unit MDJ, I agree that there are a lot of 
them out there, and it is hard to make 
a living as just a DJ. What I have a 
problem with is the person who has a 
CD player, a set of speakers, and a CD 
collection. Then they go out and make a 
couple hundred bucks on a Saturday 
night. This is what is killing our busi¬ 
ness. These people come in, under 
price the going market rate established 
by the full-time companies, and take 
away our business. It is because of this 
“low-balling” that those of us who are 
full-time DJs can not make a living 
without a second job. 


I started out 14 years ago as a single 
unit MDJ, but over the years have 
expanded to a multi-unit service. I feel 
that if our business could become 
regulated in anyway, it would cut 
down on the practice of under pricing, 
thus making it a more profitable 
endeavor for ail involved. Through 
regulation we can make sure that 
people are providing quality service. 
One of the biggest problems we face 
is that of the uneducated customer. It 
is difficult to convince a customer why 
your service is worth $100 more than 
the next when the customer believes 
that "anyone can play music.” If we 
had some type of regulation, such as 
licensing, it will not just be our word. 
We wifi have documentation to show 
them; this would give us added 
credibility with the customer. 

Sean M. Meaney, 

Sterling Entertainment 
Tempe, AZ 

FULL TIRE AND LOVING IT 

WOW! Yes you can make a living as a 
full-time single system operator and 
I’m here to prove it! If you have a 
desire and the will, you can do 
anything, t've been a single-system 
operator. FULL TIME for 11 years. Yes, 
I'm married. No, I don’t have 2.5 kids, 
only one. Yes, I have van payments 
and I’m sorry but, I rent. And the 
biggie — yes l earn over $35,000 a 
year. 

If I have any problems it’s because 
the "weekend warriors" charge a price 
that is so low it’s disgusting. And yes, 

I have friends who are weekend 
warriors, but they are not cheap. 

If you figure only working two days a 
week, Friday and Saturday or Sunday, 
multiply that by 52 weeks — that’s 
104 days. Now let’s say you can’t 
work them all, so now you have 70 
shows (I did 116 last year) at $450 
each (a conservative number) that 
means you would make $31,500. Now 
let’s add in some weeknight club gigs, 
weeknight Christmas parties (that we 
full-time guys can do), oh yes and let’s 
not forget the mid week graduation 
parties, afternoon gigs at the retire- 
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merit home, the occasional men's 
group that hires you to provide sound 
for their press conference {also in the 
afternoon) and what about those school 
proms for $600 and $1,000 a night! 
Hey. let’s not forget about mall fashion 
shows. You get my point? 

When I’m not out at a gig and while you 
are working. I’m home answering my 
phone — booking gigs, meeting people, 
playing games on my computer, going 
to lunch with my wife and talking to 
other full timers on the phone. Why? 
Because we can! 

Being a single-system operator full time 
is something I’m very proud of. I may 
never have a six figure income, but I 
don’t have to run home on Friday after 
work to get to my gig. 

You say the two jobs never have a 
conflict, wrong! The jobs are there 
during the week, you just can’t do them 
because you are not full time. And with 
gigs on the weekend, when do you 
spend quality time with your wife and 
kids? Some people give up way too 
much to own a five bedroom house. 
Just so you don’t think my wife is a 
doctor or a lawyer supporting my habit, 
she is a Middle Eastern belly dance 
instructor and performer (plug, plug). 
She does what she does very well and 
provides herself with a comfortable 
income. 

It just depends on your priorities. I love 
being my own boss and doing what I do 
best and giving it my full-time attention 
since 1985. 

Chuck Lehnhard 
Spectrum Mobile DJ 
Santa Rosa, CA 



We Want Your 

FEEDBACK! 

Write: Mobile Beat Magazine 


O Box 309 

Eist Rochester, NT 14445 

maU:Info@mobilebeat.coi 

ax: Tlb-SSS'SbS i 


THE FRUGAL DJ 

While reading “Weekend Warriors'' in 
the November '96 issue of Mobile Beat 
I had one of those “Twilight Zone" 
moments. The article says I’m a myth! 
I’ve been called worse, understand, but 
that’s a heck of a way to grab a 
person’s attention. With all due respect 
to Mark Johnson, there are quite a few 
of us one-system-one-DJ mobile 
operators out herel 
When l started my OJ business in 
1979, I made a decision early on. 
Having an unreliable partner who 
frequently would back out of a gig. I 
decided the only one I could truly 
depend on is me. This ruled out being a 
multi-system operator right off the bat! 
After our inevitable parting of the ways, 

I struck out on my own. 

If you want to get rich, or even be well 
off. then this lifestyle is definitely NOT 
the way to go! There's a definite cap to 
the income a full-time single system 
jock can make! But it’s not as grim as 
it looks either. I've learned a few tricks 
to maximize resources and cash flow 
and yet deliver a truly premium DJ 
show! 

First, forget about an office. Work from 
home if you can. Next, don’t depreciate 
your equipment at tax time! Write it all 
off at once! This will have the effect of 
lowering your profits on paper so you 
can keep more of your earnings without 
having to fudge! It also gives you 
incentive to add and upgrade, because 
the more you spend, the more you 
keep! This has kept me on the cutting 
edge since day one. 

Secondly, you’re not limited to wed¬ 
dings on weekends! Every bar, night¬ 
club and roller rink needs a DJ, and of 
course there’s that “Holy Grail" called 
radio that, if you’re lucky, can fill the 
gap! If you’re a tech head, there’s even 
sound and lighting installation work to 
be had. Being a full-time DJ encom¬ 
passes so much more than spinning a 
wedding or reunion. 

I won't start dissin' the so-called 
“weekend warriors" who have to work a 
“real” job to make ends meet — it’s a 
tough, expensive world — but rest 
assured, the full-time, single system DJ 
is alive and well. 

Sfu Chisholm 
Stu & His Crew DJ Service 
Roseville, Ml 




Getting (lie bi*st sonic performance from 
vinyl is a demanding (ask for an audio 
cart nd^c...especially when it comes to back- 
cueing and scratch mixing. To get the best 
sound quality and trackability from vinyl 
Stanton offers t< air hot cartridges designed to 
smoke up any dance floor. 

THACKMASTER 

Already the standard in (lie industry. 

Track master offers high-precision tracking 
and durability to withstand the rigors of 
back-cueing and scratch mixing. The stylus 
tip features a special fluorescent coating that 
illuminates the tracking path tor pinpoint 
cueing accuracy, even under poor lighting 
conditions The integrated fteadshell design 
completely eliminate', cartridge mounting 
and unwanted noise due to exposed wiies 


89DAL 

Designed specifically for l)j applications, the 
890AL features a high compliance can¬ 
tilever for precise tracking while back-cueing, 
slip-cueing and serateh mixing. 

680EL 

The 680EL's low-mass, high-strength can- 
tilever and 4-coil design delivers optimum 
tracking response without sacrificing durabil¬ 
ity and signal output. 

500AL 

The workhorse of the industry, the nOGAL 
offers tlie perfect blend of economy, reliabili¬ 
ty. ruggedness and optimum performance. 

To get the most out of your record collec¬ 
tion, make sure your turntable cartridges are 
sporting the Stanton name. It's (lie one name 
you can count on to deliver the performance 
you need to make vinyl smoke. 

STaNTon 

I he choice of the professionals M 

101 Sunnyside Blvd. Plainview, NY 11803 
<516)349-0235 Fax: {516) 349-0230 
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A BETTER WAY. 


to control effects 


THE S-1012 SWITCH PANEL SYSTEM 



A Quality Low Cost Alternative to 
Imported Switching Control Systems 


■ 12 Channels of Switching - Dimmable on 9-12 

■ Chase Control for Stand-Alone Paks (860's) 

■ Two 430 Mini Relay Paks - Solid State Switching 

■ Extra Unswitched Outlet on Paks for Mirror Balls, etc. 

■ Two 25 ft. Control Cables 


The Highest Quality Mobile DJ Lighting 
Control Systems Made in the U.S.A. 

Two Year 
Unconditional 
Warranty 


HUghtcraft 

* LSS LABORATORIES 
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R0. Box 1670 • Center Harbor, NH 03226 • Phone: 603/476-2720 • Fax: 603/476-2725 

CANADA - L.C. Groupe Inc. - Phone: 514/755-6091 • Fax: 514/753-5298 




The American Disc Jockey Association will be 
announcing the winners of the 1997 American Disc 
Jockey Awards January 6, in Las Vegas. Presenta¬ 
tions will include: ADJA Chapter of the year, Best 
Club DJ. Best Country DJ, Best Tech and Best KJ 
along with inductees into the ADJA Hall of Fame. In 
addition, competitions for several other honors will 
take place live with audience members voting on 
the spot. If you’ll be in Vegas for the Mobile Beat 
Show, the place to be on Monday night (after the DJ 
Dream Team performs), is the St. Tropez Hotel 
ballroom {500 yards from the Crowne Plaza). If you 
would like to be a contestant (or would like more 
information), contact Ken Knotts at 

(714) 634-1774 or 
fax: (714) 634-1098. 
r The $30 ticket charge 

includes hors d oeuvres and 
a souvenir black tie. Make 
^ checks payable to: The 

American Disc Jockey 
Awards, 1015 Katella Ave., 

* Anaheim, CA 92805 
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CONhfoL. I II ATS WHAT IT'S ALL ABOUT. 
CONTROLLING YOUR SOUND, YOUR MUSIC 
YOUR AUDIENCE, YOUR BUSINESS. 



See your Community dealer for a 
demonstration and find out why Community CSX-S2 
Is your best choice for outstanding performance. 


Community 



CH 
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v> 
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PROFESSIONAL LOUDSPEAKERS 


333 East Fifth Street, Chester, PA, USA 19013-4511 
Phone 610-876-3400 • Fax 610-874-0190 • Internet hup;//www.community,chestcr.pa.us 


















RAMPS, RAMPS, RAMPS, RAMPS, RAMPS and MORE RAMPS! 

For VANS - TRAILERS • TRUCKS • And MORE 


• One Person Ease of Loading • Quality Steel Construction 

• Save Time, Labor, Lifting • Black Gloss Powder Coat Finish 

• Spring Assist (some models) • Fold-down Lengths are 85 1/2" 

• Port-A-Ramp (Steps/Stages) * Widths from 29 " to 56 1/2* 

EASY INSTALLATION (Minor Adjustments on Some Vehicles) 
INSTALL KITS & SHIPPING PRICED SEPARATELY. 


li.S. Pal*297.C64 

T-38 7-33-5 


LG. TRUCK •M100- 1300 b. ^ 

MIDSIZE-M200* 1000 b. ” 

VANS/TRAILERS • M2OO0 » 900 lb. cap. ] 



RAMP PRICES From $220 to $499. Call for Price & Spec Sheet , _ 

( ALSO: CRANK UP TRIPODS: 200 lb. cap. $399P°/500 lb. $999 °°\ REDI-RAMP® 

Great for Mobiles, Theater, Stage Lighting, Bridal Expos! f J & P PRODUCTS 


INFO: (309) 796-2602 • Checks/M.O./Visa/Mastercard/Lease w/option ORDERS ONLY: 1-888-706-9455 PIN#0373 



JUICE - CANT'D FROM PC 14 


OJU BOOSTS THE 
PROFESSION 

Since holding its 
first class in 1995, 
the New York 
Disc J ockey 
Entertainment 
School has made great strides in 
proving the value of proper DJ 
training. The school, founded by 
Frank Garcia (owner of Mainline 
Lighting and Sound, in Flushing, 
N.Y.) has been featured in several 
non-industry publications includ¬ 
ing Small Business Opportunities , 
New York Ncwsday, and The New 
York Daily News. By reaching 
outside the industry, the school 

■r * 

not only attracts individuals who 
want to become Mobile or Club 
DJs but also shows the public in 
general that there’s more to being 
a l)j than just spinning tunes. 
Courses offered by the school 
include vinyl and CD mixing 
(three levels), how to MC popular 
events such as weddings and bar/ 
bat mitzvahs, music program¬ 
ming, games, understanding 
sound and lighting systems and 
much more. Aside from a proper 
education, grads get help with job 
placement, discounts on sound 
and lighting systems, equipment 
rentals and music, use of practice 
facilities and more. Classes are 
forming now. For more informa¬ 
tion, call (718) 359-4848. 
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RHODE ISLAND NOVEI I Y 


19 Industrial Lane * Johnston, Rhode Island 02919 
Phone: (401) 274-1818 • Fax: (401) 274-9878 


FOR AI L YOIJR 


CALL TODAY! FOR 1996 CATALOG 
1 • 800 • 528 • 5599 


PARTY GIVE-AWAYS! 

Musical Instrument inflatables • Sunglasses 

* Plastic & Straw Hats • Glow Necklaces 

• Hawaiian Leis • Maracas • Tambourines 


CONGRATULATIONS ARE IN ORDER 

Been looking for that perfect song 
to play for the guest(s) of honor at 
retirements, birthdays and anniver- 
saries? I Iere's one that works great. 
It’s called simply, “Congratula¬ 
tions” and the lyrics are “Con- 

m 

gratulations, congratulations, we’re 
here to celebrate your special day 
(victor)'), congratulations, con¬ 
gratulations, to you hooray, 
hooray.” A bit corny for sure, but 

J m * 

the whole song is just 37 seconds 
(you can play a chorus in just under 
JO seconds). It is done in six styles 
(dixie, classical, march, country, a 
cap pel la and rock) to make it easy 
to match the crou d. It’s a great 
drop-in at parties honoring a 
promotion, sports achievement or 
anywhere congratulations are in 
order. It’s available oil cassette onlv 

w 

from Congratulations, Ltd., P.O. 
Box 353, Alamo, CA 94507; tax: 
(510) 945-0660. 

A LITTLE NITE MUSIC 

Need a new source for dance 
music? Nitetime Music Company 
is a new mail order music service 
created especially for Mobile and 
Club DJs. Nitetime carries a 
complete selection of import and 
domestic remix labels with the 
accent on urban, euro, high NRG 
and top 40, on vinyl and Cl). The 
Kansas City based company offers 
a 24-hour hot line providing 
updates on the newest releases. For 
more information, call (816) 220- 





7 had 6 systems and did over 300 
events a year. In my first year with 
AMS, I added 5 systems and did over 
600 events, I was worried about losing 
my existing customers and referrals. 
Now I have more customers than I 
thought possible and even though I'm 
bigger, my service is better than ever. 
My only regret is that t didn't do it 
sooner." 

- Sean Dasmann. AMS Owner 

(Formerly Digital DJs) 






I had been Mr. Music for 10 years 
and had 2 systems. Since joining AMS 
in December. I've added two more 
systems and I've done more events in 
the first 5 months of 1996 than I did in 
the previous 14 months. The AMS sys¬ 
tem helped me to be more efficient so 
my business is growing while I work it 
part-time. I'll be full-time soon. Was it 
worth it ... you bet! 

- Todd Henry, AMS Owner 
(Formerly Mr. Music) 


“. .. since joining American Mobile Sound in September of 

1995, my business has experienced a 500% increase." 

- Bob Houle, AMS Owner 

(Formerly Stardust Memories) 






— 




AMERICAN 
MOB LE 


Don ’t Wait! 

Call American Mobile Sound 
now to learn more about growing 
your business and joining the team 
of AMS professionals. 


SOUND 800 - 788-9007 

Financing Now A vail able 
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K nowing who your competitors are and what they charge is essential 

to your advertising and marketing efforts. So Rich Strage of DJ’s to 

Go in Liverpool, N.Y. (near Syracuse) hired an outside source to 

call every DJ sendee (advertising) within a 60 mile radius. He had the 

caller ask about price and options, and had them rate the phone manner of 

the person called.' ['he results of his survey were surprising. After calling 

35 area DJ sendees, ten of the calls were answered professionally by 

someone knowledgable of the sendee, tour were answered by someone 

who could only take a message and 2 i were answered electronically. Of the 

25 calls where a message was left (live or electronically), only 10 services 

ever returned the call. 

Based on 20 completed surveys, 

the average price for a four-hour job 

was S3 36. The majority were in the 

$250 to $300 range for a basic 

“music and MC only” DJ booking. 

Only one of the 20 quoted a 

significantly lower price; and those 

at die higher end included options 

such as lightshows and karaoke. 

Twelve offered discounts to clients 

who wanted only music — without 

* 

an MC (I wonder what they charge 
to not play the Macarena?). Deposits ranged from $50 to 50 percent on 
the total. Of the 20 companies where a contact was made, the caller felt 
that all were enthusiastic and helpful. 

So the next time you find yourself a bit discouraged by the competition 
in your area, remember that over -0 percent of those who you compete 
with arc probably trying to slide through with a halfhearted effort. They 
may get a few jobs, but they won’t build a business. 

NUMARXISM 


+ V 



V 


* i * 






Fast callhacks^qui ckvr cash 


Over the years Numark has seen its DJ equipment used in many weird and 
wonderful places around the world. Now, Numark’s Export Director, Nick 
McGeachin, reports that a DM 1180 mixer and CD7020 dual CD player 
have been installed inside the Kremlin in Moscow. Nick says it’s part of a 
grand modernization of the Kremlin ballroom In Boris Yeltzin. Contrac- 
tors recommended the Numark products tor those special evenings when 
Mr. Yeltsin wants to get down and strut his funky stutt with visiting 
dignitaries. Nick commented: “We were hoping that a favorable result in 
the recent elections would lead to an increase in our Russian sales, hut this 
one really surprised us. Maybe this w ill be the beginning ofNumarxism in 


Russia'' ...Ouch! 


cant'd page 12 


Visit your local RANE 
dealer soon! 

Qall^mda 

Covina - Guitar Center 

El Cerrito - Guitar Center 

Fountain Valley * Guitar Center 

Garden Grove - Pro Sound & Stage Lighting 

Glendale * Astro Audio Video Lighting, Inc. 

Hollywood - Guitar Center 

Oakland - Leo's Professional Audio 

Pleasant Hilt - Guitar Center 

San Diego * Professional Sound & Music * Gurtar Center 

San Francisco - Guitar Center - K & K Music, Inc. 

San Jose - Guitar Center 

San Rafael - Bananas At Urge. Inc. 

Sherman Oaks - Guitar Center 

Go+uteoticcd 

Danbury - Eastcoast Music Mall 

New Haven ■ Sam Ash Music Carp. 

fylosuda 

Clearwater - Thoroughbred Music 
Ft, Lauderdale - Ace Music Center, Inc. 

Margate ■ Sam Ash Music Corp. 

Miami - Guitar Center 

QcoAZfia. 

Atlanta - Rhythm City 

OIUmoU 

Arlington Heights - Guitar Center 
Burbank - Gurtar Center 
Glenview - Windy City Music 
Villa Park - Guitar Center 

Hmdioma 

Ft. Wayne * Sweetwater Sound, Inc. 

Indianapolis - IRC Audio, Inc. 

South Bend * Woodwind And Rrasswind 

McM&cJt44&ett± 

Boston - Gurtar Center 
Danvers - Guitar Center 

MoA4fla*ul 

Towson - Gordon Milter Music Inc, 

Wheaton - Washington Music Center 

Ann Arbor - At Natli Music, Inc, 

Bint - Bagner Sound & Music, Inc. 

Waterford - Disc Jockey Supply 

NosUk QoAiduta 
Charlotte - Reliable Music. Inc. 

A ecu 

I Cherry Hill - Sam Ash Music Corp. 

Edison - Sam Ash Music Corp. 

Para mils - Sam Ash M usic Corp. 

W Berlin * Music Place 

Necu y&tb 

Brooklyn - Sam Ash Music Corp. 

Carle Place * Sam Ash Music Corp 
Forest Hills - Sam Ash Music Corp, 

Huntington Station - Sam Ash Music Carp, 

Middletown - Alto Music Of Orange County, Inc. 

New York City - Canal Hi R, Inc, - Sam Ash Music Corp. 
White Plains - Sam Ash Music Corp. 

&Jua 

Cincinnati - ICB Audio Company 

Portland - Brownell Sound - Portland Music Company 

PeH*tA*flvG4ua 
Blawnox ■ B6&H, Inc/Piancs N Slulf 

Arlington - Guitar Center 
Dallas - Guitar Center 
Houston ■ Guitar Center 
Mcallen - Hermes Trading Co. Inc* 

Rcanoake - Lee Hartman & Sons, Inc. 

Lynnwood - Morgan Sound 
WiAgGrtAifL 

Kenosha - Music Center, Inc, 

Middleton - Full Compass Systems, Ltd 
West Allis - Uncle Bob s Music Center, Ltd, 
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Times are tough. Every dollar counts. The new MOJO SERIES'" by Rane 


helps you get the most for 


your money. Precision, sim 


plicity and quality you can’t 


series” afford not to use. It's every 


musician's dream. Make Mojo work-for you. Available at select Rane dealers 





































1b melt the crowd... 

TURNUP 


4 






I t’s the annual company part)' and everyon 
is watching the boss, waiting for he 
she) to break the ice and 
dancefloor so they can foliAw. ur pernaus 
they are just hoping the boss leaves e 
he won’t see what pany anitti: Is 


:1 help ensure that 
earlier and tliati 
duration, 


II 


ns 

r or the 
ally come 




net* 


ongcr than anrici 
is served late. Those 


of the office. These people are together over 
250 days a year, eight hours a day. Now, for 
just four or five hours, they have come 
together to cut loose, put on their dancing 
shoes and have some fun. 

We know from our experience that some 
office get-togethers are very awkward as 
employers, employees, supervisors and 
workers struggle to assume somewhat equal 
roles. So it becomes our challenge to break 
down the barriers. We must assume that 
_ everyone is there to 


We know from our experience that 


awkward as employers, employees, 


assume somewhat equal roles. 


have a great time and 
we’re there to meet, if 

some office get-togethers are very not exceed, their 

expectations. The 
secret to a successful 

supervisors and workers struggle to office party is to hreak 

die ice early. Once you 
get people on the 
dancefloor the first 
time, they’ll keep 
coming back for more. 

Any successful comedian will tell you the 

m m 

key ro getting laughs is timing. The same is 
true with a successful party, especially an 
office party. Along with finding out what 
types of music to play and when, make sure 
the person who books you tells you of any 
special events planned during the evening. 
Some office parties will require cocktail and 
dinner music. There may be door prize 
drawings and speeches, so be prepared to 
assist with these nomnusical aspects. For 
instance, have the microphone available for 
their use. They may ask you to pick names or 
numbers out of the hat for prizes ami do the 
announcing. 

(Tip: recommend that the door prizes be 
given out in intervals, not all at once. This 


by Jay Maxwell 


eyents are out of your hands, but your help in 
keeping the party* on track will be greatly 
appreciated. 

When the dancing phase begins, there are 
two approaches to take with the first song. 
You could begin with one o; the songs on this 
issue’s Top 40 Icebreakers List, These are 
some of the best all-time great show starters. 
All of the “twist” songs listed charted over 30 
years ago, yet are still loved by all. The top 
song, the Macarena, is a DJ’s dream come 
true. Finally a song with a dance everyone 
can do. 

The other approach to take is to begin the 
evening with a very familiar ballad. Everyone 
can slow dance, even if it’s to move slowly in 
a circle. After one, but no more than two 
slow songs, pump up the mood with an ice 
breaker from the list. 

KNOW YOUR CROWD! 

Most office parties have an equal mix ot men 
and women, since most are for the employees 
and their spouses; but some office parties are 
just for the workers and, because of the 
nature of the work force, may have a majority 
of one sex or the other. Luckily, songs like 
the Macarena, The Twist, The Electric Slide, 
and Chicken 1 ance don’t require a partner 
and are perfect for such occasions. 

Finally, if you have a crowd that’s reluc- 

w - w 

tant to participate, consider “tricking” them. 
Get the photographer (or anyone with a 
camera) to help you out. lei I the crowd that 
the photographer wants everyone to get on 
the dancefloor for group pictures. After the 
photos, hit them with your best ice breaker 
before they have a chance to sit down. It’s a 

m 

bit cheesy, but when the crowd really wants 

W w 

to dance, it doesn’t take much to melt the ice. 
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MAXWELL'S ALL-TIME TOP TO PARTY STARTERS 
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TLR2SS Top 
Load Rack 

SALE PRICED! 


0N-2500F MKII 
Dual CD Player 


Ai plywood construction. mewi lufdwM wcial 
fart rail, removable top, from & rea* ixty buil-in 
lime rail ie.*r com, apeoral privacy pandi avait 


Lineorfcech 


AC 1 OO 
Album 
Case 


BD-1600 DJ Turntable 

Excellent for scratching & backcuemg, 
includes cartridge, 

, sale 1^499 A 

»L priced! liftli im 


Holds 100 LPt in sleeves 
One row wide . 

Grundorf AC-200 

Holds 200 LP\ in sJeevei 


AR-16 

Amp Rack ' 

Handles 16 E1A spaces. 
Heavy duty comm, front 
i rejir doors. spring fw 
dies fa easy carrying, A 
ftusdh mount wheds with 
moulting screw s. 

SALE PftfCED! 


DCT-84 CD 
Music Case 


■ The 
Fog 
W Hog 

SALE PRICED! 


grundorf 


WS-550 DJ 
Portable Stand 

563/4‘w x 17 1/4’d.i 


SALE PRICED! 


SALE PRICED! 


grundorf 


Produces 6,000 cubic 
feet per minute. 


Holds 84 CDs 
Removable top 


Overnight 
Shipping Via 


Abracadabra 

WILL NOT BE BEAT! 

We $j» antee the lowest price, 
even 30 days after tfte saltf 


Prices Effective Thru Current Issue 


AMPLIFIERS»RACKS & CASES * MIXERS i. 


In NY State Call: 
1 - 516 - 667-2300 


Visit Our Showroom: 1 153 Deer Park Ave., N. Babylon, NY 11703 

ABRACADABRA CREDIT CARD ^ farwH 
[a M i'fji l 1 ■ •'• ,t: "' Jo* lC * n Local Customers Apply Today! B j 

- ***—*i* —I No Payments or Interest 90 D^ys! ” 
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http://www.sacbee.com/smile/macarena/macarena.html 


HOTTEST DJ SPIN OF '96 

T he Macarena has become the most popular dance craze in re 
cent memory; its popularity has grown even more extensive since 
Mobile Beat last published a "how to” on the dance (March ’96 
issue). All summer long it was glued to the top 
of Billboard’s Hot 100. And there was hardly an 
event where the DJ dared not play it. Why? Be¬ 
cause it’s fun and it’s easy. 

Now that the Macarena has established some 
staying power, numerous variations are appear¬ 
ing. While most of the time dancers turn to the 
right, I’ve also seen them turn to the left. I’ve 
even seen folks do the dance without ever get¬ 
ting out of their chair. And while we expect the 
Macarena at weddings, parties, country dances 
and retirement homes, it's being done in swim¬ 
ming pools, on golf courses, baseball diamonds 
and in the funny papers. Vice President Al Gore 
even demonstrated his version of the dance at 
the Democratic National Convention. 

With the Macarena showing little decline in popularity, I con¬ 
tacted a close and reliable source (my sister) who has lived in Spain 
for the East 30 years for a little background on the song, and the 
duo Los Del Rio. Born in Dos Hermanas, near Seville, Rafael Ruiz 


by “Hillbilly” Rick Meyer 

and Antonio Romero had recorded 31 albums of rumba-based south¬ 
ern Spanish roots music, mostly for entertaining the middle aged 
crowds in small towns across Spain. The band had nothing to do 

with youth culture... until Macarena. 

Romero says his inspiration for the Macarena 
_-y, was a flamenco dancer named Diana Patricia, who 

he met on a trip to Caracas, Venezuela. Antonio, 
taken aback by her beauty and charm, uttered 
“Give joy to your body, Macarena, for your body is 
there to give joy and good things.” According to 
Patricia, “When the song became popular, Anto¬ 
nio told everyone it was all my fault. In my coun¬ 
try, I am known as Macarena.” 

The song originated in 1992 and was out by 
spring of 1993. In the lyrics, Macarena, a young 
girl named after the revered virgin from Seville, 
learns her boyfriend has joined the army and re¬ 
taliates with a night on the town. But more than 
the lyrics, the simple rhythm and steps were con¬ 
tagious! Soon thereafter, the song was on its way to No. 1 in all 
Latin countries before RCA released the Bay side Boys' mix in 1995 
and the spread continued into the U.S.... the rest is history! 


loom hi: train mo ^ 


W ith the Macarena a regular on your mobile playlist, you may be 
asking, that’s next?’ My guess (and I’m not alone) is “C’Mon 
Ride It (The Train),” by the Quad City DJ's. While this was released 
over the summer, it is now getting into the mainstream nationally. Jay 
Maxwell charts it as one of his Top 40 best songs to kick off any 
show, (see PSWCDT, “Icebreakers," page 17). If you don’t have it, 
you’ll need it for your holiday parties. It reminds me of the Loco¬ 
motion, only far more funky. Crowds are dancing to it in 
a train fashion with lines moving back and forth. It 
also has some body thrusts that make it more for 
the young at heart (or those wishing to perform a 
mating ritual). When going down the track, don’t 
look back, just keep on chugging along! And get your 
dancers to give out a big WOOO! WOOOL Just for 
you! 


As always, for comments, questions or sugges¬ 
tions don t hesitate to give me a holler! 

“ Hillbilly ” Rick, R 2 Box ISO A, Haubstadt , 
IX. 41639, tel: SI2-867-3401, fax: SI 2-867- 
1082 , e-mailHILLBlLLYR@AOL.com 



HOW THEY DO THE “TRAIN” DANCE AT CLUBS I NAVE VISITED 

Holding your hands chest high, bump your elbow to the right 
then left (kind of like elbowing somebody you don’t like!) Then reach 
up with your right hand and pull the train whistle to the song. 

Repeat the series by bumping your elbows to the left then right, 
then reach up with your left hand and blow the train whistle. 

Roll your hands around each other (like the roily polly), reach up 
and blow the whistle with your right hand. Then repeat the series by 
reversing the hands. Reach up and pull the whistle with your left 
hand. 

While doing these hand moves you are also doing right 
shuffles then left shuffles forward with lots of hip 
thrusts. 

Adding a Hillbilly Twist to this, I borrowed some¬ 
thing I saw Billy Majors do for a different dance down 
at the Cotton Eyed Joe in Knoxville. When I get a big 
group together, I get out my rechargeable 500,000 
candlepower spot light. Turn the lights down, fire up 
the long version of the song, open up the doors and do 
the Train dance out doors, through parking lots, around 
buildings and even through hotel lobbies! The engine 
is your most important dancer, making figure 8’s with 
the spotlight while leading the train wherever he or 
she wants them to go! 
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The new PowerLight 4.0 introduces 
massive power to a series of 
amplifiers that have already become 
a benchmark for excellent audio 
performance and reliability. 

Power Wave'" Switching Technology 
(patent pending), at the heart of the 
PowerLights, is the power supply 
technology for the future. The 
4.0 clearly demonstrates why... 


SUPERIOR AUDIO 


The 4.0 achieves remarkable audio 
quality because voltage supply 
to the output section is powerful 
and stiff There are virtually no sags 
following transients or long peak 
power demands. You won’t hear 
typical modulation from AC ripple 
or garbling during clipping. The bass 
is ultra-clean and fat. Highs are pure 
and unstressed. 


MAXIMUM EFFICIENCY 


A PowerWave transformer “flies" 
at 115 kHz (2000 times the frequency 
of a conventional transformer). Waste 
heat from resistance is almost nil. The 
supply is 90% efficient! And the 4.0 
features the latest three-step 
Class H linear output circuitry tor 
maximum audio quality and efficiency. 



ftwertVare'* 

Switching Technology 
allows for toe high-speed 
transformer to be small 
and dramatically 
fight weight 

The charged capacitor 
bank distributes current 
as needed before the 
transformer—delivering 
continuous, stilt supply 
voltage. 

* 

A temperature- V 
controlled, continuously 
variable speed fan 
blows healed air rear 
to front, keeping the 
amp and the rack cool. 


An aluminum heat-sink * 
tunnel designed with the 
maximum possible . * 
surface area transfers 
and dissipates heat 


"NO-FAIL" PERFORMANCE 


QSC's renowned protection circuitry 
is enhanced by the PL 4.0’s “smart’' 
supply which matches power delivery 
to changing musical demand. The 
4.0’s thermal management keeps 
the amp cool under extreme conditions 
(even 2 ohm loads). And with the 4.0, 
EMI and RFI are absent making 
the amp sate for wireless mics. 


Conventional Amp I PowerLighl 4.0 


1 Output Power in Watts per Charnel 1 

) MCOtL 

su* 

ill* 

Hi** 

P&wtrlJjjNI 0 

ZOOWafti 

325 Warn 

m wiBi 

RmwlljhEl 4 

m Wafts 

500 Willi 

m wiiti 

hJwerLi fi 

m warn 

1 

wo warn 

MO Willi 


KWWatti 

1400 Warn 

2000 WilU 


*20Hz 20kHt, Q ft met * M kHz . im 


PowerLight 4.0 Key Features 


y PowerWave fM Switching Technology 
y Advanced Thermal Manaoct 


IL rill 


y DC. Sub Audio Ann inpm 


tffU f ffljf I 


y Data Port for Use Witi 
y NeutrikCom 


Three-stop, Class H 
linear output circuitry 
insures less waste 
heat, less current 
demand and excellent 
signal-to noise ratio 


DO 


lessors 
1 Connectors 


Less power sag, less clipping intemxfulabon, 
more bass impact, c leaner transients.. PowerLighl 


INCOMPARABLE AMP 


You won’t see or hear another amp 
with the power and performance 
of the PowerLight 4.0. Call your 
QSC Dealer or QSC direct at 
714-754-6175 for complete details. 


The front panel of 
the PL 4 0 features 
comprehensive LED 
status arrays, detented 
gain controls with soft 
touch knobs and 2 dB 
stops hr easy resetting. 

Made in USA 


k Extreme i 
> 6 Year Wi 


Jilt 









© Copyright 1995 QSC Audio Products. Inc. ‘PoAerUghT "PowerWave; and ‘Hear the Power of Technology" are trademarks ot QSC Audo Products, Inc 'QSC* the QSC logo are registered with Che U S Patent and TndenvrtcOin 
QSC Audio Products , Inc, 1675 MacArtfwr BW. Costa Mesa, CA 92626-1468 Ri [714)754-6175 Fax (714)754^174 E-mai: tiffany wafcer@qscaudb com QSC OnOfia BU: (800) 65&-6003 or (714) 8G6-7567 

(In Canada) S,F Marketing G161,C/pthot StUurentQu^ Fax (514) 856^1920 
























This remarkable new product is a 


patent pending 



suspension 

to minimize CD 




proviaes an effective way 
ing due to shock vibration. 



Ideal for mobile or club D.J's. Mountable in 1 rack space 


Don't let weak floors a 



wild 


crowds worry you 


Call 





Shock Terminator debut at the DJ Times Expo in Atlantic City, with phenomenal response. 
'TVs great! It works! No serious DJ should be without it!" DJ Victor High Energy Entertainment. 

”1 wouldn't do a party without it!" DJ Roy. 


* * 32 ? 


i Company_Phone & (_)_ 

! Name__ 

i Cit y State Zip 

i SHOCK TERMINATOR $39.99 Shipping/Handling $4.95 Add ( 'Ll Residence Only ) 

[ □ * Check □ SI nm □ S3I Charge Card #_ 

i Expiration Date DU CD Signature_ 

*Make checks payable to Shock Terminator International Satisfaction (JU0T0nt66(I OT yOUT fTIOnOy bock! 

Ll MM ^BM MM MM BBH MMM M MMH MM mmm n MM ^^B ■■ BMAM HA B^MB BAM MB MM M^H Ml 


Mail orders to: Shock Terminator International / Care of Music Makers 

K-MART PLAZA Rt. 35, Wall Township, New Jersey 07719 

Contact us at www.MusicMakers.com 


Dealer Inquiries Welcome 






























Pro-Sound Systems 


COME SEE US AT THE CES SHOW IN LAS VEGAS ON JANUARY 9-12 * BOOTH #35820 

MIAMI: 3056 N.W. 72ND AVENUE • MIAMI, FLORIDA 33122 • TEL: (305) 593-8008 • FAX: (305) 593-8009 
NEW YORK: 315 DOUGLASS STREET * BROOKLYN, NY 11217 • TEL: (718) 488-9322 • FAX: (718) 488-9325 








































DJs, MCs and KJs... 

this is the mobile 
entertainment show 

for YOU! 

Kick off 1997 at the Mobile Beat DI 
Show and Conference coming January 
5-6-7 to the Crowne Plaza Hotel in 
Las Vegas, Nevada! 

The one Show 
That Has It All- 

Seminars! 

Over 25 presentations and workshops! 
Join the all-star lineup of panelists from 
within the DJ/KJ industry, as we cover 
the issues of the day in sound, lighting, 
karaoke, performance essentials, and 
more! Additionally, experts from the 
wedding and recording industry, 
accounting, legal and tax iields will lie 
on hand! Ask questions to the profes¬ 
sionals who make their living in these 
fields. Informative and insightful! 

Get Motivated! 


Doug Cox, former promotions director¬ 
ies Atlantic Records, promises a 
passionate pre sen rati o n a i m e d 


at help¬ 
ing small 
a nd large 
business 
o w n e r s 
achieve 
their 
g r e a test 
s u c c e s s - 



Exhibits! Visit over 40 displays 

featuring the latest innovations in 
lights, sound, and karaoke hardware and 
software. You’ll also find the latest in DJ 
computer software, novelties, music, and 
more! A unique opportunity to make 
valuable contacts and build solid 
business relationships! 



Network and Party 
At Special Events! 

Be sure to “Wear Your Wackiest” to 
our opening night mixer and learn 
what's hot in interactive entertainment. 
Or, bring your own creative ideas and 
stand a chance to win cash and other 
prizes! On Monday, ir'll be a formal 
affair, as you’ll also get a chance to be a 
part ol the iirst ever Dj Dream Team at 
the first wedding reception at a DJ 
show! And we’ll wrap it up Tuesday 
night at the big post-show party at The 
Beach, Las Vegas’ hottest nightclub! 


Huge Equipment 
Giveaway! 


Hey, it’s Vegas... win something! 
Thousands ot dollars in merchandise to 
be given away to lucky attendees ... it 


could be you! 


So mark your calendar... preregister 
today...and see you in Las Vegas!!!! 

Hotel Accommodations can be made by 
calling the Croune Plaza directly at 
702-369-4400. Be sure to tell them 
you’ll be attending the Mobile Beat 
Show to get the special $ 115 per night 
room rate. The all-suite Crowne Pla^a 
is located exactly one mile from the 
famous Las Vegas “strip” and right 
next door to the Hard Rock Cafe 
and Casino! 


Co-Sponsored by: 

s4tttericavt 5 !® 
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First Name 

Last Name 






CROWNE PLAZA 

LAS VEGAS 

Company Name 




Address 




City 

State/Prov. 

Zip/Postal Code 


Area Code Phone No. 

Fax/ E-Mail 





The Works! 

All Seminars, Symposiums 
& Special Events 



US FUNDS ONLY 


Advance Registration Price 
{$ I 50.00 at the door) 


Party'Only Pass 


Day*Only Pass 


$25 

US FUNDS ONLY 


A great idea for your non-DJ 
Accompaniment 



Available only at the door 

| 


Register by phone (Visa/ Mastercard)716-385-9920 


Payment Information 





‘-3L 


Payment Method: Visa Mastercard Check 


fotal Amount 


Credit ('ard No. 


Expiration llate 


(Cardholder’s Name (Please print) 


Signature 


Please photocopy for your files or if you need additional forms. Only one form per person. 
Refund policy (For non-attendance only!): Must be in writing and include proof of payment 
($25 service charge.) 

























Mobile Beat 



CROWNE PLAZA HOTEL - LAS VEGAS, NV 

To register - Call 716-385-9920 or register 
Online at http://www.mobilebeat.com 




8:00-MIDNIGHT “Show Kick-Off Party!” (Wear Your 

J v -1 

Wackiest!) Cash prizes awarded to the wackiest outfits. 
Modern Tracks/Mobile Beat Ultimate Trivia Contest 
winner announced. 


All sessions available on a space-availability basis 


Seminars' subject to change without notice 


SUNDAY JANUARY 5,1997 

10AM-5PM Registration 

Noon-5:30PM Seminars 

#1 - “How To Survive Large Companies” For the 

single operator intimidated'by large companies. 

#2 - “Sound Choice KJ Seminar & Workshop” How 

to develop new markets, expanding your business 
through rentals and sales of products, common 
operator problems and more! 

#3 - “School Dances” Working with larger sound 
systems, lighting, video, music formatting and more! 

#4 • “Newsletters, Printed Materials, Keeping In 
Touch.” How to get your message across in print. 
Prizes to be awarded for best brochure presentation. 

#5 - “Finding The Bride” What brides are looking for 
in a DJ at bridal shows. An inside look at these 
shows and the many ways to increase your business 
through them. 

#6 - “Pioneer Workshop”: Beatmixing with CD. 


MONDAY JANUARY 6,1997 

10AM-5PM Registration 

11AM-6PM Exhibits open 
11AM-6:15PM Seminars 

Open Mie 

For all DJs and KJs poolside from 1PM to 11PM 

#7 - “The 1099 Subcontractor" by Bert Purdy, Bert 
holds a BS in accounting from Northern Arizona Univer¬ 
sity and a MBA from UNLV. During his 27 years with the 
IRS he was a Revenue Agent, Appeals Officer and 
Associate Chief. He is currently In private practice 
specializing in mcome/payrotl taxes. You’ve got 
questions? Bert’s got answers! 

#8 - “DJ 101” Part 1: A two-part program for the novice 

DJ or those looking to .brush up on the basics. Great for 
multisystem employees. Send your crew! 

#9 - “Tech Talk" How to bi-amp, tri-amp, and just gener¬ 
ally get more power out of your system. Plus; A look at 
great sounding small systems of the future. 

#10 - “Bookings Through Agencies and Party Planners” 

They can get you the bucks if you know how to play the 
game. 








#11 - “Increasing Your Profits” Exploring hot profit 
opportunities such as new outlets, networking, promo¬ 
tion, advertising, price evaluation, benefits, guarantees 
and upselling. 

#12 - “Video Dance Party" Featuring: Video 
Extraordinaire, Ham It Up, VH1, MTV, CMT, Chroma 
You, and Bringing Back The Years. 

#13 - “How To Expand Your Mobile DJ Operation” 

Everything you need to know about obtaining funds, 
cash flow, finding and keeping employees, incentives 
for employees, insurances and retirement plans. 

#14 - “Beating Burnout” Key points include: Recogniz¬ 
ing the symptoms of a 'Workaholic', identifying the side 
effects of overwork, dispelling the notion that you are 
indispensable, the difference between effective and 
efficient and much more. 

#15 - “Organization” How to get your business better 
organized and systemized. 

#16 - “More than the Macarena” Latin music for non- 
Latin DJs. Exploring the growing Latin music market 
and dances. 

#17 - “Robotic Lighting, Design, Dichroic Colors.” 

Talk shop with other pros about all types of lighting, 
effects, colors, glass gobos, care and maintenance 
and trussing. 

#18 - "Karaoke Koncerns" Part 1: Hosting skills, 
microphone techniques, encouragement and handling 
of singers’ vocal techniques. 

7:30 PM Marci & Frank; “The Wedding" The Dream 
Team of DJs and Party Hosts compete to take part in 
the first wedding reception of DJs for DJs! (see 
sidebar) 


TUESDAY JANUARY 7,1997 

10 AM-3PM Registration 

11AM-5PM Exhibits open 

11AM-5PM Seminars 

#19 - “Marketing & Surfing The Internet” 

#20 - “Payroll & Taxes” Bert Purdy. 

#21 - “Flashpoint- A swift kick in the aspiration 
Special guest: Douglas Cox. Doug has worked with 
Aretha Franklin, Ray Charles, Patti LaBelle and many 
stars while at Atlantic Records. He credits much of his 
inspiration to his friendship with the late Bobby Darin 
and Otis Redding. He now travels the world delivering a 


passionate presentation aimed at helping owners of 
businesses, small and large, achieve their greatest 
success. His talk will center on The Spirit of Success: 
1. Maximizing individual performance: 2. Super com¬ 
munications: 3. Teampower; 4. Spirit of the event. "No 
one rekindles the fire and passion for success tike 
Douglas A , Cox. His understanding of the human spirit 
is unrivaled, his ability to unleash its power is legend¬ 
ary.” , ■ 

#22 - “Power Networking Techniques" How to benefit 
through business associations: building lasting client 
relationships. r, •. 

#23 - “Karaoke Koncerns” Part 2. Equipment: Re¬ 
quirements and Possibilities. 

#24 - “Bar & Bat Mitzvahs” From the simple one- 
person show to the full production show. The right 
music, ceremonies, and pricing. 

#25 - “DJ 101” Part 2: Second half of program dealing 
with the basics of performing and running a DJ opera¬ 
tion. Great for multisystem employees. 

5PM - Exhibits and seminars close. 

7 PM -‘til? Post Show Party featuring Special DJ/KJ 
Showcase at THE BEACH, Las Vegas’ hottest night 
spot! 


Can you make the team? 

If you’re planning on being at the Mobile Beat DJ 
Show and Conference in Las Vegas, why not try out 
for the DJ Dream Team? This most-honored gaggle 
of party hosters will have the esteemed pleasure of 
leading the reception for Frank and Marci, who will 
be married at the show on January 6! If you'd like 
to try out for the team, all you have to do is prepare 
a short audition tape (audio only) featuring your 
vocal talents. Include a few general announcements 
(with and without music background) along with 
your presentation (with music) of the cake cutting 
and garter and bouquet toss. We would also like to 
hear a simple mix of four or five dance songs; and 
if you have an unusual wedding idea be sure to 
include that as well. Finally, if you have a new 
audience participation dance, include the music, 
song title, artist, name of the dance and step 
instructions. Send your audition tape to: DJ Dream 
Team, c/o John Rozz, 207 North Colony Street, 
Wallingford, CT 06492. Hurry! Deadline is December 

18, 1996. 
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Are your ready for the... 



by Steve Wozniak 


It’s time once again to jump start 
I our Pentium-powered magic 
I carpet and hit the skies in 
search of another fascinating story 
of I >Js in action. This trip we’re 
off to Myersville, Maryland, soon- 
to-be home of soon-to-be newly¬ 
weds Mr. and Mrs. Frank and 
Marci Whyte. Prank and Marci 

f 

will be die first DJ couple to 
exchange vows and celebrate their 
nuptials with hundreds of other 
! )Js in attendance. And it will all 
take place at the 1997 Mobile Beat 
DJ Show and C Conference in Las 
Vegas in January. 

Not only does their combined resume 
include a burgeoning music service 
(RadioPro Mobile Dee lays) in two states, 
but also a radio/TV broadcasting career, 
two regional Emmy awards, a new DJ 
software program for clients, a knock- 
your-socks-off presentation folder, an 
engineering career, a marketing career, 
author of an airline pilot training curricu¬ 
lum and a forth coming marriage license! 
These people are really GOOOD! 

WEDDING BELLS WILL BE RINGING! 

The wedding ceremony, January 6, is to be 
performed at the Crowne Plaza in front of 
hundreds of Mobiles, and is billed as the 
“first wedding of DJs, by DJs, for DJs.” 
Their ceremony and reception will feature 
many Mobile DJ veterans along with a 
“Dream 'I earn” of leading Mobile DJs 
from across the United States and Canada. 
“It’s become a nationwide event,” John 
Rozz, trade show manager said. “I’ve 
received video tapes from countless Mobile 
DJ s vying for one of the spots available to 
entertain at the reception. There will also 
he additional time available for other DJs 

continued on page 28 
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I USED TO IMAGINE WHAT IT WOULD BE LIKE TO PLAY MY OWN 
INSTRUMENT. NOW I KNOW. 

With features like on-the-fly looping, auto bpm, beat 

SYNCHRONIZED EFFECTS, FADER START/BACK CUE “SCRATCHING” 
EFFECTS AND MASTER TEMPO PITCH CORRECTION, THE CDJ-500II 

DJ CD Player and DJM-500 Pro DJ Mixer offer almost 


UNLIMITED CONTROL, SO I CAN CREATE VIRTUALLY ANYTHING 
I CAN HEAR. ■ 


The Pioneer Pro DJ System. 

If you need more control than this, 



START YOUR OWN LABEL. 
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Hi) PIONEER 

The Art of Entertainment 


< Pioneer also offers a complete line of equipment 

FOR PROFESSIONAL OJs. FOR MORE INFORMATION, OR 
FOR THE DEALER NEAREST YOU, CALL 800-782-7210. 
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cortinoed from page 26 

to become involved. It’s really going 
to be something special!” 

RADIO ROMANCE 

Recounting their courtship, Frank 
Whyte explains, “Marri Shaffer and 
1 worked 30 feet from each other’s 
desk for five years in Washington, 
D.C. One night, I was working an 
airshift at a local radio station when 
Mard called. We both had just 
concluded relationships and she was 
feeling depressed. We talked for a 
while and I played a song for her. 
Since that time, we’ve been apart 
only as long as mv business trips 
mandate!” 

THEIR FIRST CHILD 

Now who could have thought this 
courtship would produce a baby 
prior to their impending Vegas 
marriage? In this romance, however, 
they’re the proud parents of a new 
Mobile DJ company, RadioPro. 

RadioPro’s beginning was 
atypical of most start-ups. During its 
first year, they had no business at all. 

■r * ¥ 

“First, we purchased equipment and 
built racks and speaker supports that 
could roll onto our customized 
ramp-equipped vans,” Frank re¬ 
called. “Then we spent considerable 
rime training l)Js. We actually 
turned down shows until we were 
ready! ” 

It was planned from the 
company’s inception in 1994 that 
Marci would handle customer 
sen ice anti Frank would manage the 
data operations. “! asked my friends 
and co-workers about their experi¬ 
ences with wedding reception 
planning,” Marci said. “I found a 
definite need for an organization 
that was willing to go the extra mile 
for customer satisfaction." 

Marci became immersed in 
learning all that was required to 
move from a career in customer 
relations to the unique Mobile DJ 
profession. She’s no longer surprised 
to return home and find a lighting 
truss spanning the length of their 
living room. She has also become 

28 



The wedding ceremony is 
billed as the “first wedding 
of DJs, by DJs, for DJs.” 
Their ceremony and recep¬ 
tion will feature many Mo¬ 
bile DJ veterans along with 
a “Dream Team” of leading 
Mobile DJs from across the 
United States and Canada. 


quite adept at explaining the rela¬ 
tionship between fog juice and 
smoke detectors to overzealous 
firefighters! 

With operations in Pittsburgh, 

Pa. and Washington, D.C. the 
couple manages six mobile units that 
entertain 400 shows annually. Each 
RadioPro Dl also hosts a radio show 
everyday. This gives the company 
die advantage of local name recogni¬ 
tion. When working with RadioPro, 
these DJs can be found 50 percent of 
the time at wedding receptions, with 
the rest of their time evenly divided 

J 

between other types of events. 


THE EXTRA STEP 

Frank and Marci are quite proud of 
the high standards their company 
has created. “Just eighteen months 
ago wc were chasing the leaders,” 
Frank recalled with a laugh. “Now 
we are the company that is setting 
the standards and we are the people 
being chased!” 

These standards include a 
presentation folder for prospective 
clients; each personalized folder 
represents a S10 investment by 
RadioPro. They are assembled in- 

m 

house with the name(s) of the 
potential customer printed on the 
first page. Included in the folder are 
tear sheets containing their service 
agreement and event questionnaire. 

EVENT PLANNER 

Selected mailings to prospective 
clients also include a free computer 
disk of their new software program, 
Event Planner. This Windows-based 
program replaces much of the paper 
music lists and questionnaires most 
DJs distribute. Together, with DJ/ 
software engineer Kris Earl Phillips 
of Florida, Frank created the unique 
computer program to help their 
clients plan an event and to help 
their DJs perform at an event. 

“We developed the software 
program after noticing that the 
required paperwork presented some 
of our clients with an overwhelming 
task,” Frank said. As an alternative, 
we can now provide them with Event 
Planner at no extra charge to help 
lead them through the planning 
process step-by-step. It’s an excellent 
marketing tool!” 

FARE THEE WELL! 

So once again our magic carpet has 
taken us to dizzying heights of 
wooziness. It’s now time to fire up 
the Photon Particle Generator, and 
set our course for Las Vegas. Here 
come the DJs! See you there! 

Mobile Beat's Pro Files Editor, Steve A. 
IVozniak, is owtier of. I Sound Investment 
Mobile DJ, Inc. Los Altos, CA. 
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KLS USA 

27599 Schoolcraft Road 
Livonia, Ml 48150 
Ph: 313-425-6620 
Fax: 313-425-2103 


*M S.R.P Dealer pricing may very 































CHALLENGING AND PROFITABLE 


“The times, they are a 
changin’.” Bob Dylan sang 
it in the sixties, and it’s true 
today in the way you run 
your business. The music 

j 

changes, people’s expecta¬ 
tions change and technol¬ 
ogy marches on. As a pro¬ 
fessional DJ for over 2( * 
years, Johnny ( .iardina saw 

early on he had to either 

¥ 

keep up or get out. 


G iardina first started spinning in 

high school — where he was 

nicknamed “ The Platter 

Spinner” — and then in various 

nightclubs and at wedding receptions 

in New York and the northern tip of 

New Jersey. It was the 70s. Vinyl 

was it and Giardina spun disco on 

two Technic 1200 A1KII turntables. 

But then disco “died” by the mid 

1980s; and vinyl was losing ground 

to compact discs. 

Giardina was reluctant to accept 

CDs at first and with good reason. 

I le owned a record store in New 

York City that was full of vinyl. 1 le 

was certain dance music would 

prevail regardless of what name it 

went bv, but — as he watched his CD 

catalogs grow — he came to the 

conclusion that vinyl would not. le 

0 

was right in both cases. 

As much as he loved his Technics, 
Giardina knew it was time to go CD; 
but the only model with a pitch 
control at that time was the Technic 


SLP 1200, a rather expensive unit 
designed for radio stations. Giardina 
bought one for his store and prac¬ 
ticed on it daily. He soon added a 
second SLP 1200 and became one of 
the first all-CD mix masters. 

In 1989 Giardina sold his store 
and moved to Florida’s west coast 
where he runs his full-time Mobile 
DJ business as, “Johnny the DJ.” 
When the second-generation 
Technic SLP 1300 became available, 
he traded in his 1200s. “They were 

m 

incredibly faster at cueing, starting, 
stopping and much easier to mix 
with,” Giardina said. However, he 
added, they were too heavy. Then 
Denon came out with the 270QFs, 
which were lighter and more com¬ 
pact. "Though not as fast at cueing 
as the Technics,” Giardina said, “it 
does have up to 50 percent pitch 
control, making it easy to catch beats 
quickly. It also has piggyback that 
can alternate between disc one and 

continued on p. 12 
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More Boss, More Highs, 

Afore Sound Pressure Level 

Without 

Adding More Amps or Speakers! 
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BIG BOTTOM 
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DJ s are discovering what record producers have known for a very lone time: that kicking it with the Aphex Aural 
Exciter® will get your music noticed. Our latest version - the Aphex 104 Aural Exciter with Big Bottom l " - is the most 
dramatic addition you can make to your system. Simple to set up and use. yet so unique it's covered b\ three I ; .S. patents! 

The 104’s Big Bottom circuit kicks the bottom end like much larger sound systems, without straining your amp ■ i Npeak- 
ers. While the Aural Exciter circuit will give you the clarity and extended highs you've only dreamed of. All this adds up to 
an excitement level that will make your mixes jump right out of the speakers and the audience jump right onto the dance Hoot 
If you want to get heard - Aphex is the word! 



Improving the way the world sounds su 

11068 Randall Street. Sun Valley. CA 91352 U.S.A. * Tel: 818 767 2929. Fax: 818 767 2641 


SYSTEMS 


Aphex, Aural Exciter and Big Bottom are registered trademarks of Aphex Systems. Ltd. 
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iternational 215 EQ 
Telex cordless microphone 
Furman power conditioner 
Speakers: 

Klipsch 2500C (2, for mid-size parties) 

EAW FR153H (2, more kick for a club sound) 
EAW FR253H {2, big and bad) 


2 Martin Roboscan 812s with controller 
2 Sound Mars from Ness 
2 Vertigos from American DJ Supply 
2 Star Flowers from Ness 
1 Tri-Star effect 
Martin Jr. 900 fog machine 


IN SEARCH OF... 
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A bold harvest moon shines down over the city 
and Giardina uses this white space to write the 
bride and groom’s names at wedding receptions. 



two. As the first disc’s track fades, the second disc starts up 
incredibly smooth and mixes without touching a button... a 
wonderful feature when precise heat mixing is not necessary.” 
Giardina uses a XIt)N XP100 hand-held organizer, which helps 
him locate songs quickly. 

The remainder of Giardina’s gear is just as professional and 
up to date: with components from BBE, Ecler, Furman, etc. (See 
the equipment list for details.) Ilis system is mounted in car¬ 
peted cases; his CDs are kept in Univenture sleeves. The smaller 
bottom case, which has wheels, contains a Stewart PA1400 
backup power amp and a Sound Tech X345 crossover (used only 
when biainping larger EAW FR253H speakers). The setup for 
this system takes only 15 minutes and two trips from die van. To 
get all his stuff from gig to gig, Giardina drives a Plymouth 
Voyager minivan. 

His backup system consists of three carpeted cases featuring 
two SLP1300 CD players and an Ecler MACSOS mixer, a 
BBE462 Sonic Maximizer and a Stewart PA1000 amp. All of his 
cases are personalized ivith LED tube lighting on the front of 
the cases. The lighting is sound activated, changes color and 
displays his company name. 

The lighting, however, is not Giardina’s only innovation. 

Using his own artistic talents, he has designed his own business 

cards, brochures, business letterhead and even backdrops. He 

hand-painted the New York City skyline (as seen in photograph) 

on a screen, which he hangs behind his setup. A bold harvest 

moon shines down over the citv and Giardina uses this white 

# 

space to write the bride and groom’s name at wedding recep¬ 
tions. He recently updated the backdrop to a three-panel screen, 
which folds up nicely, making it very mobile. 

At any occasion, Giardina says, “Elegance, excellence, and 
experience are always my goal.” These qualities, along with 
word-of-mouth advertising, keeps him on the cutting edge — 
not to mention booked every weekend, l imes have changed and, 
for Johnny Giardina, things are looking up. J 

YOU DONT HAVE TO BE 



TO BE THE 


If you would like to see your company featured in Mobile 
Beat’s “In Search of...”, or “ProFiles” send us information 
about you and your company. Tell us why you're the best at 
what you do and what makes your company unique. We love 
visuals so be sure to include photographs, your presentation 
materials or a video (not returnable}. Send your portfolio to: 
Mobile Beat Magazine, P.0. Box 309, East Rochester, N.Y. 
14445. (No phone calls please!) 
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If getting there (Point A) 
and back (Point B) is half 
the battle, then a 
Wells Cargo 
enclosed 
trailer is your 
secret weapon. 

In the mobile enter¬ 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
load/unload time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Wells Cargo ... every time out! Wells 
Cargo is the sound saving, image 
making way to go. Ask about 
our Leasing Program. 

Call ( 800 ) 348 7553 

for a FREE info packet 

Visit our Web Site: WWW.WELLSCARGO.COM 
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Products 
800 - 833-4938 
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60-C SKIFF ST. 
HAMDEN, CT 06517 

203-407-1822 or 
EMAIL us at: 
HHech@connix.com 








































ANOTHER GREAT CONTEST! 



ATTENTION ALL MOBILE DJS... 

interested in acquiring a certain degree 
of fame and fortune! 

At the Mobile Beat DJ Show & Confer¬ 
ence in Las Vegas (January 5-7, 1997), 
we will be announcing the winners of our 
first "Mobile OJ Presentation Folder 
Contest.” Prizes worth thousands of 
dollars will be divided among the top 
three winners. All entries will also be 
considered for future "DJ Profiles” in this 
magazine! 


MORE TOYS. LESS TROUBLE. 






PREDATOR QTBOniC 


□trnnir's Predator is one of the hottest mixers on the planet. 

DJs low its stale-of-thoirt creative facilities, including 
Kill Switches, 3-band Mix HQs and Punch Hutlons. 

Audio pmfi’ssitHutls upprmaie (he balanced outputs, superior specs and 
ISO 9<M)I certified quality and reliability 
And nobody can touch □trank's legendary British sound. 

Features 

4 CD/Une Inputs 
3 convertible pheuo Inputs 
2 balanced Mteropnone inputs 

Pual ba5s/m .d/nigh (till Switches 
PujI Mix EQs 

Pufll Punch buttons 
Lue/Pan, Spirt gnd fteatmfe Cueing 
3 &an d McE Q with jsutomuting 


tSfll *nce4 jnd untMlanctfd outputs 
Kcpo^ition^blc (irar or bottom) connector p&nd 

novdm 

Serious Products for Serious Professionals 


1 •80ON0VATEC 

Nuvaltx’ Group Inc. ■ ON, Ckiiuidti • Cduxnbiu, OH, USA 

FH / 905 1 072 * 88 / / Fax (9051 672*8770 e-mail: uri ft> )LUrUt 

IX'UTI 1 . f iej*rjfz^Fi>L[p.cW7i 

Exclusive importers &, Distributors /or 

Citronic • Cclco * Cloud Electronics • Global Future Technologies 
High End Systems * Turbosound * Wembley Loudspeakers * ZeroSS Lighting 


1. General Guidelines 

A panel of judges involved in the Mobile 
DJ profession will determine a first, 
second, and third place winner in the 
"Best Mobile DJ Presentation Folder” 
contest. Plus factors include: Positive 
promotion of the specific company and 
the general DJ profession. 

Attractive, friendly, helpful, easily 
understood, believable material. 
Information that fosters a desire to hire 
that company. 

Intangibles to be decided by the judges. 

2. Deadlines 

All "Best Mobile DJ Presentation Folder” 
entries must be mailed to the office of 
Steve Wozniak (not a judge), before 
December 31, 1996 to be eligible. The 
address is: 

Steve Wozniak / A Sound Investment 
PO Box 1619 

Los Altos, CA 94023-1619 

3. Don’t Ask For Advice! 

Sorry, no phone calls or written corre¬ 
spondence will be accepted. 

4. Judging 

One entry per Mobile DJ company. Ail 
entries will be judged in Las Vegas prior 
to the start of the 1997 Mobile Beat DJ 
Show & Conference. The decision of the 
judges is final. Winners will be an¬ 
nounced at the conclusion of the 
“Keeping In Touch 1 presentation sched¬ 
uled on January 5, 1997. The winners of 
this contest do not need to be in 
attendance, but it would make for a nice 
picture in a future issue of the magazine! 

5. Entries 

All entries become the property of Mobile 
Beat Magazine, and will not be returned. 
However, all entrants will receive future 
consideration for "DJ Profiles," 

Mail your entry today! May the best 
presentation folder win! 
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by Henry J. Ortega 


T here are many things to consider 
when creating your own business 
cards. Selecting a design for your 
business card can be downright frustrating. 
I he simplest route is to select a stock card 
with a generic graphic or customize a 
predesigned format and let your printer do 
the work. I he big advantage to using a stock- 
design is the low cost. The downside is the 
risk that your card may look much like 
someone else’s. 

Orders can be placed for as few as 250 
cards readily; the larger your order, the less 
you’ll pay. If you are printing a single card 
for all DJs in your company to use, the 
higher number is best. If you are ordering 
individualized cards for each I)J in your 
company, or if you are a one-person opera¬ 
tion, the smaller number may be better. If 
you run out of cards faster than expected, 
you can just pick up the phone and order 
more — as long as there are no changes. 
When buying cards for your employees, one 
thing to consider is: Do you really want to 
buy “George A. DJ” 5,000 personalized 
cards only to find out the next day he de¬ 
cided to go work elsewhere? 


THE HIGH TECH OPTION 

.Most primers accept camera-reads art¬ 
work tor use tm your card, but may 
charge more than il you used their 
stock art. Pros iding camera-ready art 
means being able to do it yourseb or 
having a friend that knows how; it you 
don’t and have to pay a professional to 
do it, you’ve increased your cost even 

’ * w 

more. For an upcharge, most printers 
have an art department that w ill pro¬ 
duce camera-ready work tor you. This 

* * 

requires some lead time for back and 
forth proofing. They may limit the 
changes and edits which can leave you 
with something you didn’t quite want, 
but still have to pay for. However, if 
you really want original cards, its of¬ 
ten worth paying for a professional to 
do the artwork, rather than turning in 
artwork prepared improperly, that the 
printer has to fix, and consequently 
charge you extra for anyway. 

USING YOUR OWN COMPUTER 

If you have joined the computer age, 
you have at your fingertips still an- 


cofltinued on p. 36 
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A COLLECTION OF GREAT DJ/KJ CARDS AS SUBMITTED BY MOBILE BEAT READERS 


BEST OVER-ALL DESIGNS 


This two sided card was sent In by laser Tracks Entertainment of Lowell MA. 
lit addition to betoc an attention getting tarti, the theme changes each year. 




SJOftN VELUM {219} 4844237 

t-- 


Fort Vitoyro's Bert OJ's • Mcsic ♦ KCxoote 
Receptions. Banquets, Parties. Mgrrtciuw 


Mid 
14 II 


I ■*** ■ * * * 

l‘M > » * * ■ * 

I* *i**i * * 


fit* 








Company 



nment 


-op 40 * Siy Band * Roct 
r^jano * CAW * Oldies 


David Mircles 

Disc jockey 

1713) 4554557 


Single Operator 


BEST INTERACTIVE CARD 

Whin exposed to heat or light, this card turns from blue to white, Hard to toss. 


.4«£ 






DISC JOCKEY 
ENTERTAINMENT 
SERVICE 

Professional D/s & MCs 
For Any 


909*766-8890 
800-791 -WE DJ 


K. C. Dave 




P. 0. Sox 1236 
San Jadnto. CA 92581 



BEST KARAOKE CARDS 


Kathy & Tony Moncjorio 
(904) 629 5947 

* karaoke « 

Disc Joe key Service 
Live Vocal Duo 
Musk from *40\ to 90‘s 

Weildlngi * Paitk'j * Clul» 


Col or /Photo 


Ft IN! FTINt IT IN! 

FOR ANY OCCASION 


KARAOKE BY KRTCKETT 

O. J. fit KARAOKE SliKVICK 

KJUCKBF (AJtA RONNIE) 

IXJ. MABSTNO UU JOB) 

MIISIC MABSTHO (A.K.A. DAVE) 


2-color 


1 


■MMHH 




BEST COLOR TWO 
SIDED DESIGN 

C.LJI I IAL I 

SEORSe UOSE 

5* o / ;vv: ace 

31097650^4 .. i/o 

£E Punk 

i^^ETRi 
k;; DISCO! 





Back 



HOW WE SELECTED THESE CARDS: 

1. Usability. Is it immediately dear that Hie 
card is for a DI/KJ? 

2 . Legibility, Is the iihtwle number (with area 
cede} easy to find? [This disqualified almost 
i out of 3 cards 11 tt all type and graphics 
legible? 

3. First impression. Does the card have a 
professional look? 

4. Design, Does the card have an eye¬ 
catching look? 

5. Originality, h it a one nl a-kim! design? 
Great emphasis was put on weeding ant slock 
designs. 
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TWO FOLD DESIGN 


spfcciALfiiiui; rnr rui.i. 
pari y pi AniniiniR 

- |- M j m — m —-■-1- 

* * Flora/ Ajranyemiflff 

* fr/fooftj * 8irtif*d*rt * iVirtffj * C#i*rani 

* Favors * YWea' Karaoke Sirrg * A ■ tong 

* MC'i * Dtncm * KiftriaJJf * Si nth 



rep * ttt (k 

*T w 

“ **«>• mrtinwwjw^ifwittoc A 

* li-WI « 



*1 ViV «'] J> 


k 





9^iv 

q| fu, ^ t^ml t#Bpl 

■ nMvn w 

9 m 

1 11 PWY 1 fcY Hi 1 

tonauk 

■ — _ _.«. _ 




M» fr Y» 

M ffl tf t a rna i 


Owier 


t T7? Vfcjr** u,fv l #ii * v#fi 7' i * OC'iTKl CA W>1. 
(y$ PJ^ra* ■ iW C>UT. 

D.K.T. Productions 

Event EntorLainmont 



D.K.f. Productions 

Event Entertainment 



m\ j m»Ayy 7 ~ v - ' -- 



BEST PHOTO CARDS: 

MANNY GREEN 

"a// ffte sounds from fft© 30's to today' 
(B04) 3TM404 

FAMILY FUN FOR EVERYBODY 

The Caravan of Memories Snow 
Manny's Beach Blanket Binge 
AH American Family Picnic 

* Audience ParhcJpattorv for All Ages 

* Member American Disc Jockey Ass. 

* Metro Richmond Chamber ol Commerce 

"Make It Unforgettable" 


Singh Operator 



*§s? 


: ■■ .'BBIIIffS 

J*. . A l& Jk JL, w ■ sks® — 




Ls#s 


nr 


HkHliH Iff * 


V" 

.:r 




Mjnni erotnoft 
Disc Jockeys 


a 


33G&1 L*ku 3hor* EUfcil. £*itE*kC OH 4 


„ — jL - - - fc_ 





BEST “I DID IT AT HOME ON MY COMPUTER” DESIGNS 



Music 

SION 



<606)726-4926 


** 


IU Entertainer 




fX 

I#- 




ENTERTAlTkmEi^T 


Complete LUedding 
Packages fTjaiHhi*' 



cieiui 


n ii 




i. m 


111 £ 


& lights 



JefT & Liz Sapp 

(573) 659-7277 
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Ewhite j 
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OVERALL BEST USE OF BLACK & WHITE 



* Great Entertainment 
pi a Great Price." 


All The Music 
For Any Occasion 


v n usic Masters 

ProfessionalJbj Service 

. r 


David R. 

(607) 786-1202 
1-800-388-7414 


THE I'M OKAY, YOU MAY NOT BE OKAY” AWARD 


We're assuming the humor here is intentional! 






R.D #3, BUCKSHUTTEM FID. 
MILLVILLE. NJ 0B332 


BOOK NOW 
609 - 327-7499 


tm 


C^AZV BOB 

"THE DJ. FROM HELL" 

•AFFORDABLE ENTERTAINMENT • SATISFACTION GUARANTEED! 

• GOLDEN OLDIES FROM THE 50's, 60 s. AND 70’s 

• CLASSIC. 2 STEPPIN', COUNTRY MUSIC 

• ALL OCCASIONS • NIGHT CLUBS • PAR TIES 

• ALL COMPACT DISC • AS SEEN ON fr*) 


HOWLING AT THE MOON 


DJ Service 

Big Band 
Disco 
Country 
50”s 

Jim & Judi 
Gallagher 
(408) 245-2347 



BEST SLAMMIN’ CARD 



r PSYCHO ROY 
HAS IT ALU 

HIRE ROY’S BAND OR , ,V-,V 
DJ SEHVICE FOR SPECIAL AFFAIRS! 

LESSONS; GUITAR • BASS * ORUMS 
KEYBOARDS • SCHOOL INSTRUMENTS • VOICE 
RENTAL; P.A.. LIGHTS AND INSTRUMENTS 
DAILY * WEEKLY • MONTHLY 


K—MART PLAZA WALL. N.J. 077T9 

ROUTE 35 908 661-SHOW (7469) 
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6 Disc Memory 


f* Key Control 
O Loop Recording 


% Sampling 
O Brake Effect 
Voice Reducer 


enon delivers die kev to an artistic 

4 

performance with the DN-2500K 
Im^ne. a professional Cl) player 
that combines the functions of Denon's 

-.. award winning 

DN-2000F MKIJ 


and DN-2700F 
with mind- 
blowing new 
features and 
effects. 


W ith Key Control, heal mixing is 
iJenon-refined"' by enabling the original 
key of the music to be preserved while 
changing the relative playback speed. 

Or. the playback speed can be maintained 
while changing the relative pitch or key 
^0 +/-1 6 %. Add to this 

' the ability to create a 

€ 

sample loop on-the-fly 
jjL and place it anywhere 

in the program without 
interrupting die Cl) while it's in play. 


o 


Designed to provide l)|s with tin 


m 


in live |H*r 
iomiance 


tools, the DN-2500F offers a multitude of 
features that add dynamics previously 
unavailable in CD players. Contact your 
Dcnon dealer and find out what kev vou 

i « 

should be playin'. 


OH 


IXiiari Hlccinrirm 


if l ft non Corporation (I V\>, 222 New Rd. hirvppam. N| 07054 {201) 57MB10 
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INCREASE YOUR PROFITS 


WITH OUR 



PRODUCTS AVAILABLE 
TO INCREASE YOUR 
BOOKINGS FOR: 

WEDDINGS 

CORPORATE 

PARTIES 

SCHOOL 

DANCES 

BAR/BAT 

MITZVAHS 

CUSTOMIZABLE, 
AVAILABLE ON 
AN EXCLUSIVE 
TERRITORY-PROTECTED 
BASIS 


FOR DJs 


TCARDS 




1 1 


\ 1 



Breakthrough's mailer keeps my 
phone ringing off the hook!" 

Jeff Greene, PARTY TIME DJ'S, Pembroke, FL 

The Deluxe Brochure from 
Breakthrough is fresh and new.'' 

John Rob, SOUND SPECTRUM ENTERTAINMENT. 

Wallingford. CT 

I got a 400% return on my 
investment In Breakthrough's mailer 
in less than a monthl" 

Ken Welch, PRO PRODUCTIONS. Lombard, IL 


CALL FOR FREE SAMPLES 

800-810-4152 
515-276-9266 
FAX: 515-276-4267 
e-mail: bkthrou@ao!.com 



other resource. If you have a good understanding of 
graphics, many paint and printshop programs make it 
possible for you to design your cards and prepare cam¬ 
era-ready artwork right in your own home. Some even 
allow you to make up and print the cards yourself. We 
found that Print Shop Deluxe (around $89) has excel¬ 
lent graphics with flexibility to customize. Laser cut 
card stock runs about $ 10 for 2 50 cards. Unscored stock 
costs about $4 for 250 sheets. Each sheet makes 10 
cards. 

And while you’re at it, have some matching enve¬ 
lopes made up. Nothing looks more unprofessional 
than information received from a business with a hand¬ 
written return address. 

If you want to change the flavor of the card to em¬ 
phasize weddings, country, oldies or just keep the im¬ 
age current, you can make a short run on different col¬ 
ored stock. Changing the phone number or background 
takes just a few minutes. You should save each version 
on disc, to reproduce any previous version quickly. 

Standard office printers, such as the Hewlett- 
Packard Deskjet 450, handle card-weight stock just fine. 
The color cartridges are cheaper at discount stores. 
Laser scanners will perm it you to scan your photos into 
your computer and use them as visuals in your design. 
Be sure to consider copyright issues when scanning 
other people’s photos or images for your use. 

Business cards are often the first contact potential 
clients have with your company, and you only get one 
chance to make a first impression, hopefully it will be a 
good and lasting one! 


A physician's assistant by day. 

Hank Ortega began DJing to help out his son's high 
school four years ago. He enjoyed it so much he bought 
his own equipment and began offering his services. Now 
it is a welcome break from the pressures of medicine. 
Hank also has background experience in computers and 
graphic arts. He was a musician in his wild youth. High 
Desert DJs is located in Texas. 
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360’ OF PURE EXCITEMENT 


Motorhead rM by LyteQuest Pro™ is 360 degrees of pyre excitement* This affordable intelligent lighting effect is designed 
to be mounted and operated at any angle. Fixture parameters including pan, till, gobo t color and dimmer selection 
can be pre-programmed via a DMX 512 standard fighting protocol. The unit features a pre-pro* 
grammed internal effects program and sound activation capability. Motorhead™ can be daisy 
chained together lor synchronous operation with or without a controller. The compact, lightweight 
Motorhead™ measures 8.6"H x8*6 t, Wx 13<8"D/218x21Bx351 mm and weighs just 22 lbs./10 kg. 

Motorhead™ is backed by a one year limited warranty. It is available in 110V or 230V CE approved* 



vest 




Gemini Sound Products Cap.: 1100 MM SI , Carteret Ml 07008 * Tel 908 969 8000 • Fji 903 9891090 
Florida Ollice- 2851 Eirans Si. Hollywood. FL 03020 • Tel 964 920-1400 • Fir 964-920-4105 ■ France Office: GSL, 17 Rue Ampere. 91370, Wiesous * Tef 33 01 (4 47 18 BO • Fn 33 01 64 47 It 78 

UK office: Unit C4 Hazleton Industrial Estate lakesmere Road. Hordean Waterlooville P08 9JU Tel (011705 591771 Fai (0)1705 593533 
Cjnjdun Distributor. SF M irki-ling 6161 Cyprfwt. SL Laumt QC. Canada H4S1R3 * Tel 514 856-1919 • Fai 514 856-1920 


















You see them and hand 
them out everyday, but... 

What does your 
business card 



by Jeff Marinelli 

Mv main challenge as a graphic 
designer is finding the most 
effective ways for my clients to 
communicate something in print. 
The most basic application for 
solving this problem is the business 
card. The purpose of a business 
card is to tell someone your name, 
the type of business or serv ice you 
offer, and provide a way to contact 
you. It it does that, it’s done all it 
should do. But how do you 
know when you’ve 
done too much? 

And will doing too 
much hurt vour 

■f 

business? 


message by making Lhe type harder 
to read. If they can’t read vour card, 

m up 

how much business will you get? 
Plastic cards have an additional 
disadvantage in that they are almost 
impossible to write on with pen or 
pencil. There are plenty of nice 
recycled papers, and some great 
pastel shades, as well as (you can’t go 
wrong) just plain white. 

Second... close the deal, then go 
wierd. I’ve been around enough DJs 
to know that ego and stage persona 
are two important things that make a 
performer want to perform. But what 
you really want to do is impress them 

with your show, not your card. The 

# * * 

business card is a means to get 
business, not necessarily something 
you should project your personality 
onto. In other words, be a performer 
on stage, but project a businesslike 
image in all your other dealings with 
the client. Remember, you’re not 
their only choice. 


John 


HOW ABOUT IT? WHAT 



123 

ABOUT YOU? 

More importantly, 
what does it say about 
your business? 

1 lere are two sugges¬ 
tions that have 
worked for my 

m 

clients, and hope- 
hill y, will work for 
you, too. 

w 

First... solve the 
communication 
problem. One common 
mistake that people 
with no design experi¬ 
ence make is to assume 
that if its fancy, it must be good 
(most of the time it isn’t). Foil- 
coated stock, see-through plastic 
cards, cards with color photos 
covering die whole background of 
the card, and fluorescent papers 
might seem sophisticated, but what 
they tend to do is to obscure the 


123-456^9 ?a6 et 


SoO£V a i 

B NTEfilsi^. j str ,a 

r nmpteVwttf'f sho v, 





And if they’ve never hired a DJ 
before, there may be a bit of uncer¬ 
tainty on their part. Use your printed 
communications to establish your 
credibility' widi a client, and your 
reputation, referrals and success will 
continue to grow. 

Jeff Marinelli is staff artistjbr Mobile Beat 
A fagazine and runs his ozni graphic design business. 


TOP 10 TIPS FOR 



L Don’t tmst your own judgement It’s hard to 
be objective about your own stuff. Ask clients 
or friends their opinion about your card. 

2. Be sure it’s readable. Stay away from fancy 
lettering and script type set in all caps. 
Recommended type size is 10 points, 
minimum. 

3. Paper is part of the design. Ask yourself: 
“What does this paper choice say about my 
level of taste?" Vour level of taste is one of 
the things clients are paying for. 

4. Don’t list your job title as “professional 
DJ". Also avoid “expert" and "experienced". 
Who would admit otherwise? When was the 
last time you heard someone say "I'm a 
professional doctor"? 

5. If you don’t say it, don’t expect it. Clients 
are terrible mind readers. If possible, list the 
kinds of jobs you’d like to get Many times, if 
a client doesn’t see it they’ll assume you 
don’t do it And they probably won’t call to 
find out 

6. Phone numbers are most important Set 
them in larger or in bold type to help it stand 
out 

I 7. Magnetic business cards are an excellent 
I inexpensive promotion. They’ll be reminded of 
your name every time they use the refrigera¬ 
tor. Their guests will see it too. 

8. Buy a business card case. It looks 
unprofessional to be handing out a card that’s 
dirty and bent from being squashed in a 
wallet Presentation is everything. 

9. If in doubt get help! Hire a (ahem) 
designer or ask the people at the print shop. 
They do stuff like this all day long. 

10. If you move, buy new cards. I would refuse 
to hire anyone who scribbled out an old phone 
number and wrote in a new one. 
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The Martin Starflash - The brightest star 


llrirMn Professional’s I)J Series of products are 
JLrJL famous for their big effects and value far money. 
Sow meet the new Starflash. small in size, bat huge in 
the effects it produces. 

The standard Starflash produces an exploding array 
of bright white shafts of light, which tarn in time to the 
music. The same dynamic effect bat with numerous colo¬ 
red beams is provided by the Starflash Multi-Color which 
uses vacuum coated color technology to create purer, 
and richer colors. Sow Martin Professional hare found 
a way to make a whole series of new effects as a spin off 
from the Slat flash Multi-Color concept, many of which 
simulate the mid-air effects normally associated with 
lasers . 


Statjlash facts: 

• Bright 300 mat DR A lamp 

• Sound activated via built-in auto gain controlled 
microphone 

• Dtchroic colors mentis no fading 

• Three settings: O m Standby, t=ejfect sound animation, 
2=effect and lamp sound animation 

• Multiple externa! control possibility 

• Dimensions Inc. bracket (LxWxH): IO.fi x 7.7 x 8.8 “ 

• Weight: 7.3th 

• 1 Year Warranty. 

The Martin Starflash - 
brighter than the brightest star 






Starflash • 

iin exploding array of bright 
wbitv shaft s of light 


1MA£ Pnce M 'wnuin Athur|iii“L| Prtce 


Starflash Multi-Color • 

tut overall burst nf brightly 
colored bea ms 


Starflash Cone - 

multicolored and sharply 
defined cone 


Starflash Triple Bar - 

three ftarallet/Iai beam 
patterns, in bars of stdid eofor 


Martin Professional, Inc. * 3015 Greene Street, Hollywood, FL 33020 * Tel (954) 927-3005 • Fax (800) 899-5990 or (954) 929-6405 

West-Coast: 1 1668 Tuxlord Street. Sun Valley. CA 91352 • Tel (818) 252-0399 • Fax (818) 252-0390 
Southwest: 11425 Mathis, Suite 405, Dallas. TX 75234 • Tel (214) 831-8860 • Fax (214) 831-8864 

BBS: (954) 927-1538 • http://www.martin.dk 










USENET NEWSGROUPS: 

alt. music, makers ,dj 
alt.music.dance • alt.rave 
alt.music.house 
aft.music.techno 

alt .music, karaoke * altweddings 

LIVE CHAT 

AOL: People Connection (Private 
room) Keyword: djnet (Wednes¬ 
days & Sundays. 10PM ET) 


Mobile Beat Online: 
httpV/www.mobilebeatcom 



AduetiUbehi! 

Do we have your web site? 
Free links and 

online advertising opportunites! 
info@mobilebeat.com 




JleM We (jw* 




b J SHOW * 


biggest 


PRESENTED BY 

CANA If 

SEGUE 

PRODUCTIONS 

<0 SPONSORED BY 

American DJ Association 
Canadian DJ Association 
Mobile Beat Magazine 
Todays DJ Magazine 
Music Yellow Pages 
Karaoke & DJ USA Magazine 
Energy JOB Radio 



MARCH 17, 28, St 19 ,1997 

BACKATTHE 

WATERLOO INN 

WATERLOO, ONTARIO, CANADA 


MORE! 

Exhibit Area 
Sound Rooms 
Special Guests 
Seminars 
Parties J 


PLUS... Competitions! 

Interactive DJ Challenge open to all performance/interactive DJs 

Club DJ Spin-off Open to all club/dance DJs 

Karaoke Host Challenge Open to all Karaoke hosts 

International Karaoke Sing-Off Winners from regional contests, 
nightclubs and bars as well as individuals from all over North America are 
invited to perform. 

To Entori Use the entry form in registration kit, send us a tape or video 
and a $20 entry fee by Feb J/?7, 12 finalists from each category get to 
perform live at the show for judging. Win notoriety, cash and great prizes I 

DJ Equipment Flea Market Bring your used equipment & CDs, etc. 
and turn them into spending money. For a small fee will give you space to 
show, demo & sell them. 


Register Today! 

To receive your Convention Registration Kit, general info or to be an exhibitor, contact Producer: 
Jfrn Griffin, CAN-AM/5EGUE PRODUCTIONS, TOO Blair Rd., Cambridge, ON, Canada, MS 2J3 
Phone or fax |S19) 740-0603 jif leaving a message, include your name, address and phone) 


BgTme 

Backsaver 

1 lere’s an item we wish 
we'd heard about 
sooner... 



like in time for our last issue 
featuring “Trucks, Trailers and 
SUVs”! Veteran DJ John S. Van 
Norman and Perry Shatz (]&P 
Products) are marketing a real 
time and back saver for DJs who 
cart their gear in a pickup truck. 
Redi-Ramp is a spring assisted 
ramp of steel mesh that mounts 
in place of your tailgate. When 
it’s time to load up, just drop the 
ramp and roll your gear on to the 
bed. Redi-Ramps arc available in 
lengths up to 85 1/2” and widths 
from 29” to 56 1/2”. For a less 
permanent solution, J&P Prod¬ 
ucts has the M300 Porta Ramp 
with the same heavy duty con¬ 
struction as the Redi-Ramp. 

Porta Ramps require no special 
mounting. Just hang them off the 
bumper or back floor edge of 
your pickup, trailer, van or SUV. 
The company also offers crank- 
up tripods with up to 500-pound 
capacity (or lighting trusses and 
speaker support. For more 
information, contact J&P 
Products at 1309) 796-2602. 1 



V. 

44 


MOBILE BEAT 




















































mammm 

rmmn&iM. 


LOW RETAIL PRICE 


package Includes fbuc autoscana 
and one S C 4 controller 


MSRP. dealer prices may vary 


• l2gobo 9 oombined^ BBa 

' tOdichroic colors including 
3 multicolors + 2 white | j. 

v " Adjustable strobing effect 

• Blackout I H 

*. Vr 

■ Programmable chaser effect 
or fUtty sound activated 

• Beam movement: | 
^ylSQ'X axis - 80* Y axi9 *W^ 

■ Micro-stepping motors 

• Supplied with 24 V 250W 
HLX 64655 Qsram lamp 

. * Weight: 27.5 lbs 


Input DMX 51 2 

f / # | 

4 channels 

a&* f * Jr H 

116 programmed scenes 
Autoscan select i 

Manual control 


Audio input 

Joystick fbr pan and tilt 

movement 

Weight: 3.3 lbs 

Rack size 482x89x64 mm 


CAN 


4 light beams 

Highly polished mirrors 

Master and slave selector 

4 PAR 36 6V 30W 451 5 lamps 
installed . $ 

Weight: 33 lbs MUhI 


8 highly reflective mirrors 

Master/slave selection: can * 

operate alone or in a series of 
up to 8 units running in sync 

Can be installed in any position 

Uses 8 PAR 36 12V SOW lamps 
(L41 1 JOsramof G.E. 

Weight: 39.6 lbs 


19639 S4ti«Av«:HMcSoMtfc* Kent, WA 9S032 » ph206.395-9500 fax 206.395-9494 


come visit booth 501 and see our Italian Original Ideas 

























































The BEST 
song book 
software! 



What Yon Need 


DK Karaoke 
Sound Choice 
Pioneer 


And more. We don't just sell discs, 
we're full-line professionals. From 
lighting systems to wow your audience, 
to custom road cases to carry it in. 

With an inventory like ours, you'll find 
a lot more than you d ever expected. 


How does Next-Day Shipping grab you? 
Whether it’s hardware or software, full 
systems or just one disc, we get moving. 


UK When You Need It 

Star Disc 
Lost Classics 
Music Maestro 
Complete Lighting Systems 
Custom Road Cases 
Karaoke Speed Book Software for wir»w T 

From the best in the biz: 

Lorio-Ross Sterling Entertainment 

505 S. Lafayette • Royal Oak, Ml 48067 

-800-7OO-SING 




PINTO N( >VELTY CO. 


A Wholesale Distributor Specializing in 
All Your Basic Party Good < iive-Aways 


MACARENA MADNESS! 


7 We Do Carry Umbo Poles! 

5' Metalic Limbo Poles 


. *■ -CJ- jl . party package 

27 Hats for only $29.99 

• 3 Indian Headdresses • 4 Straw Cowboy Hats 

• 4 Police Hats • 4 Sailor Hats 

• 6 Construction Hats • 6 Firemen Hats 


CALL AND INQUIRE ABOUT OUR 
PERSONALIZED PARTY PACK SERVICE! 

718-332-8131, fax 718-332-8141 
Open Mon. - Fri. 9 a.m. - 6 p.m., Sal. 10 u.m. - 2 p.m. 

24-hour answering service available! 

It Pays to Call Pinto Novelty! 

1 - 800 - 854-8490 



Mobile Beat’s 1997 Gear Book is 
the most complete source of audio, 
lighting, hardware and accessories 
ever assembled for mobile enter¬ 
tainers! Plus there’s complete 
listings from all major suppliers 
and manufacturers, plus equip¬ 
ment reviews, handy tips and use¬ 
ful information! If it’s coming your 
way - it’s in the book! 

x 


% 





Just 

,00 

Inc. s/h 


II 

Fi iii TN 

^ iv 

j ill III A * 


GET YOURS TODAY! CALL 

( 716 ) 385-9920 

(For Visa or MasterCard > OR send check or MD 

TOl Mobile Beat Magazine 
P.0. Box 309 

East Rochester, N.Y. 14445 
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• Boosted CLRC correction circuit designed to withstand extreme ambient dynamics • DSP chip for instant o.oi 
second song start time • Automatic turnoff after 30 minute idle period for increased longevity • Eject hold 
switch eliminates accidents • Pitch bend for effects and fine mode for right-on beat matching * Super bright 


7 -segment display shows actual pitch offset, track number, minute, second and frame • Optional program unit 
offers pitch memory, 3 -point locate and loop, song memorization • 19 ” rack mountable • Just your style. 


TRACOWUW Exclusive US Distributor: 2821 Evans St., Hollywood, FL 33020 • Tel 954/ 929-8999 • Fax 9W9290333 01996 Tracoman 






Do more shows and make more money. Acquire this marketing 
manual and use it to increase your business. It's packed with 
ideas, techniques and solid information that will boost 
your D| income. 

Written by a 15 year veteran mobile D) with an MBA 
and 10 years of ad agency experience, this manual is 
packed with facts and hands-on advice. Over 
1.000 D)s all over the world are using these tactics to 
book more shows. Every D). from the novice to the seasoned pro. 
will learn new money-making ideas from Turning Music Into Cold. 




‘...a well designed. mleUgentty white 
on sales ami marketing techniques 

Mobile Beat Magazine 


. gives s sold, almost encycfopedic feting on tm to market your busim 
it s a welt-organJed work that is packed mi good advice. 

DJ Times Magazine 

We charge about $ IDO more man me other DJs in the area 
and the ideas m this book help us get that etd.ia money ' 

Mark Lindemer, Trans Audio. Inc. 

I ve probably read i; cover to cover 6 Ones!" It's except. In ether words, 
buy this book but don t let your competition buy rt.' 

procatl @ aot.com 




Hands-on Tips include: 

How to get free publicity 
Telephone selling tips 
Beating the competition 
Direct mail strategies 
Writing ads that work 
and much more! 


Finding just one or two ideas that help 
you gain more business will be wortli 

m %sr 

hundreds or thousands of dollars. 

You already know how to be a good 
D|. You've invested thousands in 





‘I just bought and read the book. 

Tum.ng Music into Go Id. This is a must read unless you are a 
mpetitoi in my market in which case you should definitely avoid H’ 

Steve Rothkin. Dancemasters Disc Jockey Entertainers 


'Just read Tuning Music Into Gold ar.d iouno mar ; t has already booked a show lor m 
I know it is one of the best Investments I have made k) my business.' 

David Klinkowski, Dance Party Productions 






equipment and music. Invest a few 
dollars improving your sales and 



Mobile Beat Book Review 

Usefulness ReadaMfy .hhhV 

Value to Pto Value to No vibe »,hV 


marketing skills and watch it pay off. 


Full 1 Year Unconditional Money-Back Guarantee! 

To order by phone with Visa or MasterCard call: 

1 - 800 - 892-4060 

I i Ext. 109 (24 hours) U.S. & Canada 


VISA 


- by Mail Send S24.95 plus $4 S&H to : 

VIDEOSTAR Publishing - Suite 109 - 5 Autumn Lane - Merrimack, NH 03054 



















INCREASE YOUR PROFIT MARGIN WITH A MERE $60 INVESTMENT! 

by Art Bradlee 


I t’s a fact that the highest grossing, sales- 
oriented businesses get that way, not 
because of their primary product or 
service but, with “add ons” — extras thev 

w 

get you to buy right on the spot. 

“And what size fries would you like?" 

W 

says the garbled voice through the speaker. 
Without thinking you say, “Regular,” totally 
forgetting you didn’t even want fries... 

“This car has a mint interior," says the 
car salesman. “You should really protect it. 
I'll have the service department put in a nice 
set of rubber floor mats. I t’ll only add 
$93.12 to your total purchase price." The 
mats probably cost the dealer $20. 

IN ADDITION TO MUSIC 

What can vou “add on” to the sale few the 
couple who just hired you for their wedding 
reception? Wedding invitations! It’s just one 
way you can easily increase your profits with 
a next-to-nothing investment. 

Typically, a couple books their DJ one 
year to six months before the wedding; 
months before they need to order invita¬ 
tions. You already have them booked for the 

m 

music. They bought the burger, now sell 
them the fries! It’s a simple and natural add¬ 
on for you! And don’t stop with the invita¬ 
tions. You can sell them all the other 
“accessories” as well! 

based on my own experience as an 
owner of a DJ service, we averaged about 
400 wedding receptions annually. Assuming 
I booked 75 percent of those who called, I 
actually spoke to 500 potential customers 
for invitations and accessories. Add to that 
list names from bridal shows and that 
number swells to nearly 800 couples. And 1 
operated in a small city; your potential 
customer base could he much larger. 

INVITE THEM AND THEY WILL COME! 

It is a widely accepted fact that invitations 
should lie purchased no less than three 


* 


■ months prior to the wedding day. 1 mu months prior 
to the day, I would send out a promotional postcard 
(designed by the invitation supplier) inviting the 
couple and their buying committee (typically the 

. mother and father of the bride) into my office to view 
the selection of invitations from various companies. If 
. you’ve already met with the client to discuss your I)| 

m J » V 

service, you should include the promo card in with die 
. rest of vour brochures. 

m 

The presentation albums are so well done that 
. they literally sell themselves. Once the bride and 

* groom sec what they like, they know it instantly. Your 
. opinion means very little, so don’t even offer it. As 

* they look through the catalogs, make small talk. 

. When they have found the invitations thev like, move 

* on to the other accessories. Once all items are se- 

. lected, just write up the order on the puds provided by 
each company. Be very careful. Dot each “i” and cross 

* 

. every “t”. The manufacturers will make good on any 

■ mistake they make (doesn’t happen very often), but 
. there is a reprint charge if it’s your error. You could 

■ eat up your entire profit il they have to be reprinted, 

. so accuracy is a must. Then all you have to do is fax 

• the order. Normally, the invitations will he shipped to 
. you in less than 48 hours. An average profit from 

• diese add-ons can easily add up to $200 per order. 



continued on p 50 
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Sou ntl Interesting? 

If you are interested in becoming a dealer of wedding invitations and 
accessories, call Carlson Craft at 1-800-292-9207 and say you saw this article in 
Mobile Beat Magazine. 

Invest just $60 and they will send you the famous “Blue Book'’ of Wedding 
and Social Stationary, featuring invitations and lined inner envelopes with either 
photo lettering (raised) or traditional lettering. You will receive $60 in rebate 
coupons to be used when you order, plus a video tape showing how to take orders 
and sell “add on$. M You'll also receive a banner and ad mats for use in your 
advertising. Be sure to include your new enterprise in your yellow pages ad. 

As your wedding sales increase over a 12 month period, you can qualify for 
other catalogs including the Exclusive Collection, which enables your bride and 
groom to create custom invitations using their own artwork. Discounts to you from 
Carlson Craft equal 50 percent on invitations, reply cards, reception cards, etc. 
and 40 percent on accessories; so you can still offer an enticing discount to your 
clients and still make a hefty profit! 


continued from p. 49 


T here are numerous invitation 
houses including Celebrations, 
Birchcraft Studios and Classic 
Invitations. The one 1 used over 
and over (couples always seemed to 
select from their catalog) was 
Carlson Craft. Your customers will 
love the variety of invitation 

w 

designs, styles and colors, from 
traditional to contemporary. 

As most of the competition (i.e. 
printers and “invitation houses’') 
advertise a 20 percent discount, I 
would give my clients a 30 percent 
discount on the invitations and a 20 
percent discount on other mer¬ 
chandise. What you iose in profit 
per order with your larger discount, 
you will earn back in volume. 

Most brides will also order 
custom matches, napkins and place 
cards for seating. Once you have 
them in your office, sell them all 
the accessories you can. To just take 
an invitation order and be done 
with it is closing the book on 
hundreds of dollars of add on sales 
per customer. Your bridal custom¬ 
ers are looking lor convenience, 
selection and service. Show (from 
the catalog, or invest a few bucks to 
have the actual items on display) 
and sell unity candles, ring bearer 
pillows, attendants' gifts, guest 
sign-in books, aisle runners for the 
synagogue or church, garters; the 
list goes on and on. Brides are 
going to purchase the invitations 
and accessories from someone — it 
might as well be you. So Invite 
them (into your office) and they 
will cornel -tSU 


;y Profit Opportunities! 

You’re already booked for their dance, why 
not sell them wedding invitations too? 

Call to find out how easy it can be! 


Anniversary • Bar and Bat Mitzvah • Invitations and Accessories for All Occasions 
Quality Wholesale Printing Since 1946 * P,0. Box 6700 • North Mankato, MN 56002 
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DM18D0X 




Individual gain 
control on each 
input channel. 



Three band EQ 
on each input 
channel. 





DM 1100X 

The DM180QX represents 
the pinnacle in DJ mixer 
design. Experience complete 
audio control with the 
advanced features in the new 
"1800", Master your music 
mix with a full featured, pro¬ 
fessional mixing console in a 
19" rack-mountable DJ board. 

Additional features: 





Panning on each 
channel allowing 
for dramatic 
effects. 


Rugged; high 
profile faders 
for the cleanest 
audio signal. 


Split cue 

headphone 

monitoring, 



Cut switches on 
bass, mid and 
treble of each 
channel offer 
the DJ the ability 
to cut or boost 
the frequencies 
by 15db. 



Assignable PFL 
(pre-fader listen) 
with a separate 
meter bridge to 
accurately match 
the audio levels 
of both the pro¬ 
gram and cue 
material. 


• Effects send and return for 
adding an outboard sampler 
or digital effects. 

• Fully assignable replaceable 
crossfader. 

• Stereo/Mono switches on 
master and zone outputs. 

• Inputs: three phono, five 
line and two mic. 

• Dedicated DJ mic channel 
with full EQ . 

• High power headphone output. 



Numark Industries, 111 Dupont Drive, Providence. Rhode Island, 02907 Phone: 401.946.4700 fax:401-946.5350 

Canada: inteltimix: 514.333.6001, Mexico: Hermes Music: f95) 547.5125 











REALITY CHECK 



King... Ring... Ring... 


PUTTING THE CAP ON CANCELLATIONS 


"Hello, this is Rob of Robs Rj Service, 


"Hi. This is Mrs. Smith ami I ni railing lo cancel our parly this weekend... 




by Mark Johnson 



U rrggghhh!!! If there’s any phone call 
we don't want to receive, it’s a 
cancellation of a booked event. While 
not the end of the world, cancellations do 
present some problems that Mobile DJs 
must contend with and minimize their 
impact on business. 

You have a contract with the client to 
play their party. And that contract is a 
business agreement outlining quite clearly 
the specific date, place, starting and ending 
times and the cost. Performing the event 
as contracted is the intent of the rela¬ 
tionship. But what if something happens 
that causes the client to cancel? [ here 
are circumstances you and your client 
should prepare for. 

BUSINESS IS BUSINESS 

First off, make it your policy not to 
book any event without first 

m 

receiving a substantial 
deposit. On average, 
Mobile DJs ask for at 
least one third of the 
total cost of the job as a 
deposit to book the 
date. Some ask for half. 
Anything above that is 
rather unreasonable. 
Whether the deposit is 
paid by cash, check or 
credit card doesn’t 
matter, as long as 
it precedes the 
event bv at 


least three weeks. Once you have a 
deposit, you know the client is serious and 
you have the job. In a worse case situation, 
this deposit will become leverage when it 
comes time to deal with a cancellation. 

WHY CLIENTS CANCEL 

Just as there are different types of events 
we play, there are different reasons for 
being canceled. Regardless of the reason, 
whenever possible, you should apply the 
deposit towards a future booking with that 
client. This way you still have a hooking 
and the deposit, keeping the client from 
possibly shopping around for someone 
else. 

Two notable exceptions are weddings 
and school dances. When a client cancels a 
wedding, chances favor them not resched¬ 
uling. Depending on your relationship 
with the client, you may offer to apply 
their deposit to a future booking or return 
a mutually agreeable portion to them. 

MTien a school cancels, it’s for one or 
three reasons. First, the school was closed 
for weather or other unforeseen problems. 
Second, the principal canceled the dance 
for disciplinary reasons. Third, they didn’t 
pre-sell enough tickets to make it worth¬ 
while. In all cases you should value the 

m 

relationship as being long-term, not just 
one event. Assuming you have a deposit, 
apply it to a future job. However, some 
schools are hesitant to pay a deposit based 
on bad experiences with entertainers 
breaking their contract. “Our drummer 
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While not the end of the world, 
cancellations do present some prob 
lems that Mobile DJs must contend 
with and minimize their impact on 
business. 


broke his hand” is a classic line used bv live bands to 
get out of a school dance to take a more lucrative 
booking. How you handle the situation bills back on 
your relationship with the client, and how much risk 
vou want to take. 

When a client calls to cancel, you could simply take 
the money and run. Your justification may be that you 
turned down another event for the same date. But this 
is bad business. You may win the battle and lose the 
w r ar. The client will strongly resent your lack of 
sympathy to their problem and will surely not recom¬ 
mend you to anyone. Think about the long-term value 
of the client ami their acquaintances. My contract 
states dial the deposit is non-refundable but, in the 
event of a cancellation, can be applied against a future 
party within six months. This seems very generous to 
the client. 

Of course, with any cancellation, there’s the 
possibility that the client booked someone else. If you 
detect this, either in the phone call or by calling the 
banquet facility, you could conclude that you’re not 
being dealt with fairly anti keep the deposit outright. If 
the client takes you up on your oiler for a future party, 
you are obligated to comply. It it happens a second 
time, two strikes and they’re out. 


TWO-WAY STREET 

Your contract should not only protect you, but also 
have value to the client. What’s in it for them if vou 

w 

cancel? You may say that would never happen. But 
never say never. Do you simply give their money back 
or is there some penalty involved? 

In my contract it says, if I cancel, 1 will give them 
hack the deposit and a penalty equal to the value of the 
party. For example, if I cancel a $300 booking, I’m 
writing a check for $450 to die client. The client can 
clearly see my serious oudook on dieir event. Obvi¬ 
ously. I don’t plan to switch events or not slum up. But 
1 feel I should put my money where my mouth is, and 
my clients appreciate that. With this type of stipula¬ 
tion, it’s always a good idea to take part in DJ network¬ 
ing — just in case an act of God prevents you from 
personally fulfilling the contract, and you need to find 
a reliable replacement fast. 

Hopefully, you will have a high degree of con¬ 
cluded events versus cancellations. But when a cancel¬ 
lation occurs, you may he able to handle it better by . 
planning ahead. 


El ID At 












The Eurofogger™ line offers professional quality at affordable prices by 
incorporating features such as: low voltage control, standard XLR control 
input thermal fuse protection, non-corrosive metal pump, removable 
nozzle, dry overload protected pump and replaceable fluid filter Hanging 

hardware included. 


Eurohazer™ is a high quality allowable haze generator. Almost 
undetectable particles reflect the light, enhancing visibility without the 
distracting fog effect. This machine is designed to run continuously to 
the venue and maintain the haze effect. 



Eurofog™ Fluid is scientifically formulated and manufactured under strict 
quality control standards. This means you can achieve optimum perfor¬ 
mance from your fog machine with less clogging and failures. 

Eurofog™ Fluid provides white dense clouds of smoke. Truly a premium 
product. Contains no oils. Available in quarts, gallons and 2.5 square 
gallons. Also available in fragrances - standard, tropical fruit punch, 
strawberry, coconut, musk, and mint. 

■urohaze™ Fluid was specialty developed for the Eurohaze™ Ma 
water soluble and contains absolutely no oils of any kind. This 
lily residue on delicate equipment or your patrons. Available in 
and 2.5 square gallons. 

Cleaner will keep your heat exchanger free of resit 
clogging when used on a regular basis. Available 


Health Warning Vapor fiom this fluid like 
aerosoHed stale, may pa inHartn-g to or cause 
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After years of working with lighting designers 
and DJ’s, TEI brings you the ultimate 

effects controller: 



By TEI 


to a MOMENTARY BUMP BUTTONS 
to a LATCH SWITCHES 
to LED CHANNEL INDICATORS 
to ERGONOMIC DESIGN 
to USES DMX512 INDUSTRY STANDARD PROTOCOL 
to SOFTPATCHABLE UP TO 64 CHANNELS 
to EXPANDABLE 

to BUILT-IN a PROGRAM EFFECTS CHASER 
W/SPEED CONTROL 

to RACKMOUNTABLE FOR EASY INSTALLATION 



TJ 



•is.ifa frtuTt* 


• 

• 

1 IT 

I—--9 

• 




5A PER CHANNEL OUTPUT 
w 15A CIRCUIT BREAKER PROTECTION (NO FUSES) 
w LIGHTWEIGHT 0.5 LSS. 


For further information on TBI’s FXCENTER and other 
innovative lighting controllers and effects contact 
your TEI Professional Lighting Dealer todayI 





Tei electronics, Inc 

570 west 18th street 



W Hialeah, Florida 33010 


Phone: M 

M 

■327*881 

1 • Fax: 305-885-4950 


BY OVERWHELMING POPULAR DEMANDS 



800-2-EXODUS 




PRO SPEAKERS • POWER AMPS • DUAL CD PLAYERS * DJ AUDIO MIXERS 
CUSTOM CASES * DJ SPECIAL EFFECT LIGHTING • SNOW MACHINES 
VIDEO PROJECTION SYSTEMS • DAT MACHINES • DJ TURNTABLES 
TRUSS SYSTEMS • INTELLIGENT SYSTEMS • FOGGERS 
EQUALIZERS • X-OVERS • WIRELESS MIC SYSTEMS 
STAGE LIGHTING • FIBER OPTICS 


AUTHORIZED SALES AND SERVICE 

JBL • LIGHTWAVE RESEARCH • MTX • BSS SYSTEMS 
AKG • DENON • NUMARK • SOUNDCRAFT • QSC • AMERICAN DJ • CARVER 
D.A.S. * OMNISISTEM LIGHTING EFFECTS • ODYSSEY * DIGITECH * DBX 
ATM FLYWARE • CERWIN VEGA • RAMSA • OMNIMOUNT • RANE • MARTIN 
NESS • LITTLITE • RCF SPEAKERS * KLIPSCH • GEMINI • STANTON • ORTOFON 
TECHNICS • NSI * ETA * METEOR * PIONEER * SAMSON • AB • SHURE * AUDIO- 
TECHNICA • GROUP ONE • CLAY PACKY * VESTAX • DOD • ASHLEY • APOGEE 
FURMAN • GLI * HOSA • PROCO • KOSS • PENN • LINEAHTECH * MARANTZ 
MACKIE • STUDIOMASTER *RENKUSHEINZ • SABINE • SPIRIT FOLIO • ULTIMATE 
SUPPORT • DRAPER SCREENS • DIVERSITRONICS • COEMAR • BBE 
LIGHTCRAFT • LUMENYTE • SELECO • PANASONIC VIDEO * ATLAS SOUNDOLIER 

A ND MUCH MUCH MORE! 






VISA * MASTERCARD * AMERICAN EXPRESS • DISCOVER • C.O.D. 
SALES * SERVICE • RENTALS • NIGHT CLUB DISIGN * INSTALLATION 
8169 ARROYO DRIVE * SOUTH SAN GABRIEL • CA 91770 
818-307 1866 FAX 818-307-4345 















































MH-150-Sound-activated colorful moonflower, 
swings 180 degrees from left to right. 
Bulb/Weight-1 X FOR 12V100W/11 lbs. Size; 16.44in 
X 5.03in X 5.03in (LXWXH) 


MH-205 - Sound-activated mini-moonflower 
with 36 dichroic colored narrow beams. 
Switch to select static, rotating or sound 
activated beams. Bulb/Weight 1 X FOR 12V 
100W/10 lbs. Size: 10.6Sin X 5.54in X 5.54in (LXWXH) 


MUSHROOM 



HURRICANE 



MH-250-Sound-activated, 30 beams of 
multi-colored light that rotates to the beat 
Of the music.-Bufb/Weight 2 X 64514120V 300W/9 
Ibs.Size; 15.05in X 11.38in X 11.88in (LXWXH) 


CH-109-Sound-activated, sharply defined, 
multi colored tunnel. Switch to select 
static, rotating or sound activated beams.- 
Bulb/Weight 1XJC 12V 50W/7lbs. Size: 9.5Gin X 
5.54in (LxWxH) 




TECNO SCAN 


MH-442-Controller to be used with MH-440 
for added versatility. Features sound 
activation, standby, simultaneous gobo 
and color change, and synchronized 
activation of five preset patterns. 

Weight: 3.3 lbs. Size:6.73in X 6.34in X 2.18in (LXWXH) 


CONTROLLER 


MH-440-Versatile, sound-activated linkable 
scanner creates random, colorful beams 
with X/Y mirror movement, 8 gobos, 7 
dichroic colored mirrors plus 1 clear. 1 X 
ENH 120V 250W/10 lbs. $ize:18.02in X 5.1 Sin X 6.73in (LXWXH) 


A 


7750 N.W. 44th Street 
Ft. Lauderdale, FL 33351 
954-746-7212 • Fax: 954-746-7515 
E-mail: chauvet@worldnet.att.net 


For a FREE catalog or your 
nearest dealer, please call: 

1-800-762-1084 
























































CLUB VIEW 


The io Commandments of 

Music Programming, Part II 


I n part one, I discussed guidelines 1-5 to 
follow for greater success as a club DJ, 
through intelligent and creative music 
programming. I mentioned playing a wide 
variety of formats to appeal to a mass audi¬ 
ence and how using a low to high BPM curve 
creates energy which will also increase drink 
sales. T he key to success as a club DJ is 
understanding your role in motivating sales, 
i hese tips will help drive sales and make you 
a more marketable and profitable DJ. 




by Dave Kreiner 


e} PLAY BALLADS AT QUARTER PAST TO 
HALF PAST THE TOP OF THE HOUR. 

This is a powerful programming 
tool yet utilized the least. We are a top-of- 
the-hour society (be.: 9-5, not 9:30-5:30). If 
you drop the energy' to do a ballad near 
the top of the hour, customers may 
check the time and decide to leave. If 
you play a ballad at quarter or half 
past the hour, they may still look at 
their watches, but are more apt to stay 
until the top of the hour, which 
keeps tlie customers at the bar 
45 minutes longer. 

There is an exception. Try 
—\ not to play any ballads 
between 11:30 p.m. to 12:30 
p.m. which is known as the 
“Power Hour.” This is the time 
most liars make the majority of 
sales and the energy should be 
pumpin’. T his should be the set 
that features your hottest songs, 
riving your dancefloor into a 
controlled frenzy. 

(01 TIME DETERMINES TEMPO AFTER A 
7 I ROCK SET, DEAD AIR PROMO, OR 
laS) BALLAD. 



Start all sets at 100 BPM or below from 8-10 
p.m. This is the transition between happv 
hour and late night. People are still arriving 
and slower tempo, highly recognizable songs 
arc more appropriate. 



From 11 p.m, until closing, all sets should 
start at 110 BPM and above. This type of set 
progression is a great tool to make people 
sweaty and thirsty. Low BPM music will 
create boredom and give customers the 
opportunity to leave, with time to go to 
another club. But remember, energy' is not 
always a by-product of higher BPMs. You can 
also create energy with motivational vocals, 
props, staff dynamics, or other creative 
entertainment ideas. 


ONE DEAD AIR (NO MUSIC) PROMO¬ 
TIONAL VOCAL EVERY HALF HOUR. 

You should do a minimum of two 
announcements an hour to promote a drink 
special or an upcoming special event. When 
you do a dead air promo, make sure you talk 
about only one promotional event per spot. 
Depending on how long they’ve been at the 
bar, your audience may have a very short 
attention span. You only have a few seconds 
before they mentally turn you off. Make the 
announcement no longer than 15-25 seconds, 
Remember, if you talk too much, the audi¬ 
ence will not hear a word you say. 




<3> PROGRAM THREE SETS PER HOUR. 


One of the most powerful concepts 
of set construction is reading the 
crowd. If you’re playing a lot of new music 
and the crowd is 28-35 years of age, you may 
be playing over their heads. If they aren’t 
dancing, they should at least be smiling, 
tapping their toes, and have positive body 
language. Ask yourself these questions. How 
old is the crowd? How are they dressed? 
VYTiat’s the ratio of men to women? Are there 
any birthdays, bachelor parties, divorce 
parries or graduations? Answering these 
questions will help you decide on the right 
music to play. 

All sets should be 15-20 minutes in 
length. You should have three distinct sets 
per hour, i his gives your customers three 
chances to get to the har instead of once or 
twice if your sets are too long. L se a variety 

MOBILE BEAT 













of presentation techniques (pops, slams, beat 
mixing, hard turns, left turns, soft turns, vocals and 
energy jumps) to get dancers on and off the floor. 
Let your bar staff and the manager know that this is 
your strategy and tell them to utilize the set breaks 
as a huge sales opportunity. If your bar staff knows 
you do ballads at quarter after the hour, they can 
have shooters ready and the waitresses should be at 
table side ready to sell. 

No one buys drinks when they are on the 
dancefloor. Most DJs see a full floor and think they 
are successful. This is true, but you also need to get 
them off the floor and get them to the bar. Using 
the above techniques in a creative manner will help 
vou accomplish this. Remember: Read the crowd. 


q) #10 ABOVE ALL, KEEP YOUR PROGRAMMING 
| FUN, DANCEABLE AND RECOGNIZABLE. PLAY 
TO THE FEMALES. 


It sounds like the simplest of all rules but, 
how many times have you gone into a club or an 
event where the DJ has no energy? Maybe he or 
she just had a fight with their significant other, and 
now they’re bored and detached (kind of like the 
Eagles reunion tour). A DJ/ Entertainer, as you 
know, is the centerpiece figure at any club or event. 
He is also the main salesperson for the bar. A DJ 
has to motivate the crow d, the staff, and him or 
herself. I he DJ’s energy is very contagious to the 
crowd. As we said in Part 1, No. 4, play music that 
appeals to the females. If the women are happy and 
having a good time, the guys will be there, spend¬ 
ing money. 


(BONUS COMMANDMENT) SAY GOOD NIGHT AT 
THE FRONT DOOR. 

At the end of the night, put in a personal 
appearance at the front door. It's a perfect time to 
thank the customers and hand out flyers, VIP cards, 
etc. This personal touch goes a long way toward 
creating repeat customers. It’s just like Cheers. 
People want to go where everyone knows their 
name and they feel welcome and appreciated. 



David Kreiner is the owner of Southern California 
Music Service. He is also a nightclub consultant and 
owner of "The Source " mail order music supplier of (IDs 
and 12” for Mobile and Nightclub DJs. Call 800-775- 
DISC (3412) to order a five flyer or email at 

SCMSRECORD@AOL.com ' 

Note: Since part one oj u Tbe to Cont mandtnents of Music 
Programming* was published in the OctoberfSovember issue, the 
author has revieved several phone calls commenting on similar 
lists already in use. The Red Onion (since ip 7#), Black Attgus f 
Reubens, Bobby McGees , Baxters, Core A Insit) and others have 
adohted these philosophies of programming and have been using 
them successfully for several years. 
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SPINNIN' 2000 explains in detail: 

PRO SOUND AND LIGHTING EQUIPMENT 
- MIXING TECHNIQUES - BUILDING A 
SOUND SYSTEM -ASSEMBUNGAMUSIC LIBRARY 
-PERFORMING AT WEDDINGS AND OTHER FUNCTIONS ■ MANAGING A 
DJ SERVICE -TRAINING OTHER DJS -CONTRACTS AND BOOKKEEPING 
ADVERTISING YOUR SERVICE-GETTING JOBS-AND MUCH MORE' 




To Order 

Send check or money order for $17.95 plus $3 
postage wiiti name and shipping Information to 
Spinnln'Pno DJ. RO. Box 5. 

East Rochester NY 14445. 

NY Residents please include sales tax. 


£D-z 4 o 

Spate-saving CO Storage System 
Featuring 2.4o C-ase Logit 
ProSleeveal Separate potLel 
for liner notes and 
a lab potXet at I 
the top for CD's 
spine label. £arrjing 

U l/4"H * l(/ l/Z'VI * II dz"o 
Still Only 



Part'( 
bubbles 

High power blower. 
Adjustable Voice 
A£ Filtered 
^movable fluid Tra-j $151 



BEST LIGHT 
SHOWS EVER! 


A£L- 2.4 

Aircraft Lighting ^stern 

ZA-WV Aircraft Laser-T'fpe fream light* 
\% Million handle Power - i4i Aiming 
Ped-Wue-YellowMagenta £oated Lamp* 
t FkL Effect* Outlets on bacH of each bo* 
Poad Case with tGp/bottam effect* mourn* 
Clamps together a* travel case! 

4 Min, Set-Up - One Year Warranty 

Weight 21 lbs. ea. Site: 2VW * rTH * LTD 

\NorVcS>tation 
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$111 
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Durable/Compat1/£>ig in PacL Spate 

(il 1/4* Vectital 15 ?/4* pull out) 

(iS VA‘ Vetlital iS f/4 pull out) $2-41 





SOUND M* LIGHT 
(303) 429-0418 


Thousands ofDJ products - All at Discount Prices!!! 
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Leading (he Way in Design Innovation oi the 
Absolute Rest Quality Built Cases in the Busl 

• Multi-layer plywood construction 

• Heavy-duty steel hardware 

• High-grade carpet finish 

• Bevel-edged lids for tight seal, added 
strength and proper alignment 

Send $3.00 for full-line color catalog. 


721 Ninth Avenue 
Council Bluffs. IA 51501 
PHONE 712/322-3900 
FAX 712/322-3407 



Music 


Spotlight 


Let ! Tracks 
professional DJ 


With the hottest mixes of the 
latest dance hits in 4 distinct 
series coming your way every 
month, we've got the whole 
music spectrum covered. 


Flexibility? You bet. Select 
from Vinyl or CD. purchase 
individual issues or buy on our 
money-sav ing subscription basis 

Act now and have the spotlight 
zero in (in vou. 


TRACKS 








P.O. Box 701347 
Tulsa. OK 74170-1347 ) 
Ph. ft 1 -888-HOT -TRACKS 
or (918) 366-1100 
Fax ft I-888-2-HOT-FAX 
or (918)366-1108 
http ://w ww. hottrac ks.com 

























drc a 


0 f»^ ^ 




_ 

?-tV w ? 




/ , f» 

I I I I # 

I# f i#Ak” 

V idCOv 


7 




hive teit^eJ 

50|«/iti\. | (tC oOt\uCt\jCr\oC 


Up 


ur 




oOy^Pltyi 


hineJ 


the \>eV 


lift 

If) • 

l II J Z' 

7 UIWC, 


l / « 

\ I * I 

if \ A P*\ 

¥ ruCO 


®*\ 


the 


l 


Art9 i/> Mihilc tovAH 


Panasonic® 

SL-VP57 


— ' 


''TL/- 




• SMALL, LIGHTWEIGHT, PORTA BLE 
•DIGITAL AUDIO & VIDEO OUT 
•PLAYS 5" CD, VCD, & VCD KARAOKE 
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•STANDARD RCA CONNECTORS 


1 


•PERFECT BACKUP CD PLAYER 
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Come to NVS-TV's hands-on demonstration of VideoCD at the Nightclub & Bar Show booths 643 and 645, 



























\nv compel mixer from 
Veslnx come in Himn* colors 



The PMC-01 is a compact tabletop mixer designed 
for scratch mix artists and home mixing enthusiasts. 
The mixer features inputs for two turntables, two ste¬ 
reo line sources and a mic. The front panel is 
completely flat with no raised surfaces or edges, to 
allow for more aggressive mixing without injury to 
hands. Trim, high- and low-frequency EQ controls are 
also offered on each input channel. The PMC-01 is avail¬ 
able in three colors: light blue, white and red. 
Suggested list: $400 

Vesta i/TraconMii 

2S21 Evans Street * Holyvtood, FL 33020 
Tel: 954-929-8999 • Fai: 954-929-0333 


The face of things to come 

Gem Sound puts on a new face with the release of its DMX-20 DJ 
mixer. Besides offering a wide range of features including: 2 phono, 
4 line and 2 mic inputs, bass and treble levels, cueing and auto 
talkover, the DMX-20 boasts a hot new look on its faceplate design. 
It’s graphics displays a bold and imaginative look that is both 
attractive and functional. Considered revolutionary, it's unique 
design contains the subtle features of an exotic European fashion. 
Conveying much more than just a pretty face, this innovative design 
demonstrates Gem Sound's commitment to stay on the cutting edge 
of DJ product development as well as quality and performance. 

Gem Sound 

600 East 156th Street • Bronx, NY 10455 
Tel: 718 292 5972 • fa*: 718-292-7976 




lightweight monster kilowatt power amplifier from tySd 


The Powerfight 4.0 from QSC is the latest addition to its line of lightweight switching-technology power amplifiers. This three-rack space amp delivers an 
impressive 1,400 watts per channel into a 4-ohm load at full bandwidth with just 1% THD. For more brute force power, the 4.0 can operate in bridged mono for 
an incredible 2,800 watts at 8 ohms. The 4.0 comes with a three-year warranty and a comprehensive array of output protection circuitry. Neutrik “Combo" (XLR 
& 1/4") and barrier balanced input connectors are provided, as well as a dataport for multisignal processing. Suggested list $3,298 
(JSC 

1675 MacArthur Bhd. • Costa Mesa, CA 92626 
Tel: 714-754-6175 • Fa*: 714-754-6174 
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taming $ 


list S300 

Amalia Corporation 

6600 Orangethorpe Ave. • Buena Park. CA 90620 
M: 714-522-9011. Fa*: 714-522-9235 



American DJ's Snow Slorm and Fvamer 
100 creale a blizzard of exrilemenl 


Two new special effects from American Di have arrived just in time for the festive holiday 
season. The Snow Storm is a simulated snow machine that creates an instant “winter 
blizzard." and the Foamer-iOO produces mounds of frothy foam. Both of these affordable 
effects are perfect for enhancing holiday festivities at clubs or private parties and as a 
backdrop for photographic and stage show productions. Snow Storm and Foamer-100 each 
use American DJ’s new waterbase Foam/G Foam Liquid. This one-quart concentrate makes 
one gallon. Each unit produces its respective “snow” and “foam" effects instantly, without 
waiting for the system to heat up. For remote operation, Snow Storm comes with a 30-foot 
wired control for adjusting output volume of the snow effect Both units feature a one- 
gallon external fluid container and hanging bracket for convenient mounting. Suggested 
list $729 each 

American DI Simply 

4295 Charter Street • Los Angeles, CA 90058 
let 213-582-2650. Fax: 213-582-2610 
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FOR A PARTY THEY WONT FORGET! 
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S PRODUCTIONS Offers the Rest 
of 

PARTY CROWD PARTICIPATION- 
The Most Familiar, Interactive 
T GROUP DANCES 

(jjp Rerecorded at 

NEW, ENERGETIC, ENTERTAINING 

PARTY TEMPOS 
by Dueling Piano Artists! 

* m m v , _ m m -rn » ■» m m m m m m m * m 9 m W ■ ■ • ■ » • * ■ * ■ m m m to m- m m * * ^ "P * • 

Complete Package Includes: 

* Instructional HAND-SIGNAL VIDEO 

ance CD or CASSETTE 
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-ONLY $39.95. 

Send Check or M.O. to: 
nO! PRODUCTIONS 
2190 HWY 25W/70 
New Market, T N. 37820 
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Or Call (423) 932-4160 for more info. 
$5.00 off with this ad! 

KEEP THAT COMPETITIVE EDGE!! 







1 ’kite 7 o\j! 


Your Best Supplier of: 

Glow Stix 
Necklaces 
Bracelets 
Earrings 
& More 



PARAMOUNT 
52 West 29th Street 
New York, NY lOOOl 

Plus ...party supplies, hats, decoratior 
giveaways and paper products 
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1632 McGaw Avenue, Irivine CA92614 
Phone:800,524.3050 Fax:71475210000 
e-mail :phonicusa@aol,com 
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(onviMi corded niic into 
a wireless transmitter 

The Link from Nady Systems is a VHF snap-on 
transmitter that converts any corded XIR low im¬ 
pedance mic into a wireless transmitter. A 
transmitting range of 2504,000 feet makes the 
Link ideal for a wide variety of wireless mic ap¬ 
plications. Frequency response: 50Hz-15kHz. 
Weighs just 7 oz. with battery. 

Suggested list: $329 

Nady Systems 

6101 Bay Street • Emeryville, CA 94608 
M 510-652-2411 • Fax: 510-652-5075 



Handy work light lor 
working DJs 

Ac-cetera Inc. introduces a complete line of 
seven clamp-on work lights for OJs and sound 
companies. They are designed to clamp to CD 
cases, backs orfronts of racks, over turntables, 
mixers, etc. The clamp-on design enables the DJ 
and sound engineer to focus lighting virtually 
anywhere they feel light is necessary to perform 
their work efficiently. The seven models vary from 
a mini hinged model to models with extension 
arms that swing and bend in any direction (single 
and dual extension arms) and battery powered 
models. The LUMIN-EE products address the 
problem of low lighting in clubs and parties effi¬ 
ciently and economically. 

Ac-cetera,Inc. 

1120 Banksviile Road • Pittsburgh, PA 15216 
let 800-537-1491 • Fax: 412-344-0818 
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There are beads of sweat cascading down your face as you exit 
the club, your spine is bent backwards, your hearing is shot and the 
crowd is staring you right out the door. 

i ansounpiB 




500 watts 

PEAK 
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PA >550 


T»Mf Of U<£M I AMP.J^lNp 


■■PBley! It’s time for new amps! 

Gem Sound’s newly engineered PA550 and PA750 slaps out a 
hefty 500 and 600 watts of pure peak power. And to keep you 
on line all night, both offer fan cooling and protection circuitry. 
Best of all, Gem Sound’s phat styling makes you look great and 
keeps your wallet nice and plump. 


with Gem Sound's 
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THE POWER OF LI C HT AND SOUND. 



600 East 156th Street • Bronx, New York 10455 718-292-5972 Fax-718-292-7976 
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Flexeon flexible light from Flexlite is a series-parallel arrangement of long- 
lasting (10,000 hrs.) bulbs in solid PVC tubing. It can be bent to almost any 
shape, angle or configuration and can be used indoors or out, usually wired 
directly to a 120-volt power source. Using Flexeon controllers, a variety of ef¬ 
fects can be obtained, such as chasing and flashing. Mounting hardware is also 
available with adhesive, suction and screw fasteners. Flexeon™ is easy to in¬ 
stall and conies m lengths up to 300 feet In three-foot increments. 

flexlite Inc. 

92 Northfield Axe. • Edison, NJ 08837 
Tel: 800-932-9899 - Fax: 908-225-7454 
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RELIABLE PARTNERS IN YOUR DJ BUSINESS. 

Showcase ‘Presentations 

ft t fie ‘Uftimate Carpet Covered‘ftp adCases 
...Becauseyour image is everything 




High Performance Pro DJ Loudspeakers 


Call 1 -800-336-1185 For A FREE Catalog 


Distributed Exclusively By: 

Electronic Bargains 970 Montello Street (Rt. 28), Brockton, MA 02401 

Telephone (508) 584-8255 Fax (508) 586-2488 
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New lightweight louring amplifier from SoumlleiTi 

Weighing just 15 pounds, the PS-800 from Soundtech delivers an impressive 400 watts per channel into a 4-ohm load. 
The one-rack space PS-800 features variable speed forced air cooling with oversized heat sinks, balanced XLR and 
unbalanced 1/4-inch inputs. Optional Neutrik Speakon output connectors are also available for convenient speaker 
connection. The PS-800 comes with full output protection circuitry and is backed fay a five-year warranty. 
Suggested list $699 

Studied! 

2SS Corporate Woods Parkway * Vernon Nils, It 60061-3109 
Tel: 847-913-5511. Fax:847-913-7772 
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Mew higli-periormanre speaker system from Pioneer 

The S-V7000 is a two-way, full range speaker system featuring six 3-inch cone tweeters and four 6-inch 
woofers. The tuned port enclosure produces a sound pressure level of 97dB with one watt of signal input 
and a maximum SPL of 126dB making it ideal for live and recorded sound applications. The S-V7000 
features dual 1/4-inch jack and binding post connectors and a heavy-duty metal safety grille. For in¬ 
creased bass output, a matching subwoofer with stackable enclosure (the S-V5500W) is also available. 

Suggested list: $1200 each 

Pioneer New Media Technologies Inc. 

2265 E. 220th Street • Long Beach. CA 90810 
Tel: 310-952-2111 • Fac 310-952-2990 


Five sure ways to 
catch a cue 



Cat clung that all-important cue in the licat of 
a mix can be tough...cspedally with a flimsy 
pair of headphones. To help you stay out or 
trouble, Stanton offers five headphones 
designed with the performance and comfort 
you need to busta move on every groove. 

DJ Pro 101/SR 

For convenient hands-free operation and 
quick rm/olT access the 101/SR features a 
fully-adjusial)le and removable shoulder rest. 
It's perfect for those Djs that can’t alTonf lo 
be tied down. 

DJ Pro 101/STK 

The 101/STK is perfect for performing DJs 
that like to keep their hands on the action. 
This handheld, single carcup headphone fea¬ 
tures a removable, foam covered stick handle. 

DJ Pro 101/HB 

For long-wearing comfort and hands-free* 
operation the 101/HB offere a single ean-up 
design with adjustable headband covered 
with soft padded vinyl, 

D J Pro 10DD 

The DJ Pro 1000 offers the combined bene¬ 
fits of lightweight comfort and accurate 
widc-frequency sound reproduction for criti 
cal sound monitoring. 

DJ Pro 500/NIC 

Designed for the pro DJ, the 500/MC oilers 
a hands-free mic with swing-away boom. 

The headphone features closed ear design 
with heavy-duty driver for exceptional bass 
performance. 

So, if you're tiled of blowing your mix. check 
out Stanton's full line of professional head¬ 
phones at an audio dealer near you Ihey 
offer the performance and reliability you 
need to slay on cue. 

stuntoi i 

I he choice ot the professionals™ 

101 Sunny side Blvd. Plainview. NY 11803 
(516)349-0235 Fax: (516) 349-0230 
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SIGNAL PROCESSING 
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GETTING YOUR SOUND 
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SHOULD WHEN IT SHOULD 
REQUIRES SOME 
ADDITIONAL SIGNAL 
PROCESSING. HERE’S A 
LOOK AT A FEW 
COMPONENTS THAT CAN 
PUMP NEW LIFE INTO YOUR 
SYSTEM WITHOUT 
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APH EX SYSTEMS 

UQ6S Randal SL • Son Valley, CA 91352 • SIS-761-2929 
BBE SOUND 

5381 Production Dr. • Huntington Beach, CA 92649 • 714 897 6766 
DBX 

8760 South Sandy Partway • Sandy, UI 84070 * 801-568-7660 



Unlike equalizers which provide boost ond cut across 
the entire audible spectrum, sonic enhancers provide 
control of o specific audio range or acoustic 
component. Bass enhancers are the most popular 
type of sonic enhancers ond must be used with 
caution. Since boss and sub boss frequencies require 
considerable amplifier power, any sonic device 
designed to increase boss or sub bass output is going 
to place huge power demands on your amplifiers. 

Vocol enhtmeers are also very popular ond can 
piovide a wide range of effects for sweetening 
vocals. The Aphex Aural Exciter is one of the most 


widely used products in the recording industry for this 
application, the Aural Exciter odds greater clarity and 
presence to vocals and instruments creating a fuller, 
richer sound. In addition to enhancing the high 
frequency range, the Aphex Aural Exciter model 104 
with BIG BOTTOM™ also provides enhanced bass 
performance but without significantly increasing 
peaks which can overload amplifiers and damage 
speakers. 

Two other products designed to improve sonic 
clarity and overall sound quality are the BBE 462A 
Sonic Maximizer and DBX 296 Spectral Enhancer. 
Both products use proprietary circuitry to correct 


signal phase characteristics and equalization for 
improved harmonics and stereo imaging. 

No audio enhancer can moke up for a poorly 
designed mixer and amplifier- For this reason, before 
sinking any money into signal processing gear, invest 
first in a good mixer and amplifier. Adding expensive 
signal processing on the back end can't fix the 
garbage on the front end. They have a term in the 
computer industry that best describes this colled 
"GIG0" which stands for "garbage in garbage out." 

Adding a sonic enhancer to a well designed 
system can go a long way in providing hours of 
fatigue-free and memorable listening enjoyment. 
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EQUALIZERS 

No sound system, no matter how well designed, will 
deliver linenr performance without some signal 
equalization. Room size and acoustics, speaker load 
characteristics, cabling and the frequency response 
performance of your audio electronics oil contribute 
to a non-linear sounding system. 

There are two types of equalization: program 
and room equalization. Program equalization, which 
can be as basic as bass and treble controls, is 
designed to adjust or tailor the program signal to 
meet a specific listening preference. Room 
equalization is intended to match the sound system's 
output characteristics with the acoustic properties of 
the room in order to achieve balanced sound. A one- 
third octave band equalizer is the tool of choice far 
room equalization. It features 30 to 31 frequency 
bond sliders for boosting and cutting select 
frequencies, fo accurate y set o one-third octave bond 
equalizer requires the use of a real time analyzer 
(RTA). A RTA uses pink noise and a calibrated imic to 
provide a red time audio spectrum display for 
adjusting the individual frequency band settings on 
the equalizer. Since Mobile DJs spin at various 
venues each week with different room acoustics, a 


RTA would moke a smart investment. You can 
uurchose a RTA for os little as $399, the suggested 
ist for DOO's rack-mount Series II RTA. Gold Line also 
offers o one-rack spoce RTA, the LM-27P5, for 
$599.95. and there is a portable RTA with a rack- 
mount option from Audio Control Industrial, the SA- 
3050A, for $995. 

Constant “Q” Equalizers 

Equalizers hove a fixed frequency bandwidth for each 
slider setting. The bandwidth curve is described by an 
industry specification known os "Q." A constant "Q" 
equalizer is one in which the "Q" of each frequency 
band slider remains constant, regardless of the 
settings for the adjacent channels. The boftomline? 
Constant "Q” equalizers offer more accurate 
performance and are much easier to tune than non- 
constant "Q" models. As you would expect, you will 
pay o small premium for this additional performance. 

Smart EQ vs. Dumb EQ 

An equalizer, no matter how much boost it can 
deliver, cannot give you what your system is unoble 
to put out. I've seen one DJ with the bass frequencies 
on his mixer and outboard equalizer set at maximum 
and he couldn't understand why the bottom end was 


RTA MANUFACTURERS 

AUDIO CONTROL INDUSTRIAL 

22410 70th Are. W. * VouiMe farm. WA 98043 • 206-7154461 
DOD 

8760 South Sandy Parkway • Sandy. ITT 84070 • 801-566-8800 
COLD UK 

Boi 500 • West Redding, CT 06896 • 203-938-2SS8 

EQUALIZER MANUFACTURERS 

ASM AUDIO 

847 Holt Road • Webster. NY 14580 • 800-828-6308 
AUDIO CINTRON 

1400 Ferguson Are. • SL Lous, MO 63133 • 314-7274512 
DOD 

8760 South Sandy Partway • Sandy. IIT 84070 • 801-566-8800 
KLARK-TBtNIK 

44 Post Road • Buchanan. Ml 41907 • 800-695-1010 
RANE CDRPORfflON 

10802 47th Are. W. • Mititeo, WA 98275 • 206-3554000 
SOUNDTKH 

255 Corporate Woods Partway • Vernon Hik, II60061 • 847-913-5511 
WHITE INSTRUMENTS 

1514 Ed Bluestein Bhd. • Austin, TX 78721 * 512-389-3800 


muddy and broken up. This is dumb EQ. Rother than 
boost the boss to compensate for a more efficient 
high end, you can simply attenuate the highs and 
pump up your volume. This is smart EQ. Rone has 
recently introduced its new Mojo Series which 
includes the MQ 302 one-third octave EQ. This stereo 
equalizer uses a single row of sliders to adjust both 
channels. This is very smart EQ. 



with musicians and bands looking to safely monoge 


COMPRESSOR/LIMITERS 

Dynamic compression is a popular technique used in 
recording and broadcosting to squeeze music with 
wide dynamics into a form of with more limited 
dynamic range (see diagram). This same approach 
con be used by Mobile DJs to provide speaker 
protection. Adding a compressor/limiter to your 
system enables you to compress or limit the dynamic 
peaks in your program material without altering its 
musical content. Imagine, for example, what would 
happen la your speakers if one of your karaoke 
singers accidentally dropped o mic with the channel 
wide open... KABOOM! No more speaker cones. By 
adding a compressor/limiter to your system you gain 
on added measure of damage control. 

Buying more headroom 

Simply stated, headroom is a sound system's ability 
to handle loud program peoks. When on input signal 
exceeds the power demands of the amplifier, the 
output signal peaks ore clipped off. This condition, 
referred to as clipping, produces audio signals with 
square wave-like characteristics that can ploy hovoc 
with speaker diaphragms. By compressing the 
dynamic range of the program signal within the 
operating limits of the sound system, you con buy 
more headroom without buying more amplifiers. For 
this reason, comp'essor/limiters ore very popular 


hot peaks which ere so common in live performances. 
Since DJs spin recorded material, one would reason 
that there is little danger from loud program peaks. 
WRONG! While there are recording standards 
designed to provide consistent playback levels from 
disc to disc, you can find CDs with differences in 
output levels of up to +3dB. A 3dB incieose in 
program level translates into a 200 percent jump in 
output power demand. So, if you were hovering near 
the edge of your speaker's power handling when the 
program level jumped up 3 dB, you might as will 
grab the yellow pages and look for your nearest 
speaker reconing service center. 

Keep it simple 

You can spend over $500 on o compressor/limiter 
and get a gob of features and buttons you will never 
use. Many compressor/limiters intended for live 
music applications offer attack, decay, soft knee, hard 
knee and side chain functions. For speaker protection, 
the only controls you really need ore input level, 
threshold, compression ratio, stereo linking and soft 
knee or OverEasy 1 * circuitry. Rane offers a fine stereo 
compressor/limiter thots ideally suited for Mobile DJs 
colled the MC 22. This one rack spoce unit is easy to 
operate and performs flawlessly. If you could buy 
only one piece of signal processing equipment, I 
would strongly recommend a compressor/limiter. 


APHEX SYSTEMS 
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DOD 
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RANE CORPOR/tnON 
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Compression with an 8:1 ratio is referred to as Limiting 
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FEEDBACK ELIMINATION 


There's nothing nice obout audio feedback. It's o 
killer of speakers, pillager of eardrums and 
embarrassing os hell. The conventional approach to 
feedback elimination is corrective equalization. While 
effective in eliminating feedback, this method can 
have undesirable effects on the overall program 
material. Most users will suffer a small loss in fidelity 
over gut-wrenching feedback without complaint. 

Causes of feedback 

Feedback occurs when residual noise or program 
material leaks back into the system — usually 
through a mic channel — and begins to oscillate. 

The feedback signal is usually one or more isolated 
frequencies which oscillate at different goin settings. 
Potential feedback headaches can be eliminated by 
increasing the system gain while using an equalizer 
to attenuate the problem frequencies as they go into 
oscillation. This method of feedback elimination is the 
one most commonly used today. 

Using a shotgun to kill a fly 

Using a one-third octave equalizer to knockout feed¬ 


back is like killing a fly with a shotgun, It gets the job 
done, but it leaves o lot of collateral domoge. The 
damage in this instance is portions of musk that ore 
unintentionally lost or altered in the equalization 
process. This problem is that each EQ slider on one- 
third octave equalizers is actually a full octave wide. 

If this were not the case, there would be no EQ 
filtering between the fixed slider positions. If nar¬ 
rower EQ filtering were used, feedback could be 
eliminated without ony perceptible change in the 
program material This is the thinking behind Sabine's 
F8X Feedback Exterminator. 

Automatic feedback control 

For completely automatic feedback control, Sabine's 
FBX-901 and FBX 1802 feature nine independent 
digital notch filters which are individually tuned from 
55 Hz to 13,250 Hz. When the unit senses feed¬ 
back, it drops in a narrow 1 /IQ octave digitol filter 
on the resonating frequency in less than half a sec¬ 
ond. The filter is 10 times nariower than 1 /3-octave 
graphic equalizers so there's no unwanted filtering on 


SABINE INC 

0301 M0my441 * Abdiu. II32615-8544 • 90W1A2000 


the adjacent frequency bands, leaving the main body 
of the music untouched (see diagram). 



wait ini * mmm 
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As you would imagine, this state-of-fhe-nrt anti¬ 
feedback technology comes at a premium price. I 
have spent several months evaluating the FBX-901 
and it's not all smoke and mirrors. If feedback is a 
real problem and you ore willing to invest $649.95 
(suggested list) to put a permanent end to it, then 
you may want to seriously consider Sabine's FBX- 
901. If this fix is too rich for your blood you con take 
the more conventional approach and use 1 /3-oclave 
equalization. 4 




4X storage capacity 
over jewel boxes 

Call 1-800-992-8262 

to order or for a FREE catalog 

In Canada: ERtl 1-8004654)779 
or lmpex 1-800-563-3656 


U N 1 V E N T l) R R 

P.O. Box 283S8 • Columbus, Ohio 43228 
FAX (614) 793-0202 
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Easy transport 
for your CDs? 
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Main Address: 16MB Jamaica An. Jamaica, NY 11432 
2nd Branch: 219 Fordham Road Broni, NY 10158 
e-mail: www.musicfactory.com 
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0 RECORDS 

(888) 356-8745 check, money order, U.RS. 


CALL TOLL FREE! 


888-DJMUSIK 


FREE CATALOG 


World Wide Service!_ Wholesale Orders Welcome! _Order by Mai! | 


MUSIC Fdctoty Records: Your Complete Music Source 


• Technics SL-1200MKII • Roland MSI Always in stock! Call for lowest price! 


15-piece Pro DJ Package: 

2 lineartech 60-1600 turntables 
•/cartridges & needles 
1 GLi CUMOOO Preamp/Miiei 

1 GLi MH-50 Headphone/OJ mic 

2 Slip mats, 1 record card brash, 

1 record spray fluid. 1 free year membership to our 
record pool, cables included, 3-year warranty on all 


J89. 

DJ Starter Package: 

2 Gemini XL-BD10 turntables, 1 Lineartech DS-601 
preamp/mim, 1 mic, 1 Coby pro headphone, 

2 cartridges and needles, 1 free year membership to our 
record pool, 2 slip mats, 3-year warranty. 


GLi DC 

4000MKIf: 

Pro dual CD player, 
Instant start 
19-inch rack-mount 


GEMINI XL BD-10 
Starter DJ turntable: 

Belt drive, Semi automatic, S- 
shape arm, 

Strobe Illuminator, 

3-year Warranty, 

Buy 2 and get Z free mats! 
Cartridge Free! 


( New.. .GliSllDOO - Cal lot Pncelj 


Lineartech BD1600 

DJ Turntable: 

Free Cartridge and Slip Mat. 


^ GLi SL-1800 

Pro DJ turntable: 

Direct drive, Fully manual. 
Pop-up light. S shape arm, 
3-year Warranty 
Call for lowest price! 


The DJ Magazine 
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GLI DC-5000 



Ci I Ts top-of-the-li ne Cl) player combines ease 
of operation, “makes sense” functioinil features 
and reliability for one impressive package. 


I f you still own a polyes 
ter suit and platform 
11 shoes you'll remember 

r 

die name GLI. Since that 
time, GLI has seen a num¬ 
ber of management and 
address changes, but has 
resurfaced again with a hot 
new product line. Their 
top-ol-the- line ( * 

player, the DC-5000, is 
well in keeping with GLI’s 
reputation for quality, per¬ 
formance and price. 

A REAL EYE CATCHER 

Right out of the box I was 
impressed with the 
player’s cosmetic styling 
and layout ol the controls. 
Though the remote con¬ 
trol unit is busy with 
buttons and knobs, they 

w 

are logically positioned 
and well spaced. The CD 
player was packaged well 


and came complete with 
audio cables, a DIN-style 
control cable and a well 
written owner’s manual. 

A FLYING START 

One nice feature offered 
on the DC-5000 is its 
auto/normal play selector. 
In the auto mode (the de¬ 
fault setting) the CD play 
starts automatically alter 
loading and continues af¬ 
ter the last track. In the 
normal mode, the player 
will pause at the start of 
each track and stop alter 
the last track. A LED indi¬ 
cator lights whenever 
normal play is active. For 
continuous playback of 
two CDs, the DC-5000 
offers a relay play feature. 
With two CDs loaded, you 
simply press the relay but¬ 
ton and the DC-5000 


plays the first CD track in 
deck “A” and switches to 
deck “B” when the first 
track is finished. Playback 
is continuous back and 
forth between the decks 
for hours of uninterrupted 
listening. DJs who crash 
mix can use the relay fimc- 
tion to switch from CD to 
I) automatically. 

fl/V AND CD-ROM DISKS 

Some CD players on the 
market can’t read the 
TOC (table of contents) 
header information on the 
newer QuickTime™ CDs 
like “An Enchanted 
Evening” by Kitaro or in¬ 
teractive audio CDs like 
Mixman’s “Spin Control.” 
I was able to play both CD 
formats on the DC-5000 
without a hitch. 

STICK SHIFT DRIVE 

The DC-5000’s unique 
combination jog/shuttle 
search dial and joystick 
cue/piteb-bend controls is 


Test Bench 


The following components 
were used in the product 
evaluation. 

Rack: Gem Sound AR 32 

Mixer Rane MP 22 

Equalizer Rane ME 60 

Crossover. Rane AC 22B 

RTA: Audio Control SA-3050A 

Tape Equipment Marantz PMD51Q, 

Amplifier QSC Powertight 1.8.1.0 

Speakers: EV-T251 


GLI DC-5000 

Suggested List: $1,295. 

GLI SOUND SYSTEMS 
2691 W. 15th SL, Complex B 
Brooklyn, NY 11224 
Tel: 800-GLI-PR01 
NY TEL 718-372-7849 
Fax: 718-946-4151 


one ol the most comfort¬ 
able and easy to use CD 
transports that I have 
tested. I was able to use 
one band to simulta¬ 
neously manipulate the 
jog/shuttle dial and joy¬ 
stick controls .The player’s 
very responsive pitch con¬ 
trols and joystick 
pitch-bend took the wear 
anti tear out of syncro-beat 

m 

mixing. DJs will also ap¬ 
preciate the extended mix 
beat range offered by the 
DC-5000’s ±12% pitch 
control. 

A SOLID BUY 

If you’re looking for a 
straight-up dual deck (il) 
player with variable pitch 
and casy-to-opcrate con¬ 
trols, then the DC-5000 is 
a worthwhile and very 

W 

competitive purchase at 
$1,295. Welcome hack 
GLI and please keep up 
the good work. 
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t all started with our high-quality 
mixers with features, performance and pric¬ 
ing that DJs wanted most. Today we offer a full 
line of DJ products with the same performance, features 
and price that keep DJs coming back for more. 

Take our CD player line for example. Our dual deck DC-5000 and 
DC-4000 both offer variable pitch with an adjustable range of ±16%. For criti¬ 
cal cueing the DC-5000 features a joystick controller and jog/shuttle dial. There’s 
also our single deck DC-3000 with variable pitch and jog/shuttle dial controls for 
last, easy cueing. 

When it's time to pack up and run, you can count on our mobile DJ worksta¬ 
tion and matching equipment rack to get your system there in one piece. Both 
units are made of rugged 3/4” plywood and feature all-metal carrying handles 
and end caps for easy porlability and protection. They’re perfect for use with your 
present system or any of GLI’s full line of professional audio components. 

For maximum crowd control on and off the dance floor, GLI offers the DJ Single 
Scoop and DJ Double Scoop speakers. The Double features a dual scoop enclosure 
with two 15" 
woofers to han¬ 
dle large crowds. 

The single scoop 
is idea! for 
mobile applica¬ 
tion and smaller 
venues. Both 
deliver room- 
rattling bass and 
feature dual 
piezo 
and horn 
midrange for 
smooth, crisp 
highs. 

So. if you are looking to upgrade or buy a professional sound system, check 
GLI's complete line professional DJ components. We have the quality, perfor¬ 
mance and pricing that will keep you coming back for more. 


GLI Sound Systems 
2691 West 15th Street • Complex B 
Brooklyn, NY 11224 * (800) GLI-PRO-1 
NY: (718) 372-7849 FAX: (718) 946-4151 


See GLi at the Mobile Beat DJ Show & Conference 
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The following components 
were used in the product 
evaluation. 

Rack: Gem Sound AR 32 

Equalizer. Rane ME 60 
Crossover RaneAC22B 
RTA: Audio Contra! SA-3050A 
Tape Equipment Marantz PI/D510, 
Amplifier GSC Powerlight 1.8,1.0 
Speakers: EV-T251 


VESTAX MW-3000 

Suggested List: SI ,495. 

VESTAX/TRACO MAN 
2821 Evans Street 
Hollywood, FL 33020 
Tel: 954-929-8999 
Fax: 954-929-0333 


Trapped inside many a DJ is a musician 
struggling to break out. For these would-be 
musicians, Vestax offers the MW-3000. More 
than a mixer, more than a sequencer, the MW- 
3000 is a passport to the exciting world of 
interactive music. I managed to tear myself away 
from it just long enough to write this review; 


D uring the height of 
the “disco explo 
si on” I was at a 
popular nightclub in mid¬ 
town Manhattan. I was 
getting up the courage to 
take to the dancefloor 
when the DJ broke out 
into a funky Latin track 

m 

with hot cow bell licks and 
tambourine riffs. It wasn’t 
long before I hit the 
dancefloor. Later that 
evening, as 1 walked by the 
DJ booth, 1 saw a cow bell 
and tambourine hanging 
on the wall. The MW- 
3000 is designed with this 
kind of DJ in mind. 


JAMMED WITH FEATURES 

(iiven all the features and 
functions the MW-3000 
offers, 1 am surprised at the 
simple and uncluttered lay¬ 
out of the front panel. It is 
void of any EQ and tone 
controls and featured three 
input sliders and a 
crossfader. The sliders are 
stiff but the travel is very 

m 

smooth. The crossfader is 
unassignable but can be re¬ 
placed by the user. 

To the left of the sliders 
are the unit’s digital con¬ 
trols and tour track se¬ 
quencer. After struggling 
with the owner's manual for 


about an hour, I was finally 
able to master some of the 
sequencer’s basic functions. 
Two hours later 1 was ready 
to go platinum. A rewrite of 
the owner’s manual would 
shorten the learning curve 
to about 45 minutes and 
save a lot of mental wear 
and tear. 

A 4-PIECE BAND IN A BOX 

The mixer’s four-track se¬ 
quencer gives you the abil¬ 
ity to play up to four sound 
effects at a specified tempo. 
Tempo programming is ac¬ 
complished with a tap pad. 
Simply tap out five beats of 
the desired tempo anti the 
mixer automatically com- 

V 

putes the BPM (beats per 
minute). The BPM count is 
then assigned a metronome 
which drives the sequencer. 
Entering the record mode 
activates the sequencer’s 
metronome at the assigned 
tempo, which can be 
changed by tapping out a 
new BPM count or using 


the fader to adjust ±5%. 

The MW-3000 comes 
with 20 digital effects which 
can be upgraded with op¬ 
tional ROM. The sound 
quality and choice of the 
effects is quite impressive. 
The effects include high- 
end drum machine quality 
percussion, shouts and laser 
sounds — enough to put to¬ 
gether a very serious 
rhythm track. 

Once the sound effects are 
assigned to the trigger pads 
they’re stored in the 
sequencer's nonvolatile 
memory. A full measure’s 

W 

w orth of sound effects can 
he programmed into the 
sequencer for playback. 
Rhythm tracks can be 
mixed with any input to cre¬ 
ate an endless variety of 
dance mixes. Effects can 
also be triggered manually 
at any time to add live ac¬ 
companiment to any dance 
track. 
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THREE-BAND FREQUENCY ISOLATOR 

The late Richard Long, pioneer of 
club sound, created a crossover called 
the X-3000. This unit featured three 
large rotary knobs for control ot the 
sub bass, full range and tweeters. It 
was a signature trademark of an RLA 
sound installation and a very popular 
mixing effect during the peak of the 
“disco"’ era. Vestax incorporated this 
popular mixing effect into the MW- 
3000 with its three-band isolator. 

A group of three rotary controls, 
each located at opposite ends of the 
mixer, allows the user to adjust the 
bass, midrange and high frequencies. 
With them you can mute or add 6dB 
of boost to any one of the three fre¬ 
quency bands. I ran pink noise 
through the mixer to map the fre¬ 
quency range of each control. Bass was 
30-500Hz, midrange was 3.15-5kHz 
and high frequency range was 3.15- 
20kHz. I also checked for any colora¬ 
tion in sound with the controls set at 
their center detent position and found 
none. The effect was the same as us¬ 
ing die defeat switch. A dual three- 
band spectrum analyzer provides a 
display of the isolator output for pro¬ 
gram 1 and 2. 1 was very impressed 
with the performance and operation 
of the isolator feature, I just wish the 
controls were spaced further apart. 

MIDI FRIENDLY 

I he MW-3000 features a standard 
MIDI jack for triggering external 
MIDI d evices. We connected the 
mixer to the MIDI input jack of 

Yamaha’s W5 MIDI keyboard and set 

* 

it up to receive MIDI data. I then 
pressed the mixer’s MIDI and se¬ 
quence start buttons which immedi¬ 
ately triggered playback of the MID I 
keyboard’s sequencer. Adjusting the 
tempo of the MW-3000’s sequencer 
up or down produced a correspond¬ 


ing effect at the keyboard.' I ’his offers 
users a very easy and simplistic way 
to expand the MW -30< (Os capabilities 
by linking it to external MIDI devices, 

UNLIMITED MIXING CREATIVITY 

The MW-3000 is one of the most 
powerful creative mixing tools avail¬ 
able to DJs to date at any price. It of¬ 
fers the musically inclined DJ the abil¬ 
ity to create original, high-quality 
rhythm tracks for recording or live 
mixing. The tempo tap pad lets you 
instantly synchronize the tempo of 
custom rhythm tracks with live pro¬ 
gramming for lightning fast beat 
mixes. Assigned sound effects can be 
changed during playback to create a 
completely different variation of the 
original rhythm track. It’s also an ex¬ 
cellent way to experiment with differ¬ 
ent sound effect combinations. 

For DJs who don’t w ant to create 
their own custom rhythm tracks, t he 
MW-3000’s isolator leature is perfect 
for adding high-energy excitement to 
any mix. They can also be used as 

* m 

three-band tone controls to add more 
life to any program source. 

A CROWD PLEASER 

At $1,495 the MW-3000 is not for 
everyone. It’s a cutting edge mixer 
breaking new ground in areas yet to 
be explored by other mixer manufac¬ 
turers. For performing DJs, the MW- 
3000 is a powerful mixing tool suit¬ 
able for both live and recording ap¬ 
plications. My only criticism is that 
the mixer was not originally designed 
for rack-mount use. When I inquired 
about rack-mounting hardware I was 
told that a kit would he available soon. 
Regardless, the MW-3000 is one 
mixer that is definitely in a class by 
itself when it comes to user creativity 

w 

and performance. 



Two pop, click and 
static stoppers 


If pops, dicks and static are chasing your 
audience off the dance floor, then its lime 
you started deaning up your act With SC 4 
stylus and VC-1 vinyl care products from 
Stanton you can get your mixes oil to a 
deaner start 

SC k Stylus Cleaner 

No tiling degrades 
sound quality and 
shortens record life 
faster than a dirty 

w 

stylus. Caked on 
debris and other 
contaminates on the 
stylus (ip. such as those 
pictured in die photo, reduce tracking 
accuracy, increase record wear and degrade 
fidelity. With Stank >ti s SC 4 deaner kit you 
can safety dissolve dirt deposits on the 
tip and gently sweep them away with the 
specially designed deaning brush. 



I 



VC-1 Vinyl Cleaner 

Regular use of VC* 1 viny 
deaner can help eliminate 
pops, dicks and other surface 
noise caused by dirt and 
debris on your 
record. VC-1 
cleaning fluid 
is specially 
formulated to 
reduce the 
static build up on 
your vinyl which attracts dirt 
and debris. At the same time, it loosens dirt 
down in the grooves so they can be safely 
removed with the supplied velvet pile clean¬ 
ing pad. 

Don't lei record noise and static hurt your 
mix program. Clean up your act with SC 4 
and VC-1 from Stanton and say goodbye to 
pops, dicks and static forever. 

STaNTon 

The choice of the professionals™ 

101 Sunnyside Bh/d. Plainview, NY 11803 

(516)349-0235 Fax:(516)349-0230 
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by Henry Collins 



GEMINI RM 



00MH1 



Wireless mics are finding increased popularity among Kjs and Djs. Kjs 
like wireless handheld mics for their ease of use w hile many 1 >Js prefer 
the hands-free convenience of headset mics. To meet the needs of both 
markets, Gemini offers the RM-800MH1 wireless mic system. 


T he RM-8O0MH1 

from Gemini is a 

dual-channel VHF 

wireless mic system featur- 

¥ 

ing the RM-800 two-chan¬ 
nel rack-mount receiver, 

BP-05H headset mic with 
belt pack transmitter and 
HH-05M handheld mic 
transmitter/I'he system has 
a line-of-sight-range of 150 
feet and noise cancelling 
circuitry to mute out weak, 
out-of-range signals. The 
receiver’s front panel fea¬ 
tures two screw-on anten¬ 
nas, individual level con¬ 
trols for each channel and a 
power switch. The receiver 
is powered by an external 
AC adapter and comes with 
an unbalanced i/4 inch 
phone jack and balanced 
XLR outputs. 


74 


HANDS OFF 

I he BP-05H headset mic 
consists of a cushioned wire 
headband with mic boom 
worn on the left side. The 
mic comes with two foam 
windscreens and a screw-in 
mini plug for connecting 
the belt pack transmitter. 
I'he mic’s VI IF belt pack 
transmitter has a three-po¬ 
sition switch with a standby 
mode in the center to pre¬ 
vent transients at turn-on 
and turn-off. A threaded 
mini-plug jack holds the 
mic cord securely in place 
to prevent accidental re¬ 
moval. The transmitter also 
includes a belt clip for con¬ 
venient use. 

The headset is comfort¬ 
able to wear and the 
headband tension is adjust¬ 
able for a better fit. The 
mic’s sonic characteristics 
are well suited for speech 


and vocal applications. 
‘Though the transmitter’s 
150-foot range was half that 
of diversity models, it is 
more than adequate for 
most indoor or outdoor 
karaoke and Mobile DJ ap¬ 
plications. At a recent DJ 
seminar held in Nashville, 
one of the participants took 
the headset and strolled 
down the hallway of the 
banquet area and into an 
adjacent room. Mic recep¬ 
tion was clear and unbroken 
despite the fact that the 
receiver’s antennas were not 
fully extended. 

a 1 

HANDS ON 

I'he HI 1-05. 1 VI handheld 
mic features a unidirec¬ 
tional dynamic element 
with wire mesh wind 
screen. The HH-05M 
comes with four color- 
coded hands that fit over 


Test Bench 


The foliowing components 
were used in the product 
evaluation. 

Rach: Gem Sound AR 32 

Mixer Rane MP 22 

Equalizer. Rane ME 60 

Crossover: RaneAC22B 

RTA: Audio Control SA-3Q50A 

Tape Equipment: Marantz PMD510, 

Amplifier QSC Poweiiight 1.8,1.0 

Speakers: EV-T25I 


GEMINI RM-800MH1 

Suggested List: $629. 

GEMINI SOUND PRODUCTS 
1100 Milik Street 
Carteret, NJ 07008 
Tel: 908-969-9000 
Fax: 908-969-9090 


the wind screen for easy 
channel identification. The 
mic’s sonic performance 
was impressive and aptly 
suited for a wide range of 
applications. 

A GREAT PACKAGE 

At $629.95, Gemini’s RA1- 
800MH1 is an excellent 
wireless mic system for DJs 
and Kjs. It is well packaged 
and can also be purchased 
in dual lavalier, dual instru¬ 
ment, dual headset and dual 
handheld mic systems. 

I was really impressed 
with die quality and packag¬ 
ing of this system. It’s appar¬ 
ent diat some REAL diought 
went into die design of this 
product. I can, without hesi¬ 
tation, give Gemini a dual 
th umhs up for the RA1- 
800MI11 two-channel wire¬ 
less mic system. 
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A s the new flagship of the Denon pro DJ line of dual 
GDPs, the DN-2500F packages practicality with a 
fresh assortment of tricks to challenge your creativity 
and enhance your presentation. 

Using Denon’s now-familiar two-piece controller/ 
transport configuration, with a 25 foot umbilical cord (why 
so long?), the DN-2500 takes up five spaces in your 19 inch 
rack. That’s one more than the l)N-2 00 required for the 
larger controller. And because the transport box is similar in 
design and function to most others, it’s the controller that 
received most of our attention. Along with all the new bells 
and whistles, favorite functions that are carried over 
include: a three range pitch control (+4%, ±8%, ±16%), 
Pitch bend for momentarily boosting die pitch (+ or -), and 
a Jog/Shuttle search wheel for finding cue points. 


QUICK-KEY CONTROL 

The most notable feature is the quick-tap keypad that 
optimizes track selection on the fly. Simply hit the select 
button for the transport (#1 or #2), then tap in the track 
number. But it doesn’t stop there. When you tap in the 
minutes, seconds and frame number, the unit cues to that 
precise point. Depending on the dexterity of your digits, it 
takes less than two seconds to cue any point on a disc, 
including a few milliseconds for the player to locate and cue 
the track. And because it cues tight to the music, the 
possibility of even a slight crack of dead air is virtually 
eliminated. 

In addition to ultra fast cue/play times, the keypad is 
your link to custom memory. Once you have determined 
the cue point, pitch variation and key for a particular track, 
lock ii into the DN-2500’s memory. The next time you 
select that track, the player w ill cue right to the point you 
want and change the pitch and key to your presets. With a 
maximum memory of 200 discs and 200 sets of data, it’s 
easier than ever to pull off your favorite mixes and segues 
night after night without the slightest hiccup. 

LOOP AND SAMPLE 

Seamless looping first appeared on the DN-2700 and has 
been picked up by designers of other units (such as 



Gemini’s CD9500, scooped in the Oct./Nov. Mobile Beat). In 
concept, being able to create a constant-play audio loop 
between two points on a disc seems like a really good idea. 
Unfortunately, previous experiences with this function have 
been a bit disappointing. Either it’s been difficult to accu- 




Even with constant 
improvements in the design 
of pro CDPs, in some 
venues, skipping is still a 
problem. Shock Terminator 
is the latest in ideas to 

keep dancefloor bounce from disturbing your music 
flow. Each Shock Terminator contains two elastic suspension 
tubes, two metal support posts, two rack thumbscrews and a 
miniature shirt-pocket level. Simply put, once installed {a 10 
minute task) the elastic tubes suspend the transport of your COP 
so there is no direct contact with the rack. Quakes to the floor 
may shake your table and rack, but the elastic tubes stop the 
vibrations before they can shock your transport. Two thumb¬ 
screws are provided to hold the transport in place during travel. 
Once removed at the job, the transports floats independently. 

At first it seemed that having the transport free to sway with 
the floor would be a problem; however, we warmed up to the idea 
after just a short practice session. Does it work? To find out, we 
struck sharp hammer blows on the table and rack with a CO in 
play. Even when hit hard enough to move the rack, still no skip. It 
was not until we actually hit the top of the transport cabinet that 
program was interrupted. So if you play a lot of halls where 
skipping is a problem, this could be the solution you've been 
looking for. Price is $39.99 from Shock Terminator Inti., KMart 
Plaza, Route 3$, Wall Township, NJ 07719; or contact them on 
the web at www.musicmakers.com 
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ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All 'i one! Standard Console Case shown on 
our Rack Stand Easy as 1-2*3! 



Any Sfee 

Amp 

Rocks 

Available* 

Call for 

pricing 


45 s Cases Available 
In Any Style 



M-2R 



Depth 19’ 

13 Spaces (or Amp 
10 paces lor Mixer 

Consol* Cases available 
in many styles. 


CD Cases Available 
In Any Style 



OoubleRow 1 

Triple Row 

Triple Row 

Five Raw 

Holds 375 1 

Holds 550 

Holds 100 

Holds 165 



Albums Available in 
Any Case Style 



)8‘ 1 14’ 

OoufcleRow 

Holds 135 i Holds 100 1 

Holds 200 


Deluxe Console SB 



Depth 16 *8 Spaces % kmp 
10 Spaces for Bottom Mixer 
fl Spaces for Top Mixer 


Amp 

Racks 



Rack 
T Mixers 


Standard & Custom Sizes Available 


Single Turntable & Mixer Cases 



Medium Out/ Flight Cases Rec or Surtax 
Hardware Carpet or Vinyl Laminate 


Heavfy Duty 
Flight Case 



Cases also available lor lighting, karaoke systems, costumes, speaker 
cabinets, etc, Custom cases are our specially! Calf for pricing, 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516*563*0633 * Fax 516-563-1390 

OUTSIDE NEW YORK CALL 1-800-343-1433 


i 


MasterCard 



iiAMsiWJj 



All The 


Subscribing to Promo Only series makes you part of the elite group of music 
professionals that get the music before everyone else, and then make the hits. 
Every major radio station across the U.S. gets Promo Only each month...shou/cfn7 you? 


Best New 
Nutit On 
One CD 
Each 
Nonlh 


RAO' «>‘SERIES 

THE NEW RELEASES OF CHR 
HITS FOR THE TOP 40 Dj. 

• BALLADS 

• ALTERNATIVE • HIP HOP 

• DANCE*ROCK 

• EXCLUSIVE RADIO EDITS 



MODERN HOCK 


THE BEST ALTERNATIVE CUTS 
FROM THE MODERN ROCK 
CHARTS. 

ALTERNATIVE * ROCK • GRUNGE 
■ "CLEAN" RADIO EDITS 
, <* NE W’' ALTERNATIVE 


f 


cunt series] 


THE BEST II* MIXES OF THE 
HOTTEST NEW C1UB SONGS. 

< HOUSE * TECHNO 

* RAVE * UNDERGROUND 

• UNRELEASED DANCE MIXES 



THE TOP RELEASES OF THE 
NATIONAL COUNTRY 
CHARTS 


* RADIO EDITS 
* DANCE MIXES - BALLADS 
* HOT NEW COUNTRY 



RADIO VERSIONS OF 
CUTS FROM NATIONAL 
R&B/RAP CHARTS. 


* R&E) 

• SLOW JAMS 
* REGGAE 

* RAP 

* “CLEAN” RADIO EDITS 


SUBSCRIPTIONS AVAILABLE 
FOR QUALIFIED 
PROFESSIONAL OJ’S ONLY! 


PHONO ONLY CD’s • 231 Live Oak Blvd. • Casselberry, FL 32707 • Tel (407) 331-3600 * Fax (407) 331-6400 















































































SCOOP 


rately mark the stop arul start points (without hours ul practice) or we ended up 
with a gap or jump at the supposedly seamless loop point. This new unit, 
however, demonstrates that looping can be done seamlessly with minimal 
practice. 

The DN-2500F also comes with eight seconds of sampling memory' on each 
side of the controller. The sampled sound can be played forward, backward or 
looped. I lowever, you can’t use the sampler and looping feature at the same 
time, and the sampler can only be used with its appointed player. 

Another debut feature on the DN-2500F is “Voice Reducer” which attenu¬ 
ates (but does not eliminate) the vocals. 'This is so you can grab a musical phrase 
without the vocals. Unfortunately, it is totally dependent on where the vocals 
are in the original stereo recording. If the vocals are not dead center between 
your left and right channels (same information on both channels), it won’t work 








.4 division of Musically Yours, Inc. 




AWESOME 80’S 
COMPILATIONS 

GLOW NECKLACES^® ■ 
PARTY MEGAMIXES CD’S 
DANCIN’ COUNTRY 
r»*=»>. DANCE MIX USA 

VIVA ITALIANO 
' DJ GAMES BOOK 
LIMBO POLE 
DJ SOUND FX«J 
THE COMPLETE PARTY SERIES 

OF ROCK & ROLL 










all for 


MUSIC 

— jrt 


Espanor. 1 888 642- 


1 800 734-D 




I' 


Warehouse of CD 's & Cuter 
\anl-to-jind DJ Only Rewtii 


ions! 


knowledgeable service, Unbeatable prices 
“Need it by the Weekend” Ultra Fast delivery 
CALL TODAY FOR YOUR FREE CATALOG 


E RICAN 


Denon DN-2500F 

Other equipment in test rack: 

Marantz 

Crest 

MTX 3000 mixer 
CSL Workstation 
Aphex Aural Exciter 


well enough to be of any value. If you 
are running in mono, the results are not 
only unpredictable, but could be 
undesirable depending on any phasing 
problems in your system. There are 
many good reasons to purchase a DN- 
25OOF, this function is not one of them. 

ABS STANDARD 

■‘Brake’’ is a function that creates a 
grinding stop sound, as if you pulled the 
plug on a live turntable. While this 
effect has some interesting potential, its 
use should be limited or else audiences 
won’t know the difference between a hot 
CD spinner and a sloppy vinyl jock. 

To further maximize vour control 

4 

over the mix, die 2500F’s Key Control 
allows you to raise or lower the key of 
the music. Unlike “pitch” control, which 
really changes the tempo of the music, 
Key Control raises and lowers the pitch 
without effecting the speed. 

So now you must ask yourself, “Do I 
need a Denon 2500F?" It all depends on 
the kind of jobs you play. If your dance 
card is normally hooked with weddings 
and family events, a CDP without all the 
expensive extras will probably do just 
fine. On the other hand, if you find CD 
mixing a challenge and are attracted to a 
player that will open new doors in terms 
of creativity, you’ll probably do no better 
than this unit. With a sticker price of 
$1,800, it’s at the high end of the price 
scale. Fortunately, it’s not so expensive 
that you can’t rationalize that it will pay 
for itself in just a few jobs. 1 )r you can 
take the honest approach: admit you 
don’t need it, but get it anyway, just 
because you want the best. 
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FSWAW THAT WAY 

li mi note Confusion.' Ip, 
wn. Left, Right - Point the 
rty in the right direction ! 
(Item #0696) $29.95 


e drawings, 
>s, gifts and 
eolations! 

I) $29.95 


H hy wait for the romance to 
happen ? Generate that spark 
at any moment! 

WT 

(Item #0396) $29.95 


MAKE 


SensatUh 


Energize the dance floor and 


MasterCard 
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SCOOP 


By Jim Kerins 



first test site for the Community 
I MCSX43-S2 Trapezoidal Speakers 
was at a popular karaoke night at a 
local pub. It was a cool fall evening and as 
I was loading up for the show, 1 paused a 
moment. Leaving my trustworthy pair of 
JBL speakers behind, 1 wondered if these 
new Community speakers could really 
handle the wealth of vocal talent found in 
Newark, N.Y. on a Friday night. Would 
the horn drivers have the claritv to 

m 

reproduce the highs of Mary singing 
“Crazy”? And what would happen to 
those 15-inch woofers when Jack stepped 
up to the microphone to bellow out 
“Desperado” for the tenth time? 

After plugging in the last mic, the 
moment had arrived. It was time to place 
the new speakers atop my Ultimate 
Support stands for the first time. In doing 
so, it was quite apparent that these new 
Community’s are a hit bulkier and heavier 
than myJBLs, but no doubt solid in 
construction. 

SMOOTH AS SILK 

As I fired up my 1,200-watt amplifier 
anti spun the first CD of the evening, I 
was immediately impressed by the smooth 
sound and lower power requirements of 
these cabinets. There was plenty of sound, 
even with the amp at a relatively low level. 
I could easily use a less powerful amplifier 
and achieve the same volume level. The 
(1SX43-S2 speakers are very efficient. A 
definite plus. 

As the evening progressed, the smooth 
sound ot these speakers became more 


apparent and more appreciated. There was 
no harshness, even when Jackie was squeal¬ 
ing out the highest note in that Newark 
favorite “The Rose.” As Bill stepped up to 
perform his signature song, “Love Shack,” 
the speakers pumped out the low end with a 
slap (I was also relieved that Bill didn’t fall 
off the stage, he’d been working the J.D. 
pretty heavily). 



Typically, I alternate betw een karaoke 
and dance music; the speakers performed 
just as well during the dance breaks as they 
did during karaoke. I walked around the 
room and noted that the sound was clear 
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Pros: 

Highly efficient, good bass response, smooth high end, 
high power handling, quality workmanship, great sounding. 
Fabric covering is mar resistant and retains a new look. 

Cons: 

Somewhat bulky, heavy and cumbersome for toting 
around, lack of midrange, but welt suited for DJ related 
work {i.e. loud dance music). Fabric covering also tends to 
attract bar odors [i.e. spilled beers and smoke). 


and full throughout. ( ots of low end, crisp high end 
and, overall, very nice. The CSX43-S2s passed on 
karaoke night with flying colors. But were they ready 
for tomorrow night? The night of the big wedding, 
in a big room, with a big cake and a big bride. 

ROCK THE HALL 

As I was setting up in the reception hall (i.e. ski 
lodge), I was hoping the speakers could kick out 
enough thump on the dancefloor to get the 200 or 
so guests up and moving to (oh no!) the Macarena. 

On the stands, 1 was real happy with the look of the 
speakers. The black with yellow accents stood out 
nicely and looked sharp. 

During the wedding introductions the sound was 
clean and dispersion was wide, thanks in part to the 
trapezoidal shape. We all felt much closer to Rob 
and Lois (or was it Mary and Steve? Dick and Jane?), 
the newlyweds. 

During the big bridal dance the speakers sounded 
good even at low volume. As I moved down my 
playlist of well-loved party tunes (same ones you 
play), the floor filled with happy dancers. After the 
older wedding guests left, I began to crank up the 
hard-core dance tunes. One spirited guest was 
dancing so enthusiastically he nearly toppled one of 
the new speakers; I got him the hell out of there 
(These are loaners and if we break ’em, we buy 'em). 

The bottom line is that these new 1 ,SX speakers 
never flinched as I unloaded 1,000 watts right into 
the bowels of those overfed, alcohol laden wedding 
guests. They loved it! 

As I slammed the tailgate of the van, cash in hand 
(where’s the rip? . 1 smiled that little sardonic smile 
of mine and said, “Yeah... I like those speakers." 

1 


Rest of the system: 

Mixer Mackie 1202 

CD Player Sony 
Amplifier Ashly 2000 
Microphones 
Shore 58 

Reverb AM Proverb 



Specs: 

Community CSX 43-S2 

2-way speakers (hom and 15-inch woofer) 

200 watts continuous • 500 watts program 

Community Speakers 

583 East 5th Street Chester, PA 19013 

Tel: (610) 876-3400 
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TECH TALK 


ARE YOU STRESSING OUT YOUR RIG? 



H ave you been scratching your head lately 
and wondering “Why is my sound system 
sounding so lousy?" or “Why isn’t my 
system ever loud enough?" Have you experi¬ 
enced a cooked tweeter, a singed midrange or 
a woofer that’s lost its bark? Maybe it's a 
subwoofer that blew its cone clear across the 
dancefloor. Or an amp that became a smoke 
machine at a recent party. If any of this sounds 
familiar, you may be suffering from System 
Overload! 

Like most DJs, you probably do many 
different types of functions with a single, 
multipurpose sound system. As a 

result, you may 
occasionally find 
yourself pushing your 
system to the limit 
and beyond. It starts 
with distortion on the 
microphone and 
progresses to a point 
where the sound 
becomes almost 
unbearable; the result 
could be serious 
damage to the system. 

On the other hand, you 
may have the right sound 
system, but are just not using it properly. So 
let's size up what sound system you should 
have for various functions, and how it should 
be used. 

The first thing to consider is the size and 
types of parties you are going to do. For 
example, you have a 200-watt amp and a pair 
of small 2-way speakers with 12” woofers. 
Would you use this system for a 75-year-old 

by George Mohr P erson ‘s anniversary or a 200-person high 

school prom? Of course not. For starters, you 



are going to need larger speakers or more 
speaker cabinets. 

What abou I vour amp? 

Now that you have adequate speakers, are they 
too much for the amp to handle? Always drive 
your speakers with an amp that is rated for at 
least the RMS value of the speaker. You can go 
as high as, but should not exceed, the peak 
value. For example, a speaker is rated at 350- 
watts RMS and 700-watt peak. Your amp's power 
rating should fall in-between these ratings, 
leaning toward the upper end. When an amp 
overloads and distorts, it is because it is too 
small. Distortion is what kills speakers, not 
overpowering (within reason). 

Say you have two parties, both with 200 
people. The system sounds great at one party 
and sucks at the next. A class of '34 reunion 
requires a far different system than a college 
spring break beach party for the same number of 
people. The latter system should have much 
larger (or more) speakers and a much more 
powerful amp. 

I unction junction 

So how big a system, and how much power do 
you need? Look at the chart for guidelines on 
what you should have for certain functions. These 
represent bare minimum requirements. Power is 
rated per channel. 

As a quick rule of thumb, for the average 
party, you should have around 2 watts per 
channel, per person. Larger functions, high 
school parties (kids like it loud!), and outdoor 
parties use 4 to 6 watts per person as a guide. 

For larger parties, you will always have a much 
better overall performance with a bi-amp system. 
Floor-standing speakers have always been a 
problem with "carrying'' the sound across the 
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POWBf 

Sneaker System 

Speaker # 

People 

Functions 

150 wall 

2 way. 15” 

2 

20 BO 

Anniversary, Small wedding, 
Backyard parly. BtrOubn 1 par tv 

30Q wan 

3 way, 15" Of 18“ 

z 

100 

Average wedding Anniversaries, 
Yard parties, loon parties 

400 wall 

3 wav, IfPVDouble 15" 

z 

TOO 

large sweel 16, Small high 
school parlies, College gigs 

boo wan 

3 way 18'VDoulilu 15“ 

z or 4 

200 

large high school or college, 
large weddings 

400 watt 

3 way is'vdnmjie 15" 

z 

SO 60 

large outdoor party, Small 
block party 

goo wan 

3-way 18'‘/Double 15" 
or Bi amp 

4 

100 

Largo tilgii school lunctlons 

In or outdoors,Toon discos 

1600 wan 

plus 

Multi Cabinet or SI-amp 

varies 

300 or more Very large functions | 


room. If you use large floor-standing 
speakers, make sure you have enough 
of them to fill the room. If you have 
smaller speakers, put them on tripods. 
You will need less power and fewer 
speakers to fill the same space. 

In large areas, like school gyms, 
the most efficient way to place your 
speakers is on the long wall, with the 
sound directed to the short wall. This 
helps reduce echo and everyone can 
hear the sound better. You should have 
at least two pairs of speakers in really 
big rooms to exploit this tip. 

If you do a lot of large parties, like 
academic functions, block parties and 
other outdoor gatherings with large 
numbers of people, you should look 
into a bi-amp system. A bi-amp system 
uses two amps in place of one and four 
speakers in place of two. One amp 
drives your full-range speakers (which 
should be on tripods). The other amp 
drives larger speakers (or subwoofers) 
for the bass (these stay on the floor). 
Bi-amp systems are very efficient and 
run much cleaner. The downside is, it 
is more sensitive to maladjustment and 
there’s more equipment to carry. This 
type of system, however, will always be 
better sounding than a single amp with 
a pair of speakers. 

To enhance system performance 
and help prevent overload, the first 
thing you must do is keep an eye on 
the volume control. Don’t push it. To 
determine the limits, turn up the 
volume until the amp’s clip lamps start 
to flash (If your power amp doesn't 
have an overload or clip lamp it will 
spell trouble for you down the road). 
Note this point on your mixer's meters. 
Now drop the volume -3db to -5db on 
the meter. Note this point as the 
maximum. This will compensate for 
making announcements and when 
mixing. If you have an MC who loves to 
talk, make it -6db on the board. 


One item that you could purchase 
to prevent overload is a device called 
a compressor/limiter. This unit, when 
properly set can prevent overloading 
automaticalty (See DJ shoppers 
Corner). 


If you are a KJ or DJ with a lot of 
open mies, do whatever necessary to 
prevent feedback, which will drive the 
amp into clipping. If your system is 
running hot to begin with, you can 
easily pop a tweeter. 

Finally, when your MC makes an 
announcement, lower the volume a 
tad so everyone can hear him (or her) 
clearly. If your MC insists on shouting, 
make him stop! 




If) an have any questions or raj mu rnmr sptxifh 
svggtsti(ms> just drop me a line Wt (576) 667-2300, Or 
write me at Abnacaclabniy The DJ Pni Shop. I ! S3 
Deer Park . tor* Not# Babylon, Y ) 1170 1 



We proudly announce the MQX-Scries, featuring all the [XTiomuimv and great 
sound of our legendary G^X models in an uniquely compact package. The same 
exacting filter design and summing circuitry is utilized, with each filter exhibiting true 
constant "Q” response. The center detented position ol’every fader acts as an on/ofl 
switch for that filter (to ensure the quietest operation). Instead ol the 20mm plastic 
faders typically used hy the competition. YMIIY Iuls selected a nistonwiumiil act tired 
25nun slide fader device, litis component allows us to offer up to 15 dll oi boost 
or cut adjustment on each individual filter. Each MQX model features balanced Xl.K 
and 1/4" phone jacks, while the third-octave models also feature barrier-strips (with 
full ground lift provisions). Internal power supplies are standard in all ASHLY prod¬ 
ucts (no “wall warts") as is our exclusive Fixe Year Worry Free Warnuity. Finally, a 
truly professional graphic equalizer in a smaller rack space package. 



The new mqx series from ashly 


ASHLY 


Ashly Audio Inc., 647 Holt Road. Webster, Nr mao 9103 
Toll Free 000-826-6303 • TEL: 716-672-0010 • FAX: 716-672-0739 
Canada: Gerraudio Dist. Inc. 416-696-2779 • International Agent: E and E Experts Inc. 714 440 0760 

Internet: http./ftirww. ashly. com 
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Presented by: 

Modern Tracks, 

Mobile Beat: The DJ 
Magazine , Denon f ztv, 

Colorado Sound N Light, 

Southern California Music Service 


The Ultimate Music Trivia Challenge! 

To emen simply answer Hie lolMag 100 music trivia questions on i separate sheet at paper and return to: 

Modern Tracks, RO. Box 1653, North Riverside, IL 60546 
ir admit to HloderiMs’ welt sits: http://vvww.noderntracks.coni. 

Please include yoir complete address and telephone uniter. New mm Wo? Call Modern tracks @ (708) 3071100. 

The Winner will lie announced at the Mobile Seat DJ Show and Conference in Las Vegas on Sunday night, 

January 5, 1997 - (ft the winner is not present at the Show, nntilication will he made by mail.) 

Special Bonus Prizes if winner is present at the show! 



HURRY! 

Entries must be received by 

L#vCvfTvUvf lyjfOt 


Let The 

1. Which city and state was Elvis 
Presley born? 

2. Who was the original artist for the 
song ‘Tainted Love"? 

3. What instrument did Bootsy play 
for James Brown’s band? 

4. Who signed Madonna (label and 
record rep)? 

5. What recording duo was originally 
known as Caesar and Cleo? 

6. What was Little Richard’s real 
name? 

7. What Motown act was known as 
the opening act for the Jackson 5 in 
1973? 

8. What was Eddie Money’s primary 
occupation before he became a 
singer? 

9. What year were the Rolling Stones 
admitted into the Rock 'N Roll Hall Of 
Fame? 

10. What was the original name of 
Donna Lewis' “I Love You Always 
Forever"? 

11. Who performed "L.A. Is My Lady" 
in 1984? 

12. What singer known for 
"STARLOVE” was discovered on the • 
Gong Show? 

* 

13. What was the top chart position 
for Prince’s song “1999" (according 
to Billboard Magazine)? 


Game Begin! 


14. Who did Roberta Flack have in 
mind when she sang “Killing Me 
Softly”? 

15. Who was the lead singer for The 
Time before Morris Day took over? 

16. Who was the female lead singer 
for Meatloaf on “Paradise by...”? 

17. Which Antonio Carlos Jobim 
album featured the first release of 
the title "WAVE?” 

18. What 70’s duo had bulldogs 
named Elizabeth and Broderick? 

19. What was U2’s US debut 
album? 

20. What was Gene Simmons’ 
primary occupation before he got 
KISS oft the ground? 

21. What was Muddy Waters’ birth 
name? 

22. What famous singer was 
Phylicia Allen-Rashad married to in 
the late 1970's? 

23. Name the drummer for the rock 
band Rush. 

24. What band went from The 
Creators to The Nightshift to their 
now world-re known name? 

25. What is Rick James' real name? 

26. What was MTV’s first video; 
aired in 1981? 


27. What was MTV's second video; 
aired in 1981 ? 

28. How much was Elvis Presley 
signed to RCA records for? 

29. Who were the original owners of 
Reprise Records? 

30. What year was Casablanca 
Records sold to Polygram Records? 

31. What movie did Debra Winger 
play a teenager who was "trapped in 
a stairway"? 

32. What was the No. 28 song on 
Billboard’s Pop Charts for 1981? 

33. How much did Ahmet Ertegun 
and Jerry Wexler sell Atlantic 
Records tor and what year was that 
sale? 

34. Name Pablo Cruise's biggest pop 
chart hit (according to Bill board j. 

35. No Mercy's "Where Do You Go” 
is a cover version, who was the 
original artist? 

36. How long was the original long 
version of the 12* lor "Love To Love 
You Baby’’? 

37. What was the name of the artist 
who performed the Dance Fever TV 
show theme? 

38. Rock ’N Roll DJ Alan Freed was 
born in what city? 

39. Who is known for “Love In C 
Minor"? 
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40. What is Sonny Bono's native 
city? 

4P K m ^ 

41. How old was Aretha Franklin 
when she was signed to Columbia 
Records? 

42. What was the name of the group 
that Babyface and L.A. Reid came 
from? 

43. What "insect” song was Rebbie 
Jackson known tor? 

44. Who performed PacMan Fever in 
1982? 

45. “Suavacito" was orginally 
performed by? 

46. What city does Tower Of Power 
call home? 

47. Who wrote Sherrif's “When I'm 
With You"? 

48. Who won the Best New Artist Of 
The Year for the 1983 Grammy 
Awards? 

49. Who is credited with signing The 
Eagles. Jackson Browne and Joni 
Mitchell? 

50. What song is sampled for Two 
Live Crew’s “Me So Horny”? 

51. What song/artist’s hook did the 
Fugee’s borrow lor “Fugee-La”? 

52. Who created the music for 
“Sanford & Son”? 

53. What was the name of Don 
Henley’s first solo album on Elektra 
records? 

54. What song is the hook sample 
for LL COOL J’s “Loungin" and who 
performed that song? 

55. "Object Of My Desire” was 
performed by whom? 

56. “Watch The Closing Doors" (RCA 
Records) was performed by whom? 

RULES: I 

1. JUI answers must be received either by fax, I 
mail or e-mail before 11:53 p.m. on Friday, Dec. I 

20,1996 (frill if Mie required.) I 

2. Employees and family members ol Modern I 

Tracks, Mobile Seal, Denon, Colorado Sound ’N I 
Light, ZTV or Southern California Music I 

Services are not eligible, I 

3. Winner will be determined by highest I 

number of correct answers. Official answers I 
have been established and may not be I 

questioned. I 

l In the event it a la, i random drawing will I 
ho held on January 5, 1337 at the Mobile Beal I 
BJ Show and Coherence in Las Vegas. I 

S. Winner need not attend the Show to win. 


CONTEST 


57. What group was originally called 
The New York Players? 

58. What city was the original Lynyrd 
Skynyrd from? 

59. Name the Rodney Dangerfield 
song from 1984 that featured a video 
of him in ‘■Heaven’'? 

60. What song did Steve Martin 
make famous on Saturday Night Live 
back in 1977? 

61. Name the band most known for 
“Spinning Wheel’ 1 and "Lucretia 
Mac Evil." 

62. What's the name of the song used 
for the basis of the Bucketheads' 
“These Sounds (fall Into My Mind)" 
and who was the artist whose sample 
was used? 

63. What was the name of Chuck 
Berrys 1959 Chess/MCA album? 

64. Name the 1980 movie that 
featured the song “Out Here On My 
Own" and “Hot Lunch Jam.” 

65. Bananarama was the female part 
of what group? 

66. What was Janet Jackson’s hit 
from 1982? 

67. What band did Boz Scaggs get his 
start with as an occasional guitarist/ 
vocalist? 

68. Toni Braxton is married to whom? 

69. Who is noted as the lead singer 
for the Amboy Dukes? 

70. What artist sang the song tor the 
theme ol "Courtship Of Eddie's 
Father”? 

71. Who originally performed “Can’t 
Live,’ a song that was covered by 
Maria h Carey? 

72. The Village People sang about 
"Y.M.C.A." on which album in 1979? 

73. Name the female artist who 
performed "Guilty" with help from 
Barry Gibb in 1980, 

74. Vince Neil is best known as a 
member of what band? 

75. Who performed “Disco Duck ? 
(Full name of the artist) 

76. What song did Microsoft use to 
launch WINDOWS '95? 

77. The disco classic “Shoot Me With 
Your Love," on ATCO Records was 
performed by whom? 

78. ' Memory" by Menage was 
originally on what US label? 

79. What Chicago based band was 
noted for “Tell Me Something Good"? 


80. In the early 1960 s Ben E. King 
was the lead singer of what group? 

81. In the '80s who originally 
performed the song "Small Town 
Boy"? 

82. Tom Cochrane’s “Life Is A 
Highway" brought him back into the 
public’s eye, what band was he most 
noted from before that? 

83. Latoya Jackson’s singing career 
has been next to ‘nil, but she did 
manage one hit record — name it. 

84. What team made "We Are 
Family” their theme song in 1979? 

85. What was the name of the hit 
song performed by Jermaine 
Jackson and Pia Zadora? 

86. What year was the ABRAXAS 
album (Santana) released? 

87. What recording artist was John 
Belushi mosl known for imitating on 
Saturday Night Live? 

88 What rap song featured “Good 
Time” by CHIC as its track, back in 
1979? 

89 On the Saturday Night Fever 
Soundtrack (vinyl), how long is 
“Disco Inferno ”? 


90. Frankie Goes To Hollywood’s 
“Relax' was most known Irom what 
movie? 

91. David Naughton is most known 
lor what song? 

92. What year was Marvin Gaye 
killed? 

93. What is the No. 1 single isales) of 
all time? (According to Billboard) 

94. What is the No. 1 LP (chart time) 
of all time? (According to Billboard) 

95. What was the name ol the 
background group on Donna 
Summer’s "Heaven Knows"? 

96. Who wrote Bonnie Tyler's "Total 
Eclipse Of The Heart”? 

97. What was the name of the song 
that featured a duet between Devo 
and Jermaine Jackson? 

98. Steve Perry is the lead vocalist for 
what band? 

99. What was Jeremy Jordan's hit 
song from the TV soundtrack for 
"Beverly Hitls 90210”? 

100. Where was Stevie Ray 
Vaughn's last concert? 
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DanceFlaor Series 

Thi© senes is a racacccy for err/ club 
jock! Ybu'll get greet: Euro end House 
from Chicago, L>A* and NYC. Includes 
imports and titlac you won't find any¬ 
where else! Artists like Fast Eddtu. Lu 
So jche end many, many morn. 


@* 1 * 7 lie. Radio- 

This series feature© eras* lo^en/top 
hits from popular airwave artiato 
like Georg© Michael, TLC. Qasio. Lionel 
Richie, Heavy D f Whitney Houston t ind 
more! 
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Alternative Series 

This ie the definition of cuLLiny-edyef 
Each month you get 1 7— P 1 
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Bush, The Cure, Rage Aga nst The 
Machine, KMFDM and more! 
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by Fred Sebastian 

N ew Years! It’s a time when 
differences dissolve and the 
feelings of gratefulness, relief, 
and sadness give way to a rebirth of 
hope andl inspiration. If you have been 
too busy to feel anything then here’s a 
few notes on the season that may be 
useful. Gratefulness; The Electric Slide 
has finally taken a back seat. Relief; 

The Chicken Dance may be dead. 
Sadness; What if the Macarena turns 
out to have the life span of the Hokey 
Pokey. Hope; The next song that turns 
into a national craze is one you like 
enough to hear a quadrillion times. 
Inspiration; A Wedding without the 
Electric Slide, The Chicken Dance, 
Macarena or the Hokey Pokey! 

1996 is ending with a big upswing 
in nonstop pre-mixed CD releases. 
Hundreds have popped up in the last 
few months alone. The advantage of a 
continuous mix of good club or dance 
tracks makes DJ’ing easier, but a few 
words of caution. People don’t pay 
professional DJs to just play through 
the same CDs they have at home {like 
the popular MTV Party To Go's, and 
Dance Mix USA's, etc.) So if you're 
going to play a continuous mix CD, play 
selected segments that are not mass 
marketed and potentially predictable. 
Second, know your CDs. Though most 
nonstop CDs are trackable to a particu¬ 
lar song they are not always clean 
starts. There are record labels releas¬ 
ing Mix CDs that are truly nonstop, with 
only one track. You can not track the CD 
to play each song individually unless 
you search and cue to that point, which 
makes all but the beginning of these 
CDs useless. Check with your music 
supplier to be sure the CD is trackable. 
Unlike medleys and megamixes, most 
nonstop CDs contain full length radio or 


extended versions of songs, so if you 
take the time to cue them up properly 
you’ll get much use of the numerous 
nonstop CDs now available. 

CDs of medleys and/or megamixes 
are among the most valuable posses¬ 
sions of any DJ's collection. The odds 
of emptying the dancefloor is minimized 
with good medleys or megamixes by the 
consistent beat that strings together 
top hits. 

New Releases 

Among the leading dance compilations 
released in the past few years the 


"Dance Zone Level” series has consis¬ 
tently hit the mark with excellent dance 
and club 



tracks that frequently 
turn into chart-topping hits. A good 
example of this success is indicated in 
the fact that “Dance Zone 1995" 
includes approximately 20 tracks that 
are hot in clubs today. The newest 
release, “Dance Zone Level 8,” 
includes 40 tracks on 2 CDs including 
many smash hits and chart climbing 
potentials sure to peak in '97, including 
Sunshine by Umboza, That Lock by 
De’Lacy and more, (Also watch for 


“Dance Zone ’96” coming soon.) 
Tracks are: 

Donee Zone Level 8 


I'm Alive. 

Stretch ¥ Vein w/ 

Moddog 


Lei's All thorn. 

.. Gusto 

Nobody's Business (Euro Vod Mil). 

.. H20 w/Bilte 

We've Got It ton'On. 

.. Bockstreet Boys 

Hel o Honky Tonks (Pock four Body). 

.. Pizzoman 

Don't Stop Movin'. 

.. Livin' Joy 

here's Nothing 1 Won't Do. 

„JK 

Ooh M.. Just A jttle Bit. 

..Gina 6 

Everybody's Free (Ect Me Edit!. 

.. RozaBo 

That Look 

.. De'Locy 

Reed My Lips (Saturday Night Potty). 

Alex Port/ 

Oh What A Nichrt. 

..Clock 

Flavo {Crichton & Viairis Mix!. 

.. Peter Andre 

Groovin'.. 

.. Pcto Bonloo 


.. & Reggae Revolution 

Return Of The Mock.. 

.. Mark Morrison 

Krupa.. 

..Apcllo Four Forty 

Joke Me To Heaven. 

..Bcby D 

You're Not Alone. 

..Olive 

Sunshine... 

.. Umboza 

Macarena. 

..Las Del Mar 

Tho Wildstyte. 

.. OJ Supreme 

Higher Strrte OF Consciousness 96 Remix 


(Dei 8 lonesey's Higher Stated Mix)...... 

.. Wink 

Do That To Me (Qngincl Rodo Edit)_ 

.. The lisa Marie Experience 

Where Love lives. 

.. Alison Limerick 

Move Your Body. 

.. Ruffnetk w/Yavohn 

Wrong {Todd Terry Remix Edit). 

. Everything But The Gill 

Stand Up (Alcatraz Robs The Bank Mix)... 

.. love Tribe 

lozz It Up (Erick 'More' Rodio Edit) 

..Reel 2 Real 

(Whopping (Itly Bitty Boozy Mix). 

. Klubbhecds 

If Madonna Colls (X-Beot Mix). 

. Junior Vosquez 

Roys Of The Rising Sun JFIectric Bench)... 

... Mozioc 

It's Just Another Groove. 

... Mighty Dub Rats 

Jus Come (Sharp Blasted Dub!. 

.. Cooljock 

Vicious Greks.,. 

... Poltergeist 

Arms Of Loren. 

... E'Voke 

One Day Cl fly Awtry. 

,. Kelly Uorena 

Down lo Earth.. 

Groce 


Fable.....Robert Miles 

The popularity of Latin music in 
dance and nightclubs continues to 
electrify the dancefloor. The resur¬ 
gence of Spanish versions of 
freestyle songs and the newer 
sounds of Latin house music are 

Cont'd on pg. SS 
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ROLAND Groove Box VES'AX 

$699.97 


Mixer/Workstation 

$1,149.57 TECHNICS Competition 

Scratch Mixer 

$489.00 


GEMINI PMX-18 

$118.95 






Pro Audio, Video & Lighting,! 
Here Today - Vyurs Tomorrow 

Imagine the best pro sound, lighting and video gear 
being just a free phone call away. \Ve have die gear 
you want in stock at great prices. Even better, we 


adil outstanding value with one-on-one customer 
service and quality after-the sale support. Isn't it 
time that you got both great prices and great service' 


NUMARK Dual CD Player ROLAND Sampler 
w/Pitch conrol $599*99 $389*97 


SHIIRE Wireless Mic System 




Headset 

Handheld 


$ 279.00 

$ 299.00 


SAMSON 
Pro Di mic 

$49.95 



DO O EQ Dual 15 band EQ 

$179.95 


Q5C USA 400 Pro Amp 




Intelligent Lighting 

From $699.99 


AMERICAN DI Avenger 

$149.99 




DINERS 


Pro Sound & Stage Lighting Mail Order Center: 
11711 Monarch Street, Garden Grove, Ca 92841 

Check out our web site at http://www.pssl.com 


ORDER TODAY 


1 - 800 - 672-4268 

OPEN 7 DAYS A WEEK 


Fax 24 hrs (714) 891-6375 
Outside USA (714) 891-5914 
Hours: Mon-Fri 6am - 8pm 
Sat, Sun 8am - 5pm PST (Calif, time) 


CHECKS 












































































MUSIC NEWS 


examples of how wide this influence is. 
Two new excellent compilations of 
Latin dance tracks are “Club Rumba 
Latina," which serves up 15 slamming 
club cuts, and “Solo Latino" which 
offers 16 tracks including club cuts 
and several pop Latin tracks. If you 



want to keep them dancing, both of 
these CDs will play well in most dance 
environments. 


Club Rumba Latina 

La Moreno (Remixrodcip). . ilegoles 

Las (Hens (C8.C Radio Version)..tl General 

Mono Vo Quiero.King Africa 

PonteJo (Me Pona f I Condon).Mochito Ponte 

Pedro Novaio.. Ei Lupe 

Elegira (Radio Version)..Sandob 

(hiquiio (Remix)...Carozan Gifano 

Atrevete A Moverlo (Merengue Re-Mix).Franshesko 

la fiesta...Die Boy From Bonao 

Sin Traco (Radio Version)...Taro Rosario 

No Hogos El Indio, Haz El Cherokee (Bomcada Version) Cherry Coke 

Scotmon (Spanish Radio Edit).. Gemini 

A Mover lo Cote) (Oritpnd Mix).Chazz 

funkele (llorty Cotta's Mega Mix).El General 

la Moreno (Sum It Up)..Ilegales 


Solo Latino 

Estoy Aqiri....Shckiro 

lo Caution De Los Guerreros.Cherokee 

Gypsy Kings Medley; Bamboleo / Volore / Djcbi Djobc / 

fida Me Lo / Baib Me.Gypsy Kings 

Havcno Club (The Latin Mix).Ottmar liebert & Luna Negro 

f I Ganelin.Coni 

£1 Amor...Azucar Moreno 

No Moira (No Matter What).DIG 

Y Boib .....Donaio S Estefono 

Duke Amor (Sweet Love) .Gloria Estefon 

No Se Pcrece A Mada..„.Abito 

El Bcile Be La Veb.Cheitc 

Mono,— .Ricky Motrin 

fl Matador...Los Fcbutosos Cod Hots 


0 Reggae E 0 Mar.... 
Un Million De Rosas.. 
Solo Otro Vez. 


Daniela Mercury 
Lo Mata 
Celine Dion 


Slill Groovin' 

Remember the 70s and early ’80s when you could turn on the radio 
and hear great pop and R&B tunes that crossed all color lines? 

GROOVE ON! from DCC features the best of those songs by artists like 
Maze, Earth, Wind & Fire, Deniece Williams, The Isley Brothers, The 
Emotions, Tavares, Sister Sledge, Dionne Warwick & Spinners, Natalie 
Cole & Peabo Bryson and more! Some of these songs were released 
during the disco era, but don’t call these songs disco. This is just a fine 
collection of fun and danceable R&B by some of the hottest artists of 
all time! 

The GROOVE ON! three-CD set (sold separately) contains hard-to-find 
hits and songs never released on CD before, including: Donna Allen - 
Sweet Somebody, Ashford & Simpson - Is It Still Good To Ya?, Marvin 
Gaye - Sanctified Lady (12" Version), Rebbie Jackson - Centipede (12" 
Version), Ashford & Simpson - It Seems To Hang On, Chaka Khan - What 
Cha‘ Gonna Do For Me?, Phyllis Hyman * You Know How To Love Me 
(Original Long Version), Brick - Ain’t Gonna Hurt Nobody, George Duke - 
Shine On, Starpoint - Emot/ons, Harold Melvin & The Blue Notes (featur¬ 
ing Teddy Pendergrass) - Wake Up Everybody (Parts 1 & 2). 

Twenty-five of the 30 songs on GROOVE ON! are Top 10 pop and/or 
R&B smashes, including 10 number ones! 


Whether you're doing your last minute 
shopping or preparing your Christmas 
library, one album you don't want to 
miss is “Jive Bunny and the 
Mastermixers Christmas Party." Like 
ail Jive Bunny albums, all the tracks 
are by original artists and mixed 
together for continuous play to provide 
over 75 minutes of refreshingly original 
rockin' Christmas tunes and many all 
time classics. 

Jive Bunny Christmas Party Album 
Maty thnslmos Everybody • little Saint Nick • I Wish It (odd Be 
Christmas Every Day * Step Into Chnsfmcs • Rocking Around The 
Christmas Tree • All I Wont For Christmas b You* Another Rod And Roll 
Christmas • Wonderful Christmas Dime • Merry Christmas Everyone • Do 
Wop Christmas • We V/sh You A Merry Christmas • Good King Wencete 

• We Diree Kings ♦ Hove Yourself A Merry little Christmas • Winter 
Worderbnd • White Chrisimos • Rudolph The Red Nose Re ndeer • Frosty 
The Snowmen • l Saw Mommy Kissing Sonic (bus * Santo Gnus Is 
Coming To Town • Here Comes Sonia Claus • Sle gh Ride • Jingle Bells • 
Mistletoe And Wine • Walking In The Ar • Sovtor's Doy • When A Child Is 
Born • Lonely This Chrisimos • Drank God It's Christmas * The Christmas 
Song • God Rest Ye Merry Gentleman • The First Noel • Blue Chrisimos • 
Happy Christmas (War Is Over) • Don't Stop The Cavalry * lost Chrisimos 

• Mary's Boy Child • In Duice Jubilo • I Believe In Father Christmas 

The top selling Party Mix series, 
from its first volume featuring the 
Grease Megamix, continues to offer 
great medleys in its recently released 
“Party Mix Vol. 4." Most portions of 
these medleys are by original artists. 
This series satisfies and continues to 
be among the best selling medley CDs. 

Party Mix Vol. 4 

Funk Mix Medley; 

Funk Mix ntro / Shake Your Body Down To Die Ground / Don't Stop Dl 


You Get Enough / RelghlMy Fire / Stomp / Boogie Night / Rasputin / 
Do You Love What You Feel / Disco Nights / Lets Groove Tonight 

Disco Mix 4 Medley: 

Disco Mix 4 Infra / Instant Reploy / I've Got The Next Dance / R ng My 
Bell / Contact / Do You Wont To Funk / Get Off / Doming At Ihe Disco 
/ Shake Your Groove Thing 

NRG Mix Medley; 

NRG A(ix Intro / I'm Ready / Numbers / You Moke Me Feel / living On 
A Video / In The Bush / Blue Monday f 


Native love / One More Dme / You Spii Ale Round / So Many A\en So 
Little Dme / Bobe We're Going To Love 'onight / Your Love j Runaway 
/ Let It Whip 


Spy Ate Medley; 

Mission Impossible / James Bond Theme / Seaet Agent Man / Might 
(one / Spy Mix Brack / X-Files Theme / Batman / Goldriiger / Addams 
Family / Ihe Avengers / Peter Gunn Theme / Shaft / Casino Royole / 
Spy Ate Interlude / Get Smart / Atesior Impossible (Repose) 


Roller Stole Mix: 

Roller Skate Ate Intro / I've Got My Mind Alade Up / Rock It / Pick Up 
The Pieces / Ploy That Funky Music White Boy / Rappers Delight / The 
Breaks / Bounce Rol Skofe / Lost Night A DJ Saved My Life 
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Euro Mix; 

Euro Mu Intro / tel Me Go / Tarzon Boy / Ptomises Promises / Don't 
You Wort Me Baby/Pop Music / Nineteen / Her Kommrsar / Glad 1b 
Know You / Shota Your Booty / Al My Love/ Ifs Alright / Dancer/ 
Passion / Don’t Go / It's My Life 

Motown Moo 

Motown Mix Intro / Going To A (jo Go /1 Can't Help Myself / Uptight / 
Stop In Ik Nome Of Love / Motown Interlude # 1 / It's The Some Old 
Song / Motown A'Jx Break / Tears Of A (own / Motown Interlude #2 / 
love Is like An Itching In My Head/This Old Heart Of Mine / Baby love 
/ Reoliy Saying Something 

Cod Grooves Mix Medley; 

Cool Grooves Mix Intro /1 Con Cream About You /Ain’t No Stopping Us 
Now/ Second Time Around / And The Beat Goes On / Best Of My Life / 
You Con Do It / Lose Is Going To Be On Your Side / Con’t fake The 
feeing / Forget Me Nols / Let's Start The Donee / let's All [front 

Another medley CD that holds much 
promise for the mobile crowd, is soon 
to arrive from the makers of Jive 
Bunny. ’'Celebration!" is a compilation 
of special occasion medleys that will 
be the icing on the cakes. 

Celebration! 

Ultimate Nonstop Party Album 

Birthdays: Congiotuations / Happy Birthday' Sweet Sixteen / You're 
Sixteen / Nobody Lowes A Folry When She's Forty / When I'm Sixty four 
/ Only Sixteen / Tire Oldest Swinge’ In Town / ft's My Birthday Today / 
I'm Twenty fine Today / Happy Birthday To You 


Weddings: Bodiebr Bay/Get Me fc The Cfwth On Tine/Waiting At The 
Church /I Want A Girl (Just Like The Girl Thct Monied Deor OTd Ood) / IT® 
Weeding March / love And Momoge / The Waking (la Nova) j 
Howoion Y/edding Song / She Wears My Ring / Three Tines A tody / 

One Hand, One Heart / We w Only Just Begun / Tomgit I Celebrate My 
Low 

Christenings: When A Child Is Bom / Isn’t She Lovely / You Must Have 
Been A Beautrul Baby / Twenty Try Fingers / Thonk Heaven For linte G«ds 
Anniversaries: Happy Anniveisary / The Anrweisory Waltz / My Ole Dutch 
/ Bonks For The Memory 

General: For He's A Idy Good Felbw / Welcome Home / Always On My 
Mind / Load Of Hope And Glory / We’ll Keep A Welcome / Scotiond The 
Brove / Danny Boy / Auld Long Syne / Congratulations / (Reprise) 

If you missed getting a copy of "Now 
That’s Italian" (now out of print) here's 
good news. “The Pizza Disc - X-Tra 
Cheese” is now available and it 
includes many all time Italian classics. 

X-Tra Cheese 

Volore.Dean Martin 

Oh Marie!...Louis Prime 

Here In My Heart.A! Martino 

From The V3ne Come The Grope.The Gaylords 

Mono..........Connie Francis 

More... Vic Oono 

MaiflFemmina.terry Vole 

Aflfwdetd Romo..Dean Martin 

Anemo E Core.„„.Perry Como 

Pepino, The Italian Mouse...Lou Monte 

Senzo /Aamo...Connie Fionas 

There's No Tomorrow.Tony Matin 


A D La......Connie Francis 

That’s Amore ........... Dean Mortn 

Turning To The Tube 
TV theme song compilations 
continue to be popular and the best 
and most extensive collection of 
Original TV theme songs is 
"Television’s Greatest Hits.” Three 
volumes contarning 65 tracks each 
have been available for several 
years. Now there’s 260 more TV 
theme songs, 65 tracks on each of 
four new volumes. Each volume 
contains a 24 page booklet with 
liner notes to help make them great 
for trivia contests. 

"Television’s Greatest Hits Vol. 4, 
Black & White Classics" features 
classics from the 50 s and 60‘s 
such as: Themes to The Gumby 
Show, Soupy Sales, Father Knows 
Best, Wait Disney's Wonderful World 
Of Color, The Fugitive, Tennessee 
Tuxedo, Dr. Kildare, The Red 
Skelton Show and many more. 

"Television’s Greatest Hits Vol. 5, 
In Living Color" features treasures 
from the 60’s & 70’s including; The 
Dating Game, The Newlywed Game, 
General Hospital, Rowan & Martin s 



the nitetime musk company 

SM 

where the nites are endless! 


call 

toll-free 

1-888-77-REMIX 

24 hour voice mail 



ace dj remix 4 club classics ♦ direct hit 4 discotech 4 eurotracks 4 funkymix 
♦ hitmix 4 hot tracks 4 looking back 4 music factory ♦ nrg for the 90’s 4 
powerhouse 4 rampage 4 razormaid! 4 resurrection 4 roadkifl! 4 street tracks 

♦ the edge 4 ultimix 4 wicked mix 4 x-mix 


you need our catalog!!! 


all others: 
voice: 816-220-7776 
fax: 816-220-7778 


1911 west 40 highway, suite a 
po box 1083 

blue springs, mo 64013-1083 

USA 


e-mail: info@nitetime.com 


monday & Tuesday 10am - midnight (cst) 
Wednesday & friday 10am - 6pm (cst) 
Saturday 12pm - 5pm (cst) 
closed thursday and Sunday 


www.nitetlme.com 


The D1 Magazine 
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Laugh-In, The Carol Burnett Show, The Flying Nun, The Dean Martin Show, 
Lost In Space, Let's Make A Deal, Police Woman, and more. 

“Television’s Greatest Hits Vol. 6, Remote Control" includes themes from 
the 70‘s and 80’s such as: Lifestyles Of The Rich & Famous. Mork & 

Mindy, NFL Monday Night Football, Moonlighting, The Price Is Right, Fantasy 
Island, Family Feud. People's Court, Cagney & Lacey, Alf, and The Benny 
Hill Show, among others. 

Television’s Greatest Hits Vol. 7, Cable Ready" contains more themes 
from the 80’s and 90’s including: The Simpsons, Ren & Stimpy, The Cosby 
Show, America's Most Wanted, Murphy Brown, Seinfeld, Rosanne, The Late 
Show With David Letterman, The Nanny, Unsolved Mysteries, Max Head- 
room, Tales From The Crypt, HBO Feature Presentation, /We/rose Place, 
Beverly Hills 90210, N.Y.P.D. Blue, and more. 

When it comes to music we are the richest country in the world! So I raise 
my glass to the artists' gifts of ’96, to the DJs that bring it to the people 
and to the hope and promise of more inspired music in ’97! 


Guaranteed Lowest Prices " 



CAU US TOLL FREE! 
1 * 800 * 773*4235 


Sound & Lighting 

NCYf (XTtNDlD HOURS JOURVl YOUBUttXt Mondoys-Fridoyi.8,00AM lo 7 00PM S Salmdoyi 10,00 AM to 4.00PM P.S T, 

30 DAY PRICE PROTECTION 30 DAY TRIAL EXCHANGE 

PROFESSIONAL ADVICE COMPLETE SA T I jS f A CTJ O N 

CAU FOR YOUR * 






AUDIO CUMAX 


If5 filled with specials on all your 
sound & lighting, DJ & Nightclub needs 
and info on all the latest products! 



MACE 

CW 


CALL^J 


Dgci rofc^ritj bd on a rotating bo* 
shoobng oU boom-, of pjlu ng Ighi 





BLACK WIDOW 

A t-j* 4.9 mw 'rae* w/ 1 6 prtsscr potems 
n Ajo/Mjw: mode or I • monuoL 



AMPS 

•atom 

Power Base I 
Power Base 2 
Power Base 3 
Power lech 1 
Power leth 2 
Power tech 3 
•MACKIE 
M* 1 ZOO 
•05 C 
USA 400 
USA 900 
USA 1310 
MX 3000 
Power Light 1.8 
PowerLighf 2.Q 
PowerLighl 4.0 


$493." 

an 

CALL 

5649.” 

CALL 

CALL 

CALL 

$399." 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 


CD 100 

$198 

Vertigo 

ULL 

•MACKIE 


(D9500 

ULL 

Aggressor 

ULL 

MSI 202 VIZ 

CALL 

•PIONEER 


Rotosphere 

ULL 

MSI 402 VIZ 

CALL 

(DJ 500 MKII 

ULL 

Mystic 

UU 

(R1604 VLZ 

CALL 



•AMERICAN DJ 

FI 20 
FI 50 
Fog Hog 
F500 
F&00 

•MARTIN 

JR700 

MP2COO 


S99 

CALL 

CAU 

CAU 

CALL 

CALL 

CALL 


L 


IBM . 





i 


rt! 



•ODYSSEY 

(0100 
FR20Q 
FFOJ 
PF1T 
SSI 702 
PRK-18 


S59.94 

CALL 

CALL 

CALL 

CALL 

CALL 






LIGHTS 

•AMERICAN DJ 



•DENON 

DN600F 
DN200QF MKII 
DN2500F 

•GEMINI 


CALL 

CALL 

CALL 


Black Widow 

Crystal 

Colorwash 

Mini-Gem 

Streaker 

Colorwope 

Warp* 

Funnel II 
Chameleon 
Barrel Ray 
Balletic 
Mantis 
Avenger 


$149 

$57" 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 

$265." 

CALL 

CALL 

CALL 


Aftershock 

Slorbnll 2 

Quantum 

Duet 

Ricochet 

Gobotec 

Gauntlet 

Strobetec 

Startec HI 50 

Starlet Arc) 50 

•lYYEomr 

Alien 
Raven 
Renegade 
Spider 
•MARTIN 
Storflash M 
Storllash I 
StorFlosh C 
Starffash J 
Wheeler 
Mogk Moon 
Rainbow 
Robacolor II 
Roboiop 
Robo. 812 
RoboPro 2)8 
Robo-Pro 518 
Robo-Pre 1220 


CALL 

CALL 

CALL 

CALL 

$265." 

CALL 

CALL 

CAU 

CALL 

CALL 


SR24-4 

•MIX 

MX600 

MX1550 

MX3000 

•PIONEER 

DIM 500 

•ViSTAX 

5M5005 

PM( 05 PRO 


ULL 

$795.“ 

CALL 

CALL 

CALL 

$129." 

CALL 


CAU 

CALL 

CALL 

CALL 

CALL 

CALL 

CAU 

CAU 

CALL 

CALL 

CALL 

CALL 

CAU 



MIXERS 

•GEMINI 

15626 $159“ 

PS812 CALL 

PMX150I CALL 

PMX350I $278.” 


•CERWIN- 

V-12B 

V-15B 

PS-152 

T-36/750 

•EV 

SX-200 

Sbl 20a 

•GEMINI 

MB460 

•SONIC 

DJX1812 

DJXI510 

IBS 

DJX115 
DJX 215 
1215FR 
SM IS 
18 E Sab 


VEGA 


$226." 

CALL 

CALL 

CAU 

CALL 

ULL 

$189." 

ULL 

ULL 

$544“ 

CALL 

$299.'* 

CALL 

CALL 

CALL 


•GEMINI 

XLBD10 


S89." 



XL0050 
XLODIfiOOQ 
*TECHNICS 
SL1200 MKII 
$11210 MKII 
•VESTAX 
PDT-4000 
PDT-5000 
PDXd3 


CALL 

ULL 

$399 

ULL 

ULL 




OTHER 

GOODIES 

•BBE 

462 ULL 

•BEHRINGER 
Composer CALL 

•DENON 

AH 0950 Hdphns ULL 

•FURMAN 

Q-1S1 ULL 

X 324 ULL 

•GEMINI 

EQX-30 t $145 

RM 800 I ULL 



*$5 2 nd Day Arr on Crod I Card Purchcm Only. Picttrus for llluiTrcfian p.-poi^s only. At p CCS subject to clang,. 


•ORTOFON 

Concord Series ULL 

•SHURE 

BETA Green Mirs ULL 

IV Series Wireless ULL 

•S7AW70N 

Iroclcmosler AL CALL 

•LIGHT BULBS* 
Many Available ULL 

& TONS MORE... 


A LOOK AT 1996 

Here’s a quick review of some of the 
best various artist compilations Of 
1996: 

Beat Goes On • Best Donee Album In The World Ever! #6 

• Best Jazz Album...Ever! • Best Of Acid Jazz • Best Of 
Dance Porly • Best 0! Solar • Best Pcr1y...Evei! * Best 
Rock Anthems In The 7/orld Ever! * Carnoval De La Salsa 
'96 • Casablonca Records Greatest Hits • Club Mix '96 
(Import) • Club Mix '96 Vol. 2 (Import) • Club Mix '96 
Vols.! & 2 • Donee Mix UR Vol.2 • Dance Mix USA 
Vols. 4 & 5 • Dance Nation • Dance Notion Vol. 2 • DJ 
line Vd. 21 • DJ Mix '96 • DJ Troditianols Vol. 9 • 
ESPN's Jock Jams Vol. 2 • Euro Parly Megamix '96 • 
Funkmaster Mix • Gipsy Mix * Global Basics • Greatest 
90's Dance Hits • Hi-NRG Dance Classics Vols. 1 & 2 • 
Hot Mix '96 Vol. 1 • House Collection • House Quick Mix 

• Jive Bunny Beach Forty • Jive Bunny Nonstop Jukebox 

• Latin Ole! • Let's Hear It For The Giris • Macoiena 
Party Mix * Melodies Of Love • Merenguemania • Music 
For Your Party • Night Fever • No. 1 Radio Hits * No. 1 
Reggae Album • No. 1 Summer Album (2 CDs) • Party 
Megamix Vol. 3 • Party Mix Vol. 3 • Party lime Vols. 1 
& 2 • Power Dance '96 Summer Edition • Pure Jazz 
Moods • Rap Ffavas • Rock Anthems 2 • Rock The 
Planet* Salsa Fresco!* Soft Rock 

Stars On 45 (Vol. 2) • Sun Jammin' • Best Of • Sun 
Sploshin' • Those Wonderful Years Vols. 18 thru 22 • 

Toe The Line • Trini Slam - Best Of Soca & Cofypso • 
Ultimate Freestyle Medley VoLs. 1 & 2 * Ultimate Line 
Dancing Album • Ultimate Pari;' Survival Kit 

f\Pu 

Many of the CDs featured in this 
column of Music News do not 
include record label names because 
they are imports or independent 
labels not widely distributed. For 
information on where you can buy 
these titles, a free catalog of new 
releases, or info on the 1996 
Catalog of over 3,000 various artist 
CDs call AVC at 201-731-5290. 
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The Easiest 



\ 


0 


System .. .EVER! 




\ 


0 



1,5C ^0 songs built into the KH300 
ivith hundreds more available now. 

10,000 ion? capaciti) 
inside the machine! 


OF SERIES 

URBAN SERIES 

CLUB CLASSICS 

of the 

Remixes of; 


Remixes of: 

Series 

Hip Hop 


Dancefloor 

Series 

Rap 


Classics from 

Tnv t* on 1 .. 

lassies 

Reggae 


70 s 6 80 s; 

Rock 

previously 

RGB 


Dance 

ed mixes 

□ancehall 


Funk 

1 CD 

Vinyl S CD 

Vinyl & CD 

|per Series 

Avail, every 4-6 Weeks 

Once a Year per Senes 


n 




Subscription Info 



tio 



24 hr. fax 

1-617-661-6785 
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Laugh-In, The Carol Burnett Show, The Flying Nun, The Dean Martin Show, 

Lost In Space, Let’s Make A Deal, Police Woman, and more. 

“Television's fi Hnmntn r'rw^trAl n [m^lMHiDC thamac from. 

the 70’s and 80 
Mindy, NFL Mom 
Island, Family Fe 
Hill Show, amoni 
"Television’s G 
from the 80's ar 
Show, America’s 
Show With Davie 
room, Tales Fror 
Beverly Hills 90\ 

When it comes 
my glass to the , 
and to the hope 


zp 

> Lj ^ 


C c ’ 

g >|. 

d o’ 

oc • 

s 

il 1 o ^ 

“ r& 
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Guaranteed Lowes f Prices 



CALL US T 
1 •800*7 


Sound 6 Lighting 

HTW aimu HOURS TO SERVE YOU BITTFII Mondays-fndoyj:0:OOAM to 7:00PM & Sotordays: 10: l 

30 DAT PRICE PROTECTION 30 DAT TRIAL 

PROFESSIONAL ADVICE COMPLETE SAT 



CALL FOR YOUR 



AUDIO CLIMAX 
BROCHURE! 


It's filled with specials an all /our 
sound & lighting, DJ & Nightclub needs 
and info on all the blest products! 



0 gS!££. 



MACE CALL Hi 

CXjoJ rcfcXtarq bat on >□ rating bo>.’ 
shooUng oJt bearra of pubc*ng Ighl 




AMPS 

•CROWN 

Power Base I S493 !." 

Power Base 7 CALL 

Power Base 3 CALL 

Power Tech I $649." 

Power Tech 2 CALL 

Power Tech 3 CALL 

•MACKtt 

M*1?D0 CALL 

•QSC 

USA 400 $399/* 

USA 900 CALL 

USA 13)0 CALL 

MX 3000 CALL 

Powerlighl 1.8 CALL 

Powerlighl 2.0 CAU 

Powerlighl 4.0 CALL 


• # • # • 

# • # 

CD 100 

$198 

CD9SOO 

CAU 

•PIONEER 


CDJ SOO U.Kil 

CALL 


• • 



•AMERICAN DJ 

FI 20 

n so 

Fog Hog 

F500 

F600 

•MARTIN 

mo 

MP2000 


$99 

CALL 

CALL 

CALL 

CALL 




•ODTSSfT 

C0100 

PR200 

PFDJ 

PF1T 

SSI 702 

PW-18 


LIGHTS 

•AMERICAN DJ 

Black Widow 
Crystal 
Colorwash 



i-Gem 
Streaker 
Colerscope 
Worpl 
Funnel II 


$149 

$57” 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 


Vertigo 

Aggressor 

Rolosphere 

Mystic 

Aftershock 

Storboll 2 

Quanlum 

Duet 

Ricochet 

Gobolec 

Gaunliel 

Slrobelcc 

Slortec HI SO 

Stortec Aid 50 

•LYTEQUEST 

Alien 

Raven 

Renegade 

Spider 

•MARTIN 

Starflash M 

SlorFlash T 

Slorflash C 

Starflash J 

Wheeler 

Magic Moon 

Rainbow 

Robacolor II 

Raboiop 

Robo. 112 

Robo-Pro218 

Robo Pro 518 

Roba-Pro 1220 


•DtNON 


Chartifileon 

CALL 

•GEMINI 

DN600F 

CALL 

Sorrel Roy 

$265." 

PS626 

OH7QOOF MKII 

CALL 

Ballistic 

CALL 

PS8I2 

DN2500F 

CALL 

Mantis 

CALL 

PMX1501 

•gemini 


Avenger 

CALL 

PMX3S0) 


’ J5 2nd Pay Air on Credit Card Purchase* Only, Pfdu 


CALL 

CALL 

CAU 

CALL 

CALL 

CALL 

CALL 

CALL 

$265." 

CALL 

CALL 

CALL 

CALL 

CALL 

$729 

CAU 

CAU 

CAU 

CAU 

CAU 

CAU 

CAU 

CAU 

CAU 

CAU 

CAU 

CAU 

CAU 

au 

CAU 

CAU 


$157“ 

CAU 

CAU 

$278 “ 


•MACKIE 

MS1202 VL2 
MSI 402 VIZ 
CRI604 VLZ 
SR24-4 
•MTX 
MX600 
MX1550 
MX3000 
•PIONttR 
DJM 500 
•VESTAX 
SM5005 
PMC OS PRO 


a 
a 
c t 

ct 

$79! 

a 

a 

a 





•CtRWtN-VtGA 

V-12B 

VISE 

PS-1S2 

tt 6/750 

•tv 

SX-200 

Shi 20a 

•GtMINI 

MSI 60 

•SONIC 

DIXIB12 

DiXiSIO 

183 

DJX ITS 
DJX 215 
T215FR 
SM 15 
IB ESub 


$22 

G 

C 

C 

C 

C 

$18 

C 

C 

$54 

C 

$299.'* 

CALL 

CAU 

CAU 


•GfMFNf 

XLB010 


$89.” 


f ■ w •• p ■ 


TV Series Wireless CAU 

•STANTON 

Trarkmoster A[ CALL 

•LIGHT BULBS* 

Many Available CALL 

& TONS MORE... 


Irtueis I1UL wiueiy ui&niuuicu. rut 

information on where you can buy 
these titles, a free catalog of new 
releases, or info on the 1996 
Catalog of over 3,000 various artist 
CDs call AVC at 201-731-5290. 
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C mon....all DJ Remix Compilations are the same....A 

ren t They? 

RADIOACTIVE SERIES 

DANCE SERIES 

THE BEST OF SERIES 

URBAN SERIES 


CLUB CLASSICS 


Tap 40 

Rhythm Crossover 
RGB 

Alternative 

15 - 20 of today's 
Top Hits, 
including 
X-Clusive Edits! 


Remixes of: 

Top 40 

House 

Euro House 

Dance Classics 
Progressive House 
Latin House | 

Best of the 

Dance Series 

Urban Series 

Club Classics 

including previously 

unreleased mixes 


Remixes of: 

Hip Hop 

Rap 

Reggae 

RGB 

□ancehall 


Remixes of: 

Dancefloor 

Classics from 

70 s G 80 s; 

Rock 

Dance 

Funk 


CD Only 


Vinyl S CD 

Vinyl G CD 


Vinyl G CD 


Vinyl G CD 



Avail, every 4~6 Weeks Avail, every 4-6 Weeks 

. - •' .n--. .■■■ - - .'s . ■ . i, , —. ; . — i- 


— 


Once a Year per Series Avail, every 4-6 Weeks Once a Year per Series 










1 - 800 - 711 




e-mail 

xmixremix@aol.com 


Catalog and 



Subscription Info 
Available 


24 hr. fax 

1-617-661-6785 


America’s #1 DJ Compilation Service 



The more you buy, 
the more BJ BUCKS 
you’ll have to spend 
at the end of 1997! 


Spend and Save 
with All Pro! 

5% Back 
on Purchase! 


} 5 % BACK ON PURCHASE! .• 


expires December 31,1996 
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H Airy HOLD^S 


I 

2968 Avenue x Dept. Ml97 
Brooklyn, NY 11235-1808 
(7181 332-3322 * fax (7181 332-6232' 


IM 


U.RS. 




EMail - sales@upstairs-records.com 
feb site: http://www.upstalrs-records.conr^ 


*® 9300 Numnrk 107020 


Germnis newesl 
dual play at fea* 
lures mstanl start, 
cue to muse 
precision search, 
control, pilch 
id. and an afl 
new 6 -speed jog 
**** REG, $739 


CALL FOR 
LOW PRICE! 


Hot seller! Features: Instant i*- 

start, nslant cue, pitch blend ' 5 7 ", 

A pilcti control. (+/- 8 %) 


SoundTech PS-800 

Wbo says ii has to he b g and heavy to sound loud? 
Sounotech has the DJ s dream, a single space. 
15 6 pound, 230W 2 &ohms Amplifier 1 The PS* 
800 can also play 4Q0W Q 4ohms and 800W 
OSohnu bridged mono The PS-800 features: 
variabe speed forced air coding oversized heat 
sinks, and both XlR and 1/4* connectors. 

99.95 



u 


; ]§J \ «|(W| The row A improved USA 
f series am great lor the DJ 
who wants to plug in & "forget about if. They 
are made in itveUSA & feature 270W 
& 8 obms, 450W 8 4onms r 
S5W «? 2ohms, 19“W x $400 05 
$ 25* x 9.ro P 37 ibs, ^yy*y^ 



s 229.95 


Gemini's ’True 
Diversity* Wireless 
fAic is an excellent 
choice for mot le 
OJ s on the move, 
ft constantly tracks 
for the best 
possible signal 
and ensures you 
the dearest 
possible signal 
Total accuracy 
up to 300 Ft 



v 11 - 220*1111 



When one mic is 
not enough dual 
diversity allows 
you to plug up 
to 2 different 
transmitters into 
one unit. The 
220MH features a 
headset and a 
microphone 
transmitter. 

s 349.95 



mini imix-iooo 


Gamir s newest PMX mixer ofieii 3 channels with inputs 
for 3 phonos. 4lmes. & 1 mic tt features an assignable A 
replaceable crosslader. crossfade cueing, 3 band EG, 
separate bass & treble controls for mec, auto 
mute tafkover and a LED level indicator 1 1 ni 1 a p 
Three Year Warrant 4 /7,7? 


1 


Numork i»i-iimm>\ 


NEW! 19' rack mounlabie 4-channel mixer with seper* 
ate 3-band EG [with cut), g m & pan control lor each 
channel, and inputs for 3 phonos, 5 lines A 2 mics 
Master, zone A record outputs, effects , M _ m 
sendYeium. crossfade cueing A more 1 s 44 7 , 7 ? 


*i\-ooo 



b 



4 channel mixer wdh inputs for 2 ohonos, 4^6 lines and 2 
mics. 8 second i6-biL96 kHz samp'of with 2nd loop samplng 
point, echo & delay. Individual bass A treble controls for each 
channel Super lend cue amp lets you monster with ease., 

incredible finite! -99,9^ 



499.95 


gemini 

MC-8 

Perfect for the mobile DJI 
This CDAmp rack case is 
made lo last It features a 
black carpeted desgn with 
high quality locks A handles, 
The slanted top holds up to B 
spaces perfect lor your 
mixer A CD controller. 8 
spaces in front hold your 
CD player, amplifier, and 
cassette deck. 




*79.95 


CD-75 


Gemn s CQ73 case 
easily holds 7$ CD's 
■n their icwel boxes 
securely, it features 
black carpeting, 
metal comers, and 
spring lock handles 
23*W x 13 Vd % 
5 .'h, 16 lbs. Three 
Year Warranty. 


CALL US FOR YOUR FREE COPY OF OUR 100 PAGE '97 CATALOG! 



Rhino Records spreads a little Christmas cheer with 
three new holiday compilations: Just Can't Get Enough: 
New Wave Xmas, Christmas In The Stars/Star Wars 
Christmas Album, and Country Christmas. 

Just Can't Get Enough: New Wave Xmas is for those 
who like to mix the trendy with the traditional at 

m 

Yuletime. The 16 tracks feature some of the biggest 
stars of the '80s and '90s, including David Bowie {with 
Bing Crosby), Squeeze and XTC. While many of the songs 
on Just Can't Get 

Enough can stilt __ _ 

be heard on 
alternative 
stations all 
across the 
country, several 
tracks are only 
available here. 

Christmas In 
The Stars brings 
tidings of great 
joy from a galaxy 
far, far away. The 
official holiday 
album for the 
1977 smash hit 
Star Wars, this 

CD was the brainchild of Meco Monarado, who created 
the No. 1 hit “Star Wars Theme/Cantina Band." Such 
film favorites as R2-D2 and the original voice of C3P0, 
Anthony Daniels, provide the collection's jingle bells, 
blips, and bleeps. Featuring such tracks as "What Can 
You Get A Wookie For Christmas." 

If you'd rather spend the evening line dancing than 
caroling, be sure to round up Country Christmas. This CD 
contains 10 tracks sung by some of the greatest 
hitmakers in country music with such artists as Johnny 
Cash, Aian Jackson, Tammy Wynette, and George Jones 
noting that “Santa Looked A Lot Like Daddy.” 

All are available at your favorite retailer or from ^ 
RhinoDirect at 1-800-432-0020. 
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by Shawn Milter 


I t’s the end of the year, and the 
independent remix services 
have been working hard to 
produce the issues for this, their 
busiest season. All the issues 
listed are currently available and 
are shipping. However, as we 
move closer to the end of ’96, 
many last minute and "special 
release" issues will be showing 
up after this issue of Mobile Beat 
has gone to press. 

HMYMK SPECIAL ISSUE #25: 

Just like a handful of M&Ms, the 
latest big issue from FunkyMix will 
have you salivating all over your 
equipment. Sure to be as huge as 
“Ultimix Issue 50" was, 

“FunkyMix 25" is pressed as a 4 
record/ 2 CD set with everything 
the urban DJ requires to have a 
fun filled evening. The first track 
on the issue is, by far, one of the 
best medleys Mark Roberts has 
ever accomplished. The medley, 
named The 25 Issues of Funk, 
runs almost 19 minutes, includes 
three breaks which can be skill¬ 
fully used to extend the medley, 
and contains the best tracks from 
the last 24 issues of FunkyMix. 

The medley begins at around 
95 BPM, with tracks like Califor¬ 
nia Love, Candy Rain, Doin ’ It, 
Regulate OPP, Slam, Dreamlover, 
and Tennessee, then immediately 
picks up speed right after the first 
break with Let Me Clear My 
Throat. From this point, all you’ll 
have to do is hose down the fire 


If you just bought a new set 
of speakers and want to 
cash in on your warranty, 
the last track Steelo by 702 
is sure do the damage. This 
is just the track you want to 
use if you have a sub¬ 
woofer that is aching to be 
aired out. 

on the dancefloor. Roberts 
skillfully inserts tracks like 
Boombastic, Humpty Dance, 
Buffalo Stance, Do Me, and 
Expression, and then watch out 
— your crowd gets a massive 
taste of Joy and Pain along with 
Poison, Treat 'Em Right, Booti 
Call, Funky Cold Medina, Bust A 
Move, Doo Doo Brown and the list 
goes on and on. The medley 
finally climaxes at 133 BPM and 
so will your crowd. This is a great 
medley for several types of 
crowds and venues. The older 
tracks are primarily urban to 
crossover fop 40 and the beat 
and remix style is wild enough to 
keep the old folks moving. Now 
we all know DJs are never satis¬ 
fied with just one medley on an 
issue... Not to worry, there's one 
more... 

The second medley on the 
issue has been properly dubbed 


The Booty Medley (part 2) con¬ 
structed and remixed by DJ 2nd 
Nature. Now, if your crowd isn’t 
crawling around on the floor, 
exhausted from the first medley, 
this one will surely seize their 
hearts. The Booty Medley runs 
almost 10 minutes. It begins 
hovering around 134 BPM and 
rockets up to 139 BPM. but your 
crowd will be calling 911 by the 
second break. The medley starts 
with Was Up Was Up, Nasty 
Dancer, C ’Mon And Ride It (Da 
Train), Hoochie Mama, Work That 
Body, My Boo, Work It Out, Keep 
Doin' It and ends with a heaping 
spoonful of Scarred by Luke. 

Besides the two medleys, this 
issue contains 12 more com¬ 
pletely separate tracks ready to 
move your crowd. Champagne by 



The DJ Magazine 


93 






REMIX RAVE 


Salt-N-Pepa, from the movie 
"Bullet Proof," has been 
completely restructured with a 
simple intro, smooth breaks 
and samples from the vault. 
Next, Loungin' by LL Cool J has 
been remixed with a bass beat 
that can only be described as 
earth shattering and scratches 
that'll freak even a seasoned 
DJ. And what issue would be 
complete without the hottest 
Blackstreet track No Diggity? 
"FunkyMix 25" has something 
special for you kids sick of 
playin' the same nappy 'ol tired 
radio version. The track begins 
with the ZAPP (yes ZAPP) 
version of No Diggity, to really 
blow the minds of your 70’s 
funk crowd, and just when 
they’ve become zombies, the 
track mixes into the Blackstreet 
version of Michael Jackson’s 
Billie. Definitely music your 
crowd can't buy in a store! 

Also on the issue, If I Ruled 
The World - Nas, If Your Girl 
Only Knew - Aaliyah, a cool 130 
BPM version of Thuggish 
Ruggish Bone - Bone Thugs-n- 
Harmony with cuts from Electric 
Kingdom and Mama Used To 
Say. The issue keeps goin' with 
East/West Coast Killas - Group 
Therapy, the big smash single 
Hit Me Off by New Edition, the 
classic Caught Up by Chubb 
Rock, Just A Buggin' - Whistle 
and oh, if you just bought a 
new set of speakers and want 
to cash in on your warranty, the 
last track Steefo by 702 is sure 
do the damage. This is the just 
the track you want to use if you 
have a sub-woofer that is 
aching to be aired out. 

Talking about medleys, more 
and more are getting released 
than ever before. The latest 
issue under the MIAMI FLASH¬ 
BACK FREESTYLE label is issue 
#02, released on vinyl only. 

Side A contains "The Miami 
Bass MegaMixx part 2,” which 
is exactly what you’ll need after 


playing the Booty Medley off the 
“Funkymix #25." The medley on 
this issue contains current tracks 
from Quad City DJs, Luke, and 
Tito Puente Jr mixed with MC Shy 
D, 2 Live Crew, NWA, Newcleus, 
and Gigolo Tony. A medley that 
keeps the flow without any 
sudden drops. The flip side of the 
issue contains the "Classic 
Freestyle MegaMixx” to satisfy 
most urban crowds. Tracks 
include Show Me and Inside and 
Out- Cover Girls, Summertime 
Summertime - Nocera, Spring 
Love - Stevie B, Lookout Week¬ 
ends - Debbie Deb and tons more. 
Although both MIAMI FLASHBACK 
FREESTYLE issues are currently 
on vinyl, watch for the possibility 
of both issues combined onto a 
CD soon. 

Also just released on CD, both 
vinyl issues from the PARTY BACK 
IN TIME label. This service 
produces two medleys per issue, 
the first being a slammin' floor 
fillin’ PARTY MIX MEGAMIXX full of 
current urban and rap top 40. The 
flip side contains the BACK IN 
TIME MEGAMIXX — a smooth 
bass pumpin’ burst of classic 
tracks like Barkays, Zapp, and 
Cameo. The new CD compilation 
contains all four medleys on one 
disc. 

DISCOTECH #42: 

Sadly, Lenny Gray, the owner of 
DiscoTech passed away before 
this issue was released. Lenny 
was a very close and personal 
friend of mine, but unfortunately 
his magical charm and side¬ 
splitting sense of humor wasn’t 
enough to fight off his illness. DJs 
around the world will mourn the 
loss of Lenny Gray — he will be 
missed. Tracks on the issue 
include You’ll Be Mine - Gloria 
Estefan, Keep On Jumpin' - Todd 
Terry, Operator - Real McCoy, In 
De Ghetto ‘96 - Bad Yard Club, 
Where Do You Go? - No Mercy, 
Love Power - Claudia Chin, You 


Although both MIAMI 
FLASHBACK FREESTYLE 
issues are currently on 
vinyl, watch for the possibil 
ity of both issues combined 
on CD soon. 

Oughta Know - Fury, Lookin' At 
You- Sunscreem, Only Shooting 
Love - Time Bandits and I'm 
Gonna Get You - Bizarre Inc. The 
issue is pressed as a 3 record/1 
CD set and follows the same 
pattern as previous DiscoTech 
issues. 


SEVRGRNG FOR SOMEWHERE TO 
SPIN: 


Also just released is "X-MIX Issue 
#35” with another great Progres¬ 
sive House of U X” Medley, / Luv 
You Baby- The Original, Jellyhead 
- Crush, Where It’s At - Beck, 
Never Gonna Say I'm Sorry - Ace 
of Base and much more. X-Mix 
#35 is available as a 3 record/1 
CD set. Also new is "Nothin’ But 
Samples #06" with 200 samples 
on vinyl ONLY. Look for another 
CD release from this spur service 
soon. Also just released is Hot 
Tracks Issue 15-6 with tracks 
such as King Midas - Army Of 
Lovers, Killing Me Softly- 
Sybersound, Together - Industry, 
Pride - Johnna, Move Your Body- 
Ruffneck and many more on this 
3 record/1 CD set. Last, but not 
least, keep your eyes open for a 
new "Wicked Mix Classic #13” 
and a massive dose of classic 
beats on "Raw Beats Issue #24.” 


To stay completely up-to-date on the most 
recent remix releases, The Remix 


l ( are ho use releases its complete current, 
special and back issue catalog FREE about 
every 4-6 weeks. To get on the mailing list , 
call toll free, 24 bouts a day , at 1-800-241- 
MIXX. International Customers please call 
(77 o) 446-5046. Or e-mail your catalog 
request to: catalog@remix.com or fax to 1- 
800-J999-FAX. 
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ENCORE AWARDS HOTLINE TOLL-FREE AT: 


1 888 ENC0RE4 ( 362 * 6734 ) 


The First Program of its Kind specifically designed 
to thank you for your loyalty and to recognize just 
how important you are to us! 

And best of all . . . IT'S FREE! 


Just for enrolling, you’ll get: 

☆ FREE DK stuff you can use in your store 
or karaoke shows 


■A FREE Member package complete with 
everything you need to participate 

☆ FREE Enrollment points and the opportunity 
to earn more points on every DK item you 
buy... and then trade them in for GREAT PRIZES! 

When you enroll, you become eligible to participate in Nationwide 
DK sponsored karaoke events! To enroll in our Encore Awards 
Program, or for more information regarding our new ENCORE, 
APPLAUSE and PREMIERE series as well as our new 

200 DISC AUTOMATIC CD+G PLAYER, just call our 


The company that put CD+G on the 
map with the undisputed highest 
quality in the industry introduces the 

Lncorl Awards Program... 





(or contact us via the internet at http://WWW.DKUSA.COM) 


So don’t delay! Enroll now and find out how the 
undisputed best in karaoke just got better! 


DKKARAOKE 

Quality that keeps them asking for more! 
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SPECIAL EFFECTS 
LIGHTING 

PRO AUDIO 


We Are Proud To Offer You 


Some Of The Finest 

Names In The 

Industry 

AMERICAN DJ 

MARTIN 

CROWN 

STANTON 

GEMINI 

FURMAN 

QSC 

METEOR 

SELECO 

DENON 


We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat 
Any Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 

We Accept Most Major Credit Cards 

C.O.D. 'S Are Welcome! 

DESIGN CONSUinaiON 
IS PART OF OUR SERVICE! 

CALL FOR FREE CATALOG 

800 - 929-2149 

WESTERN 
ST A K Ml. I IT 




The world’s largest and most 
complete supplier of specialty 

PRESSURE-SENSITIVE TAPES 

to the entertainment industry! 


plete line of 

’rioted Tapes 
e (in 19 colors) 

choice of 

professionals 

[he world! 



PLUS. 


■ GEL REPAIR TAPES 

Optically clear, thin film tape. Never 
yellows or cracks. For repairing gels. 

■ DOUBLE-FACED TAPE 

Heavy-duty, premium tape. Adhesive on 
both sides for set construction or for 
any holding and fastening job. 

■ COLOR-CODING TAPES 

Vivid colors for color-coding wire and 
cable, stage blocking, and spiking. 

PRO-GLOW"Glow-in-Dark" TAPE 

Glows immediately after lights go out. Highly visible. 

electrical tapes , film splicing tapes and other specialties. 
Call for FREE catalog or for distributor nearest you! 

1 - 800 - 345-0234 


In NJ: (908) 346-0900 


TM 


TAPES & SPECIALTIES 


I In NY: (212) 675-1100 
FAX: (908) 346-0777 
TOO Northfleld Ave. 
Edison, New Jersey 08837 
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OVER 800 

DJ PRODUCTS 





Numark 


12 MM! 







CURRENTLY AVAEABLE 
PRODUCT & PRICE LIST 
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TRFORMMCE Jfffl 



DM-1260X 

| *3 Line, 3 Phono, 1 Mic Inpul 

* Ptroraiine Swiictebte 1 ! 

* Program Mu For Headphones 

* Effect Send & Return 

* Fully Assignable Crosslader 

* Same i&ght as your 1200VKII 

dj Price! $199.95 


We carry EVERY Numark Mixer & Crossfader!!! 
CM 2175XL $1099.95 DM 1675 $419.95 


DM 2160 5679.95 

DM 2175X5 5789.95 
DM 2060 5489.95 

DM 1600X 5449.95 


DM 1425 
DM 1180 
DM 1100X 
DM 1000 


$314.95 

$229.95 

$149.95 

$129.95 




DJ Price! $WCPI 


RANE MP-22 
Pro DJ Mixer 


6 Sierao Inpjis wth Trim 
Additional Auk Stereo Inpjt 
Phone Inputs Une Level Com-erliDie 
Separate EQ on each Assign 6 us 
Ftepfaoeabie Ctosstader 
Front Me Input Riti EG & Loop 
Remote Mclira input 
Master Stereo Effects Loop 
Mc r Aux - Tape "Zone Swittabb 
Headphone Cueing System 


Numark 


TRACKMASTER/AL 


CD 7020 MKII 

Pro DJ Dual CD Player 






Includes an extra stylus!! 


Stanton 680EL Cartridge $69.95 

Stanton 680EL Repl Stylus $26.95 

Stanton 680EL Match Carts $94.95 

Stanton 680EL Match Styli $49.95 

Stanton 680EL Tri-Pak Styli $74.95 

Stanton 500AL Cartridge $24.95 

Stanton 500AL Repl Stylus $14.95 

Stanton 500AL Match Carts $44.95 

Stanton SOCIAL Match Styli $31.95 

Stanton 500AL Tri-Pak Styli $39.95 
Stanton Replacement Headshell $13.95 


dj Price! $599.95 


Instant Stai 

Track Pne-PfogrEmming Functon 
Audible Cua*$tutter Eflect 
Door Lock While Playing 
LED 75#Vsec Frame'Sec Counter 
+/* 8 Dual Pfch Control 
Dual Pitch Bond Contrb 
Elapsed. Feme rngjgta Tima Seteefor 
19* Rack Mountable 
Ful I Year Warranty 


Pro 





GLI GLX-4000 
Pro DJ Scratch Mixer 

* 4 Channel Slimline Minor 

* 2 Phono, 2 Uno Swilchable Inputs 

* DJ XLR Mic Input 

* High/Mid^Low Gain Controls - Each Line 

* Replaceable Crosslader 

* LED Output Metering 

■ Taikover Switch with Low/High 

* Punch Buttons For Fading Effects 

* Dual Scratch Triggers 
4 Rack/Coffin Mountable 

Special DJ Price! $149.95 


teyrffX 


SPECIAL ISSUE M2 


(8825-FMV) 4 RECORD SET 
(3799-FMCi 2 COMP A CT DISCS 

25 ISSUES OF FUNKY MEDLEY (18:24) 

THE BOOTY MEDLEY PART 2 (9:25) 
CHAMPAGNE • SALT N PEPA 
LOUNGIN' - LL COOL J 
IF I RULED THE WORLD - NAS 
STEELO • 702 

IF YOUR GIRL ONLY KNEW - AALIYAH 
JUST A BUGGIN” - WHISTLE 
BUSTIN' LOOSE - CHUCK BROWN 
NO DIGGITY I BILLIE JEAN - BLACKSTREET 
EAST / WEST COAST KILLAS - GROUP THERAPY 
HIT ME OFF - NEW EDITION 
CAUGHT UP * CHUBB ROCK 
THUGGISH RUGGISH BONE BONETHUGS-N HARMONY 


Top 40 


R & B 

Classic 70*s Di 

HI-NRG 

SO’S Dance Classics 
Old School 
Urban 
Alternative 


Mega-M ixes 
Medleys 
DJ Accessories 


RICKED iW 

V RAW BEAT'S^ 


RAW BEATS ISSUE #24 


(3334-RBV) j RECORD SET 

SAME OLD PARTY SH*T - 110 BPM 
BRICK HOUSE BEATS - 105 BPM 
ATOMIC DOG BEATS - 108 BPM 
RING MY BELL BEATS - 127 BPM 
GIVE IT TO ME BABY BEATS - 121 BPM 
GET OFF YO ASS NT JAM BEATS -119 BPM 
YEAH BOY BEATS -119 BPM 
ME, MYSELF & I BEATS - 114 BPM 
MARY JANE BEATS - 93 BPM 
JUNGLE BOOGIE BEATS - 106 BPM 
SOMETHIN' 4 THE G'Z BEATS - 92 BPM 


Toll Free Fax: 1 •800*7999*FAX Email: info@remix.com 

International; 1 »770«446*5046 Mailing: 3100 Medlock Bridge Rd 

International FAX: 1 *770*446*0747 Suite 305 

Norcross, GA, 30071-1439 


1<800<241<MIXX 



FREE 

TECHNICAL 

SUPPORT! 



FREE 

CATALOG 

SUBSCRIPTION! 



ONLY 

FACTORY 

DIRECT! 



MORE 

HOT NEW 
PRODUCTS! 



ALWAYS 

OPEN!! 

24 HRS A DAY 



MORE 

THAN 10 
WAYS TO PAY 
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A Celebration of the Art of Hosting & 
Show Performance Skills of the D|/KJ 

The MOBILE BEAT DJ SHOW 

Las Vegas Style Karaoke Showcase at "The Beach" 

(A Renown Las Vegas Nightclub) 

Entertainment begins at 7 p.m. / Grand Show begins at 9 p.m. 

JANUARY 7, 1997 

Door Prizes for Registered Show Participants, Singers and Guest Dj/K] Hosts 
• Special Recognition of Exhibitors and Sponsors • 

int&ieited in peAt&inuna ot Unaina in Ute ueaAl iJuHu, 
contact Karaoke Pu/Uicationi, Jt&i VexjaA. 

let: (702) 256-3940 • 4a*; (702) 228-/992 
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costs you zero to call u s . . • < 

800-949 


to call 
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THERE’S NOTHING TO FEAR BUT 
GREATER PROFITS WHEN YOU ENTER 



by Robert Taylor 


W hat? You still aren't offering karaoke? What are 
you waiting for? You know it will work. The 
water’s fine so jump in. What are your excuses? 
It’s too expensive? Not anymore. It’s too hard to sell? 
Definitely not. Will it add to your parties? You betl Even 
on a small scale, it’s a great addition to a dance package. 

What many DJs find most attractive with karaoke is 
that it can he offered with very little investment. You can 
start out small and ease yourself and your company into 
it. There are a few questions yon need to ask yourself. 

Do your clients request karaoke? Does karaoke appeal to 
them? Does karaoke easily fit into your DJ routine? Can 
you adjust and adapt to karaoke? If you’re an honest and 
profit-minded DJ, you answered even* question “Yes!” 
You can do it and do it successfully. Step into die 
Karaoke Zone and lets see if we can get you into karaoke 
for $3,000... or less! 


WHAT DO YOU NEED? 

You already have speakers and microphones. You need at 
least two microphones, not including your wireless. If 
you don’t have a wireless mic, get one. A wireless will 
make a world of difference in every performance and is a 
necessity for doing a good karaoke show. 

You will also need a CD+G or laser disc player and a 
TV monitor w ith stand. A Cl )+G system will be com¬ 
pact, versatile and much less expensive. Laser disc players 
are big and more costly but if you arc a video DJ it may 
be the best choice for your show. 

W 

Typically, CD+G players are the best choice. Each 
CD+G has approximately 18 songs. T here is a wide 
variety of songs to choose from as there are several 
companies producing CD+Gs. 

Two of the top softw are manufacturers are Pioneer 
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and DKKaraoke. Both have been leaders in the field 
since the karaoke craze first started here in California. 
Now, however, there are many other manufacturers to 
choose from including Sound Choice, Music Maestro, 
Dangerous, Sun fly, Star Disc and other quality manufac¬ 
turers. Most discs offer good quality reproductions of the 
originals and its getting better all the time. In the past, 
the CD+Gs w r ere pricey and it took months for some 
songs to be produced. Now, Cl ! +Gs cost anywhere from 
$19 to $30 each and the manufacturers are producing the 
songs almost as fast as they hit the radio. 

I'or convenience sake, many DJs build their CD+G 
libraries around one manufacturers software. Not a bad 
idea, but you’ll get far fewer “filler tracks” and more 
music you can use if you mix and match. It’s best to 
choose a disc based on the music, not the label. For your 
starter karaoke library you don’t need every song the 
Beatles ever recorded. A few popular ones will suffice. 

Generally speaking, if you spend a little more time 
and research the software and songs available you’ll add 
more quality and diversification to your library without 
spending more money. This takes time but it is well 
w'orth it. Remember we are dealing with a budget of 
$3,000 or less. That allows about $1,300 for software, 
lake the time and make quality choices. The downside is 
that you will end up with some duplicates and you will 
have to produce vour own song hooks. That is to be 
expected. If you want to save time and money, consider 
renting software until you can build up one of your own. 

Fifty CD+Gs is a good strong start for your karaoke 
library. Songs such as Margaritaville, Crazy, Celebration , 
IPs My Part) 1 and My Boyfriend's Back are classic crowd 
pleasers. Add to this the music of Elvis, Elton John, The 
Beatles and Frank Sinatra. These are easy to sing and fun 
for everyone. Of course, the more famous the song the 
better the purchase. Songs like I've Got Friends In Low 
Places , My Guy , My Way, etc. 
are good choices and 
should definitely 
be in your 
karaoke starter 
hag. Danceable 
songs that can be 
mixed in with the 
original artist music is 
a nice added touch. 

Next are microphones. 

The only mics I’ve found to he dependable are ones in 
the $100 range. Don’t use die plastic lightweight ones — 
if you are, charge out now and gel good ones, you’re 
scaring me! 

THE BOTTOM LINE 

So how r much will a basic karaoke setup cost? You don't 
want to start out with lousy equipment, that would he 
just a waste ot money. Mid you don’t need to buy the 
best, especially since you just w ? ant it as an add-on option 
to vour current DI system. 

¥ *r — J 

cant'd on page 102 

MOBILE BEAT 






Strong! 


bices 



V 






s X<^ & 

jSft i • 

n f Wi 

. # ii- 


^ ■* 


October 20,1996.1,400 Karaoke enthusiasts gather under 
the roof of the world famous Hollywood Palladium for Karaoke 
Fest ’96. Along with the competition, the show included an 
Expo featuring major Karaoke manufacturers, distributors and 
retail locations, vocal coaches, publications and more. 

At 6 p.m. Melanie Torrey, of Karaoke Scene Magazine and 
associate producer of Karaoke Fest, opened the show with a 
rousing rendition of “I’ve Got The Music In Me” and was then 
joined by the 1996 *‘KJ of the Year," Smitty, to formally wel¬ 
come the crowd. 

The top 16 KJs from across southern California took over 
hosting of the show, each in hopes of earning the highly cov¬ 
eted title, “KJ of the Year. *’ Some put together elaborate acts 
including several favorite Karaoke singers from their own clubs. 
Others made signs and banners; some simply used their natu¬ 
ral charm and energy to create a lively and exciting atmo¬ 
sphere for the audience. 

In addition to crowning the “KJ of the Year,* there were 
two singing competitions, the “Creme de la Creme Showdown" 
for adults, and the "Battle of the Mighty Mites" for singers 13 
and under. The contestants went through weeks of competi¬ 
tion to earn their spot in the show. 

Winning the “Creme de la Creme" showdown was Janet 
Cartwright. Second place went to Elroy Paredes and James 
Warnock in third. Among the children, Georgians Concepcion 
received a standing ovation performing a medley of songs 
while demonstrating her excellent ventriloquist skills. 

The tension in the air was high when Smitty took the mic 
to pass on his title to the new KJ of the Year, Mike Valentino. 
His excitement, was clear! Mike promises to do everything 
he can to live up to his title. 

So, until next year. Karaoke Fest is now a 
memory. But the excitement from this event will lin- fife 
ger for months to come. 
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Nil Dance Traxx 

Volume t 

Make The World Go Round 

Sandy B 

Let Me Be Your Girl 

Fa^ Qf Faction Featuring M ragt 

Show Me How You Love Me 
Elissa 
Jellyhead 

Crush 

Chibili Ben Ben 

Los Reyes 

I Luv U Baby 

The Original 

Upside Down 

The Groove Club 

Father Figure 

Tony Bishop 

Sunny 

Blue Bamboo 

I Wanna Be A Hippy 

Technohead 



HERE 

S15.95 


each 


\u Dance Traxx 

Volume 2 

Knockin 

Double Vision 

Saturday Night 

Adam H. 

Treat Me Right 

Kim Richardson 
Badman Sister Bliss 

The Way It Is 

Chameleon 

The Summer Is Magic 

Playahitty 

Treat Me Right 

Temple ol the Groove 

Sweet Ul* Lady 
Rockin’ Your Bahy 

Vincent V. 

Don’t You Feel My Love 

Quasirhythm 

X-Files 

The Un-Explained 


OR GET THEM 


\ 


Knockout Hits Volume 1 

Hit Me With Your Best Shot 

Pat Benetar 

My Sharona 77if Knack 
Heart Of Glass (Original Disco Mik| 

Blondte 

Mcoy Mony (Studio Vision) 

Billy Idol 

Move This (Hit Mix) 

Technotmic foakjring Ya Kid K 

Opposites Attract 

Paula Abdul 

Echo Beach 

Martha £ The Muffins 

Surfin'USA 

Beach Boys 

Don’t Call Us We ll Calf You 

Sugarfoaf 

Bop Dan Seats 

Bunny Hop 

Ray Anthony 

Blueberry Hill 

Fars Domino 

That's Amore 

Dean Martin 

Daddy's Little Girl 

A! Martino 

You Are Wty Lady 

Freddie Jackson 

Tonight I Celebrate My Love 

Peabo BrysoftWohena Rack 



with the purchase of 
the corresponding 



Hu Dm Tiiu Yoto* 1 plus 
Knodftt 1 onty IY9-95 

Hu Dane* T<to } plus 
CrodOJlHIi yduunc Z or. $19.9S 


Knockout Hits Volume 2 

Walking On Sunshine 

Katrina A the Waves 

Ballroom Blitz 

Skveet 

Wipeout Surf arts 
Real Wild Child 

Iggy Pop 

Straight Up 

Paula Abdul 

Crush On You Jets 
Every Rose Hat Its Thorn 

Pots on 

Somewhere Over The Rainbow 

Judy Gar/and 

Spanish Eyes 

Al Martino 

Volare 

Dean Martin 

Having My Baby 

Paul Anka 

The Tide Is High 

flfondie 

The Stripper 

David Rose 

American Pie ifuiVeriwR) 

Don McLoan 

Culie Pie (Original Mix) 

One Way 

The Wanderer 

Dion & The Belmonts 


BtV Entertainment 

Toll Free: 

Resources Group 

1-800-482-1559 

Entertainment Resources USA, Inc. 

Fax: 

4600 Witmer Industrial Estates. Unit 2, 

1-800-753-3547 

Niagara Falls, New York 14305 


Track listing subject 10 change without notice. 

FOR SALE TO OUAlC CO PROFESSIONAL 

QJ5 AND NIGHTCLUBS ONLY 
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For convenience sake, many DJ$ build their CD+G libraries 
around one manufacturer’s software. Not a bad idea, but 
you’ll get far fewer “filler tracks” and more music you can 
use if you mix and match. 


You should also add from S200 to 
$400 for other essential items such as 
an RF modulator, cords, pencils, 
requests cards, song books, etc. All 
totaled, you should be able to 

T d 

assemble a good, all-purpose karaoke 
system from just under S3,000. It you 
can't invest that much, rent for 
awhile; test it out. Or start out slow; 


purchase one piece of equipment at a 
time. At $200 (which is low) for each 
part\ r , it’s paid off in just 15 shows. 

Another option is to hook up with 
a local, dependable karaoke company. 
You can either work for and learn 
from them, or book them to do your 
karaoke shows. You may not make as 
much money, but you'll be building a 


YOU’LL GET: 


10 CDGs consisting of the 200 most 
popular karaoke songs 



professional relationship in addition 
to offering a very strong package to 
your clients. 

THE FINAL HANG-UP 

There is one last hurdle that often 
stops many DJs from taking their 
piece of the karaoke profit pie. ‘ But 
Robert, 1 can’t sing that well,” you 
say. T he simple solution: If you 
don’t feel comfortable singing, 
audition some singers in your area 
and find someone who does! 

The only time I found that 
karaoke didn’t work was when the 
operator lacked enthusiasm. You 
need to decide what type of enter¬ 
tainer you are. Can you interact 
with the audience? You’re already a 
DJ, so I hope so! 

Karaoke, by its nature, is a 
hands-on approach to entertaining. 
^Vhat makes it so much fun is the 
relationship you build with the 
audience. People quickly warm up 


Average Slail-Up Costs 


$1,300 for the CD+G library 
$600 for the player 
$200 for microphones 
$175 for the 13” monitor 
$150 for a monitor stand 
Total $2,425 


to karaoke and then you can’t sit 

/ 

them back down. 

Now is die time. Holiday 
parties are the perfect time to 
introduce karaoke to your clients. 
Everyone loves singing such classics 
as Silent Night, Deck The Hulls and 
White Christmas. You can do this. It 
may not sound simple, but it is not 
that hard cither. Remember, 
diversity is the key. 

4 m 

For over 10 years , Robert Taylor has 
operated Taylor'd Entertainment. Your 
comments and questions are invited. 
Write Robert Taylor .; 9800D Topanga 
Canyon Blvd. Suite 210 , Chatsworth, 
CA 91311. 



MOBILE BEAT 



AH music categories from Pop, 

Rock, and Country to Qidies and Standards 

10 Alphabetical songbooks for 

quick and easy song selection 

Top quality CD wallet with durable 

clear pockets to provide safe protective 
storage and easy disk identification 

Easy-to-read-on-screen lyrics, 

shaded to cue your song and 
help you sing 

* 

The Karaoke Club Pack 

features songs made 
popular by these artists 




Frank Sinatra 
The Beaties 
Elton John 
Whitney Houston 
Elvis Presley 
Patsy Cline 
Bob Seger 
Barbra Streisand 
Shania Twain 
Garth Brooks 
Bonnie Raitt 
Neil Diamond 
Melissa Etheridge 
Celine Dion 
Billy Joel 
Jimmy Buffet 
Roy Orbison 
Aretha Franklin 
Linda Ronstadt 
Alan Jackson 


and more... 



All ini 019 «My t© m, M«y to eeiuy, «asy fit ft s r* psefc 

Contact your distributor or call THE MUSIC MAESTRO for details 

(310) 314 - 3888 m (310) 314 - 3882 n > 














Versa 
KJ 
th 



TKS-2 • LightStorm Pro 

Single COG Player & 3Q0W Pro Amp 
mounted in rugged Road Case 



KS-7 • ProStorm 


Twin COG Players & 300W Pro Amp 
mounted in rugged Road Case 


f _y f f ~£_ 24 Hr. Tech Support: 800.759.8888 

ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT ^o^at'Oli: 88B.V0C0PR0 / BOO.678.5348 

Fax: tn o.ybo i yyti 

VocoPro is a registered trademark of l-MC. ©1996. 



TKS-3 • MiniStorm 

Single COG Player, 200W Pro Amp A 
2 Way Stereo, G Speaker System 
mounted in Ipc. rugged Road Case 































Music Maestro intros 
Karaoke Club Pack: 



A big party 

in a little package! 

I'or karaoke shows, less can be more. With that in 
mind. Music Maestro has unveiled a 10 CDG-200 
song set loaded with many of your top karaoke 
requests. The karaoke Club Pack includes Party 
Songs, 90's pop and country hits, rock, duets, 
country, oldies and standards with easy-to-read on¬ 
screen lyrics, shaded to cue your song and help you 
sing. The Club Pack comes with 10 alphabetical 
songbooks for easy song selection in a top quality 
CD wallet to provide safe protective storage and easy disc 
identification. Price is less than $300. l or more information, contact 
Music Maestro at (310) 314-3888. 





Coming 

Up! 

Don't miss the 


Planet Karaoke is your 1-Stop Karaoke Supersource! 

Sunfly • Pioneer • Music Maestro * DKKaraoke • VocoPro 

We have the new VCD players from Nikkodo and Panasonic! 
Just In: Sunfly VCD Karaoke 1-17 and 20 new CDG releases 

Call Today! 


Planet Karaoke Distributors 


800 - 972-2736 

Tel: (94!) 498-9080 • Fax: (941) 498-9392 


SEE US AT BOOTH 102 
AT MOBILE BEATS 
LAS VEGAS DJ SHOW 
JANUARY 5-7 


28441 S. Tamiami Trail, Ste. 210 • Bonita Springs, FL 33923 


I February/March 
I issue of 

j Mobile Beat 

I featuring... 

! The 1997 
| Tob 200! 


104 


MOBILE BEAT 































VOL. 7 

7 AlAHH MAZE 




A 



t. PEELIN' ALRIGHT - JOE COCKER 

2. SUPERSTITION • STEVIE WONDER 

3. TVE BEEN LONELY TOO LONG ■ THE YOUNG RASCALS 

4. NEITHER ONE OF US - GLADYS KNIGHT & THE PIPS 

5. RON MAN • BLACK SABBATH 

6. HARVEST MOON • NEIL YOUNG 

7. ALLS FAR IN LOVE• BARBRASTREBAND 
11 JUST WAHTTO CELEBRATE - RARE EARTH 

9. JOURNEY TO THE CENTER OF THE MIND - THE AMBOY DUKES 

10. POUR SOME SUGAR ONME-DEF LEOPARD 

11. THIS WILL BE- NATALIE COLE 

12. WAKE UP EVERYBODY ■ HAROLD MELVIN & THE BLUE NOTES 

13. BEGINNINGS - CHICAGO 

14. MASTERPIECE - ATLANTIC STARR 

15. YOU CAN CALL ME AL • PAUL SIMON 

VOL. 8 

mu if a FitttNps 




1. EVERYBODY HAS THE BLUES - MERLE HAGGARD 

2. ARE THE GOOD TIMES REALLY OVER • MERLE HAGGARD 

3. W WE MAKE IT THROUGH DECEMBER - MERLE HAGGARD 

4. TWINKLE TWHKLE LUCKY STAR . MERLE HAGGAR D 

5. GOING WHERE THE LONELY GO • MERLE HAGGARD 

6. ITHWK I'LL JUST STAY HEHE AND ORINK- MERLE HAGGARD 

7. ITS BEB4 A GREAT AFTERNOON - MERLE HAGGARD 
L CHILL FACTOR - MERLE HAGGARD 

9. THINGS ARENT FUNNY ANYMORE ■ MERLE HAGGARD 

10. MY HEROS WILL ALWAYS BE COWBOYS - WILUE NELSON 

11. D0N7 TELL ME WHAT TO DO - PAM THUS 

12. THE EAGLE • WAYLON JENNINGS 

13. WHY*D YOU COME IN HERE LOOKIN' LIKE THAT- OOLLY PARTON 

14. SUMMERTME BLUES - ALAN JACKSON 

15. HERE'S A QUARTER (CALL SOMEONE ELSE WHO CARES) • TRAVIS TflfTT 


VOL 1 . SO HOT IT BURNS 

t.FOXEY LADY -JMI HENDRIX 
2 I WANNA BE AROUND - TONY BENNETT 
3. PIECE Of MY HEART • JANIS JOPLIN 

4 BRICK IN THE WALL ■ BRICK IN THE WALL 

5 NO MORE MR. NICE GUY - ALICE COOPER 
6.PINBAU. WIZARD-THE WHO 

7. STAY WITH ME - ROD STEWART 
8. HONKY TONK WOMEN - ROLLING STONES 

9, ROADHOUSE BLUES - DOOR'S 

10. TURN THE PAGE - BOB SEGER 
11. SUNSHINE OF YOUR LOVE • CREAM 

12. MY BABY LOVES LOVIN' • WHITE PLAINS 

13. CARRY ON MY WAYWARD SON • KANSAS 

14. VISION OF LOVE ■ MARIAH CAREY 
1S. PRECIOUS AND FEW-CLIMAX 

VOL 3 • THIRD DEGREE BURN 

1. HAVIN' A PARTY - SOUTHSIDE JOHNNY 
2. LOVE IS THE DRUG - ROXY MUSIC 

3. WORKIN- FOR THE WEEKEND * LOVERBOY 
4 INTO THE NIGHT - BENNY MARDONIS 

5. LCfVE HURTS - NAZERETH 

6 EVERYTHING ABOUT YOU - UGLY KID JOE 
7.1 LIKE DREAMIN - KENNY NOUN 

8. DON'T LET ME BE LONELY TONIGHT • JAMES TAYLOR 
9. ANYTHING FOR YOUR LOVE - ERIC CLAPTON 
10. IS IT MY BODY - ALICE COOPER 
11 READY FOR LOVE ■ BAD COMPANY 
12. SWEET WINE OF LOVE • ROBIN TROWER 
13. COLD SHOT - STEVIE RAY VAUGHN 
14. JUST WHAT THE DOCTOR ORDERED - TED NUGENT 

15. TM BAD, IW NATIONWIDE * ZZ TOP 

VOL 5 ■ FIGHTING FIRE WITH FIRE 

1 MANIC DEPRESSION - JIMI HENDRIX 
2. DEAR MR FANTASY • TRAFFIC 
3 YER BLUES-THE BEATIES 

4. GOIN' UP TO THE COUNTRY • CANNED HEAT 
5. TM SO GLAD-CREAM 

6 THE STORY OF MY LIFE - NEIL DIAMOND 
7. DIRTY WATER - THE STANDELLS 
8. YOU'RE ONLY LONaY • J D, SOOTHERS 
9. RUNAWAY - BON JOVI 
10. PUSHIN' TOO HARO • THE SEEDS 
11. LAST NIGHT IDIDNT GET TO SLEEP AT ALL - 5TH DIMENSION 
12. KISS ON MY LIST - HALL & OATES 
13 TIME WONT LET ME-THE OUTSIDERS 
14. MR MaODY* NATALIE COLE 
15, LIVIN' ON THE EDGE - AEROSMITH 
16, BONUS: A lL ALONG THE WATCHTOWER - JIMI HENDRIX 
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VOL 2 • PLAYING WITH FIRE 

1, CROSSTOWN TRAFFIC ■ JiMI HENDRIX 

2. WISH YOU WERE HERE P'NK FLOYD 

3 WAR PIGS - BUCK SABBATH 
4. UNTIL YOU COME BACK TO ME • ARETHA FRANKLIN 
5. CAN'T FIND MY WAY HOME - BLIND FAITH 
6 HARO TO BE HUMBLE • MAC DAVIS 

7. BABA O'REtlY ■ THE WHO 

8. HEY BABY ■ TED NUGENT 

9 HAIR Of TIC DOG-NAZERETH 
10 DIRTY LOVE ■ FRANK ZAPPA 
11. OLD LOVE -ERIC CLAPTON 

12 GIVE ITTOME-J.GEILS BAND 
13. PANDORA'S BOX ■ AEROSMITH 
14 BEAUTIFUL GIRLS - VAN HALEN 

15. MOVIN' ON • BAD COMPANY 

VOL 4 • 4Q2 

1. LOVE STINKS • J, GELS BAND 
2 YOU OUGHTA KNOW • AUlNlS MAARlSETTE 
3. SHAKIN - EDOIE MONEY 
4, DANCE THE NIGHT AWAY • VAN HALEN 
5. FANTASY ■ MARIAH CAREY 

6 CRUEL TO BE KIND - NICK LOWE 

7. IU BE THERE FOR YOU ■ REMBRANDTS 
8 LIGHTS • JOURNEY 

9. WONT YOU BE MY NEIGHBOR ■ MR ROGERS 
101 NICE N* EASY ■ FRANK SINATRA 
11, IF YOU REALLY LOVE ME ■ STEVIE WONDER 
12, SARA SMILE - HALL & OATES 

13 SMOKING GUN • ROBERT CRAY 

14 LOOK AT LITTLE SISTER - STEVIE RAY VAUGHN 
15. JEALOUS AGAIN - BUCK CROWES 

VOL. 6 - HIGHLY FLAMMABLE 

1. LITTLE MISS LOVER * JIMI HENDRIX 
2 HAPPINESS IS A WARM GUN • THE BEATIES 
3 HEY LITTLE GIRL • SYNDICATE OF SOUND 
4. GROOVE IS IN THE HEART - DEE LITE 
5 YOU BETTER RUN - THE RASCALS 
ON THE OUTSIDE LOOKING IN • LITTLE ANTHONY 6 THE IMPERIALS 

7 SEVENTH SON - JOHNNY RIVERS 

8 MY HEART BaONGS TO ME - BARBRA STREISAND 
9. BAD LUCK ■ HAROLD MELVIN & THE BLUENOTES 
YOU GOTTA FIGHT FOR YOUR RIGHT TO PA RTY - BEASTIE BOYS 
11. THIS SONG WILL UST FOREVER • LOU RAWLS 

12. I M COMING HOME CINDERaiA 

13. SOUTHERN MAN - NEAL YOUNG 

14 HANG ON TO YOUR LOVE - SADE 

15 PARADISE CITY - GUNS & ROSES 




THE BEST QUALITY AND VALUE PER DISC 



i9 «J 

OFTEN IMITATED - NEVES TUB SAME 


FEATURING) 

-REACH 1 BY GLORIA ESTBFAM 
OFFICIAL TMHB BONG OF THE 1M6 OV 

VOL. 1 - "TOP 40" 

Instrumental SONG UST • ARTIST 

Track 

1 REACH - GLORIA E5TIFAH 

2 CLOSER TO FREE * THE 80DEARS 

3 BECAUSE YOU LOVED ME - CEUNE DION 

4 fit ONLY HAPPY WHEN IT RAINS - GARBAGE 

5 FREE AS A BIRD - THE BEATLES 
O ALWAYS RE MY BABY - MARIAH CARET 

7 COUNT ON ME - WHITNEY HOUSTONXECE WINAi 15 

8 GIVE ME ONE REASON - TRACY CHAPMAN IS 



VOL. 2 - "COUNTRY 


IB 



Vital 

Track 

0 

10 

11 

12 

13 

14 


liwtrwiflfital 

Track 

1 

2 

3 

4 

5 


SONG UST ■ ARTIST 


MY MARIA - BROOKS & DUNN 
STARTING OVER AGAIN - RERA McENTIRE 
C4HNPT-R-Y * JOE DIFFIt 
TIME MARCHES ON * TRACT LAWRENCE 
TEH THOUSAND ARGILS - MINDY MtCREAAY 

6 PHONES ARE RINGING ALL OVER * MARTINA McBRIDE 14 

7 LONG AS I LIVE ■ JOHN MICHAEL MONTGOMERY 1 5 

8 BUIE CLEAR SKY - GEORGE STRAIT 16 


Vocal 

Track 

0 

10 

11 

12 

13 


Instrumfffital 

Track 

1 

2 


FEATURING! 

"BLUE* BY LmAHH RMU 

VOL. 3 - TOP 40" 

SONG UST * ARTIST 


Vocal 

Track 

• 

10 


BLUE - Lf ANN RIMES 

YOU RE MAKNT ME HIGH ■ TONI BRAXTON 

3 THE ONLY THING THAT LOOKS GOOD ON ME IS YOU * BRYAN ADAMS 11 

4 WHERE DO WE GO FROM HERE ("ERASER") VANESSA WILLI AMS 12 

5 JEALOUSY - NATALIE MERCHANT 13 

6 CHANGE THE WDRU ("PHENOMENON - ) * ERIC CLAPTON 14 

7 LET fT flOW ■ TDM BRAXTON 15 

8 UNTIL FT SLEEPS METALLIC A 18 


M egahits performance 

WJX&Wm TRACKS 



mr* 


CTfiWl 



oast 


fMUSIC 

MAESTRO 


_ _ Priddis BACKSTAGE PIONEER 

•eaqles simon a qarfunkel ld- Misic StitfDlSC DKKaraoke 


XI 

KARAOKE 

STANDING spigot 
OVATION 

S U H F L V 


KAI14 




(800) 232-8808 - ILLINOIS (630) 719-1014 

SHOWROOM NOW OPEN AT - 425 OGDEN AVE. DOWNERS GROVE, IL 60515 ©iwe -kabaoke nation, me. 
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Spotlight Series'” 

March '94 
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THE CONCHETE CD + G KARAOKE COLLECTION 

The Foundation" 

May ‘95 


i 



Star Series™ 

November 94 
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Reminiscing Series 5 B-flat the Cat Series 1 

June 95 June 95 
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Brick 1® 

March 96 


k. 



Surco Hispanico® 

June 95 
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The Quality Leader in Karaoke Software 
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CALL716^385^9920 ^H 

(To use VISA or MasterCard) 



Start my Mobile Beat 

subscription today! 


Payment Enclosed 

□ One Year (7 issues) SI 9.95 - Save S7.75! 

Two Years (14 issues) $34.95 - Save $20.45! 

Three Years (21 issues) $44.95 - Save $38.15! 

Name__ Phone_ 

Company Name__ 

Address_ 

City_Slate_Zip_ 

Ccnodion subscriptions: $24,95 (1 fear) or $44.1$ (2 yew). Ill olher foreign $50 per year 
U S. Funds Only Please! Mow lew le six weeks lor deliiery ol llrst issue 
One year subscription consists il E issues plus ttie annual Buyer's 6ulde (a $11 value). 


/VECf CHARGE my Mobile Beat 
kJ I C 01 subscription today! 

Nome_ Phone 


Company Name 

Address 

Citv State 

lip 


Charge to □ Visa □ MasterCard 

□ One Year (7 issues) $19.95 - Save $7.75! 

□ Two Years (14 issues) $34.95 - Save $20.45! 

Three Years (21 issues) $44.95 - Save $38.15! 


Home ol Cardholder 

Phone 

Signature of Cardholder 


Credit Card # 

Exp. Dale 

i_______:_ i 


Canadian subscriptions: $14.9$ (I year) w $44.9$ (2 rears). Alt tttier foreign: $$0 per ye*. Il.l. (unit Only Please! 

Maw to* te sit weeks tur deliiery ol tint Issue. One year sibscrlpilin consists ol f issues plus ike annual Bayer's fiaiie ($19 value). 

Charges may ba taxed la 716-305-3637 or called In to 716-3B5-992D 


Give Mobile Beat OS a Gift! send * 

Name Phono_ 


Company Name 



Address 



Citv 

Slate 

IIP_ 





Charge lo C 

□ One Year (7 issues) S19.95 - 

□ Two Years (14 issues) $34.95 

□ Three Years (21 issues) S44.9 

Name ol Cardholder 

] Visa □ MasterCard 

Save $7.75! 

- Save $20.45! Check Enclosed 

5 * Save $38.15! Send Bitt Card 

Phone 

Slarahire ol Cardholder 

Credit Card u 

Eu. Date 



Canadian sabsctiplltns: $14.9$ (1 ye*) * $44.1$ (1 yuan). Ill oilier foreign $50 per year U $ Fundi Only Please' 

Uluw lew le sll weeks I* defray if flrsf Issue. Die yen tubsciiplien consists at I Issues plus the annual Buyer's Guide (IK iai«). 

Charges may be taxed la 716-385-3637 or called In to 716-385-9920 
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ATTN: 
DJs & KJs 


r 


ONE STOP MUSIC & MORE 

SHOPPING HEADQUARTERS 


CD RN 70964-TURN THE BEAT ABOUND 

The Hustle. McCoy, Vin 1 

Shime Slum# Shim*.Shirley & Company 2 

Never Can Say Goodbye .Giynor.Gon* 3 

That s The Wiy I Uke K.KC & Sunshine Band 4 

DiscsInterne ,... Tramps $ 

Shake Your Booty .KC & Sunshine Band G 

Love H in Jove . Ross, Diana 7 

Don't Ltavo Me This Wiy .Houston, Thelma J 

Turn The Beat Around ___ Robinson, VfcU Sue 9 

Boogie Oogtt Oogle.. Taste Of Honey to 

Voo Make Me feet.Sylvester 11 

Stake Your Groove . Peaches & Herb 12 

Car Wash.Royce, Rose 13 

Mo-« Mon More.Andrea True Connection 14 

Dtnec With Me ..Brown, Peter 15 

Miss Broadway .. Belle Epoque IS 


CD HN 70274-BOOGIE FEVER 

CD RN 709&5-QN THE BEAT 

Rock The Boat. 


1 Want Your Love. 

.Chic 1 

Get Down Tonight ... 


Ring My Bel! .... 

.Wi:S. ArlU 2 

Boogie Fever . 


1 Wi I Survive . 


Doctor's Orders ..,,, 


Ain't No Slogan Us Now , McFadden 1 Whiteread 4 

1 Love The NlgMffte 

Bridges, Alicia 5 

Furkytown. 


Macho Man . 

.Village Pupil 6 

Celebration . 


Dancing Machine . . 


YMCA ... 


Love Machine . 


Heart Of Glass ., .. 


Hot Shot . 


This Time Baby . 


Le Freak. 

...Chic 10 

1 Lite Wh)| Yoti n Oilin' To Me 

Young & Company 10 

We Art Family ., 


List Night A DJ Saved My Life 

.Indwpll 

The Glow Of Love . . . 

.. Change 12 

Got To Be Rea! ... 


Knock On Wood . .. 


0 sco Nights 

.G013 

Bid Girls . 


On The Beat .. . 

.BB&Q Band 14 

Get Oh. 


Forget Me Nets . 


Young Hearts_ 

. Staton, Cindt 16 

Love And Desire . 

Arpeggio 16 

Soul Mikossa . 




Dance {Disco Heat) .. 


CD RN 7677B-FRAT ROCKI 


CDJ-500I1 DJM-500 CDJ-SOOI1 


State of the Art DJ Equipment to Provide 
DJs with a State of the Art Show! 


CDJ500II “feels” like a 
conventional turntable, but 
the digital CD functions 
put it light years ahead. 
CDJ500II master tempo is 
an industry first. Locks in 
the music pitch while 


DJM500 mixer is the perfect 
compliment to the CDJ5001I 
with beats per minute 
counter, link widely differing 
types of music, and you can 
check the tempo at a 
glance,..a Pioneer exclusive! 



DJ KJ 1 

Pricing 




CD RH 70940 - KC/SUHSHINE BAND 

Git Down Tonight ......... KC S Sunshine Band 1 

rm Your Boogie Man.KC & Sunshine Band 2 

Shake Your Booty .KC & Sunshine Sand 3 

Queen Of Clubs ... KC 4 Sunshine Bind 4 

Thai s The Wiy f Uke It ..... KC & Sunshine Bend 5 

Keep n Comm * 1 Love . *_KC & Sunshine Band 6 

Please Don’t Go__KC 4 Sunshine Band 7 

Boogie Shoes __ KC & Sunshine Band S 

Let’s Go Rock And Roll .,.., KC & Sunshine Band 9 

Give It Up ____KC & Sunshine BrndlO 

All I Want_*.KC& Sunshine Bind 11 

Do You Wanna Go Party .KC & Sunshine Band 12 

l Lika To Do It .KC & Sunshine Barm 13 

Shotgun Shuttle ..KC & Sunshine Band 14 

Wrap Your Arms Around Me , KC & Sunshine Bind 15 


Wooly Bully . 


Louie Lou e . 


Double Shot . 

.. Swiigm' Mrtailons 3 

Nobody But Me 

.. ..Human Beni 4 

Lrttie Latin Luce Lu . 

,... Righteous Brother 5 

Gimme Some Lovin’ . 

, Spencer Oivs Group € 

Hungry . 

Pul Revert & Raiders 7 

Keep On Dancm' . 

. Gentrys S 

Barbas Ann .. 

__Beach Boys 9 

Wipe Out . 


Just Like Me . 

Paul Reveres Raiders 11 

WIKI Thinj. 

.TroggsU 

Money Thai s What 1 Want 


Do You Love Me *.. 


Dance To The Music _ 

.,. Sty S Family Stone 15 

Function At The Junction . 

. Shorty Long 16 

Rtein 1 & flockln 


Shoul .... 





Oh PIONEER 


TtmJUtat 


St+rDisc 


DKKaraoke 




changing tempo! 

Features include; 

• Jog Dial 

• Quick Start 

• Playing Address 

• Tempo Control 

• Master Tempo 

• Loop Functions 

• Cue Functions 

• And Much More!!! 

The Ultimate in Digital 
Technology for Club Scenes! 


• Auto BPM Counter 

• New Sound Effects 

• Effect On/OfT 

• EQ for Each Channel 

• Peak Level Meter for Each 
Channel 

• Beat Indicator 

• Fader Start Play 

• Fader Back Cue Play 

• Size 

• And Much More!!! 




St+rDisc cd+g 


CD SD 0030 


CD SD 


Guys Do It AH The Time.MeCrtidy, Mindy 1 

I Don! Think I Will .. Bon amy, James 2 

Home Alnl Whore His Heart is ..Twain, 3 

The Maker Said Take Hor .Alabama 4 

The Road You Leave Behind .Murphy. David 5 

Mm Me Baby .Yeirwood, Trisha I 

Love li Stronger Thin Prtde .......... Ricochet 7 

It s AM In Your Head.Diamond Rio I 

Me Ard You ..... Chesney, Kenny 91 

My Haiti His A History ...... __ Brandt, Paul 10 

Vida hi iiviviv.vvv.vvvMiit Kershaw, Simmy 11 
You're Hot in Kansas Anymore ........ Mess nil 2 

Irresistible You_*.. —... England, ly 13 

Honky TonWifi Whit I Do B#sl «...<♦ ShJiftrrnu t4 


f Can Still Make Cheyenne Strait. George 1 

Mama Don't Get Drilled Up_Brooks A Dunn 2 

The Fear Of Being Alone . *,.McEbfin, Reda 3 

Ain’t Got Nothin* On Us .... Montgomery 4 

Lonely Too Long ..Loveless, Patty 5 

I Do ... Brandt Paul 6 

My Angel it Hera ....Wynonni 7 

Wi All Get Lucky Sometimes.Pamel, lee 6 

Strawberry Wine __ Carter, Denna 9 

Whit Will You Do With Me. Western Ryw 10 

love You Back ... AWn*. ftheUtl 

Swingin’Doon ,..McBride. Martina 12 

Every Light in The House ... Adkins, Trace 13 

Where Do l Go To Start AN Over .Hayes, W. 14 


























































































































































National 
of Mobile 



N.A.M.E. 


Association 
Entertainers 



"An Association Where The Benefits 
Outweigh The Membership Dues " 



REST Insurance rates in the industry 
for equipment & liability 

Health Insurance: Choice oi Major 
Medical, HMO, PPO Programs 

Subscription to National Entertainer 
(NAME's official publication) 

Internet/world wide web exposure 
National marketing & PR program 
Discount phone rates 

Visa/Mastercard merchant accounts 
Local chapters 


Full time staff to service your needs 
& answers all your questions 

Web page design & hosting discounts 
Association buyers guide 

Equipment & music discounts 
Music licensing information 
Technical support 

National referral network 

And Much More 


NAME is your "National 
Information Highway!" 

Be the first in the 
"Loop of Information" 
By Becoming A Member 


Become A Member Today 
Or Call For More Information: 

(215) 676-4544 

PO Box 151 Horsham PA 19044 

3jv.a.m.e. 

Association 
of Mobile J Entertainers 













SOCU-6 

SAO^l 


Mobile 


* - 


ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $30 Per Column Inch (1 3/4" wide by 1" 
high). All copy and payment-in-full for the February/March '97 issue #37 must 
be received by December 6, 1996. For more information, or to place your ad 
with Visa or Mastercard, call 716-385-9920. 




DJ DISTRIBUTORS 

P.O. Box 45, Williamstown, NJ 08094 

1 - 800 - 835-5506 


"Make Us Your Last Call- We'll Beat The Price!” 

Aidsco, American DJ, Ampco, KLS, Knight, Laser Vision, LightCrafi. Lytc Quest, 
MBT, Martin, Meteor, Ness, OmniSistein. Tas, Visual Effects 

AB International, BBE, BGW, Bi-Amp, Bullfrog, Carver, Denon, Eclcr, Furman, 
Gem Sound, Gemini, Genesis, GLI, Grund, Grundorf, MTX, Numark, Odyssey, 
Pioneer, Rolls, Samson, Stanton, SoundTech, Ultimate Support, Vestcx 


I 



LOWEST PRICES 
GUARANTEED 


Pioneer's New PDR-05 
CD RECORDER 
Priced under $2000 


CALL TOjCETON 
OUR MAILING LIST!! 







All New, Original Music 

First Release by 

Renee Nalbendian 

Perfect for Weddings! 




❖ i7 - The Bride & Groom Dance They'll NEVER Forget 

> f [ four Jltitiz - The BEST Father & Daughter Song Around 

Everything a Mother Could Qay in a Beautiful Way 

Your Customers Will LOVE These Songs 
Something They'll Want for Their Own Collection!! 

CD $14.99 Tape $10.99 

Plus Shipping and Handling 

Call (203) 265-727? or Pax (?60) 635-7595 

Reh4eftel Productions, P.O. Bok 702, Wallingford, CT 06492 


Tired of looking (nr 

PROMOS? 



H;is\, low -cost games, contests and 
events. Get the excitement you need 
to keep guests coming back lor more! 

Trv our “POWER PACK" ol 2 volumes 

V 

Sight Club Promotions Manual A 
Source List - $19,95 plus S/H 
and 

Promote! * $22 75 plus S/H 
Add $5 S/H for one or both 

Both are used by clubs, promoters 
and Di’s worldwide 

The Hughes Company 

117 Timber Ridge Drive 
Brunsw ick, GA 31525 

1 - 800 - 982-1289 



Buy at Dealer Cost! 

CDGs as Low as $4 .9 £ 

We carry most brands 
For price list, See us on the web 
http^/www.karaoke-wh olesale.com 

4 ItB * #«* »«#*» 

Karaoke Wholesale 
Fax: 1-602-864-7000 


l-888-900-gj§£ 


FREE DJ 

EQUIPMENT 

HOT LINE 

TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT'S 
lOT & WHAT'S NOT 

J*| NATIONAL DJ SUPPLY 
So. VIENNA Oh. 45369 

(513) 568-4900 



VISIT THE ONLINE DJ STORE AT: 

http: // www.discjockey.com 
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ELECTRONIC 

BARGAINS 

The Only REAL One Stop DJ 
SUPERSTORE For 

Professional DJ Products 


MTX 
Den on 

Showcase DJ 
Pioneer 

Technics 
American DJ 
On Stage 
LTI Speakers 
Specialty CDs 


DBX 

Lightcraft 

Samson 

DKKaraoke 

lytequest 

Gemini 

BBE 

Pitbull 

AB Amps 


...and many morel 

Call us with your best price. 

FREE CATALOG 
1-800-336-1185 

fax (508) 586*2488 

IF WE DON’T HAVE IT... 

THEN YOU DON’T NEED IT! 

VISITOUR SUPERSTORE 

970 Montello St. (Rt. 28) 
Brockton, MA 02401 

Open Tues. • Sat. 9 am • 6 pm EST 
Glased Sunday & Monday 



RX-II Video 
Stabilizer 

Eliminates All 
\fldeo 
Copyguanis 

Get The Picture? 

The RX-II ii an easy-to-use device that ends those 
annoying jamming: signals on video tape rentals. 

• Compatible with ail VCRs and TVs 

• Uses 9-volt battery 

t*—B uyers Associates 

£“S3E£ 800-899-5139 


UGHTS 
NEW & USED 


700 WATT REMOTE 
FOGGER, New! $99 
GALLON FLUID $18 
PAR 38 CAN $18.50 
AVENGER $148 


FREE CATALOG, CALL 
800 880-0885 


THE 20 BIGGEST 
Marketing Mistakes 

A Mobile D| Business Can Make! 


This FREE report will help you avoid 
^stakes that can cost you t^at booking 
you should have been playing Fot 1 
We will also include information on some 
products that can help you market & 
promote your DJ business 


J' 


Sand your company name , 
address & ptiona tf to 



t M£DEL ENTERPRISES, INC, £ 
3653 East Town lino Hoad 
Birch Run. Ml 48415 
(517] 777*9373 Fax (517) 777*0882 
E-Mail: MEDELlipAOL.COM 




Turn Your Par ty Into An Event ! 

DJ Games - This book is loaded with over 90 

games for Professional Mobile/Club DJs at all 
occasions. DJGgmes is the DJ tool of the '90s! 

Get rebooked - get your hands on DJ Games - 
Just $15.95+$3 S/H (Outside US + S/H $5). 

Ultimate Trivia Quiz Book - 

am-packed with over 10,000 trivia 
questions! Including over 1,000 
musk related questions. Easy to use. Stop 
fumbling with cards and get the only 
trivia book you'll ever need. A great ice¬ 
breaker, excellent at clubs! Order today! 
Just $19.95+$4 S/H (‘Outside US + S/H $5). 
WHILE QUANTITIES LAST! 

Save $$ Order Bath Books For Only $29.95 (Outside U.S. + $5) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. lo: Encore Entertainment, PO Box 404, Roosevelt, NJ 08555 


PUT YOUR 
MIXED TAPES 
ON CD'S! 


MIXED CD'S ARE THE WAVE 
OF THE FUTURE! 



For more information & pricing please call 

212 - 922-2154 



* Event Planner™ replaces paper questionnaires and music lists with a fun, easy-to-use 
Windows^based computer program. 

* Your "master" software creates the ’’client” program. Send it out to clients & prospects 
who use a computer running Windows™ 3.1 or ’95 (that’s 75% of them). 

* Event Planner™ guides them through each step of the event planning process. 

* Your company name appears in the program, and clients choose songs from your list. 

* When they return the disk, you can print a complete, step-by-step event plan. 

* It makes your job easier, and computer-savvy customers love it! 


Limited-Time Offer: 

■ Event Planner"’ 
Wedding Edition 



2,000-song 
music list 


son nn 

0e the first in your area to advertise 
"free event planning software!” 

uy.uu 

Free shipping 
CheckMO. only 

In MD, add $5.34 tax 

RadioPro, Inc. 

P.O. Box 485 
Myersville, MD 21773 






"OUR 29TH YEAR OF FAST GUARANTEED SERVICE" 


: *. 




[ FREE CATALOG 






CUSTOM LENGTHS FROM 



1 * ■ A! 

LENGTH 

TYPE 

C-10 

! 

C-20 C-30 

C-40 

C-50 

r-rn 

C-60 C-70 

C-80 

|i. I 

C-90 

BASF 

CHROME 

PLUS 

.27 

.32 .37 

.41 

.46 

.51 

.57 

.63 

.68 

TDK 

SA 

.25 

.30.35 

.39 

.44 

.49 

- u 

.53 

.58 

.63 

MAXELL 

XIII | 

.27 

.32 .38 

.44 

.47 

.52 

.67 

.70 

.76 

BASF 

CHROME 

SUPER 

.30 

.38.47 

.56 

.65 

.69 

.80 

1 

.87 

.89 


100 PIECE 
MINIMUM 


■; •> ■ 


A ” 




msmtt mwt 1 


&TDK 

:-«7: *: I 

1BASF 


AMPEX 


IN HOUSE DIRECT ON CASSETTE PRINTING 


• CUSTOM PRINTED LABELS & J-CARDS • 


IN NYC 718-435-7322* QQfY 221 -6578*^ 


FREE LABELS WITH EVERY CASSETTE ORDER 


HI SPEED 
DUPLICATORS 
AVAILABLE 
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Karaoke Explosion l 


Starr Karaoke 

Authorized Dealer for Dk karaoke Inc. 
The Leader in Sing-Along Entertaimment 


i 



< 


DKKaraoke 


Early Bird Year-End Blow Outsl 


DKK200P CDG Player by $ony~They f reback in stock \ Oil! 


r 



This player 


Loo 



P erfect add-on player to any DJ system: 

Rapid Cue up timeu Multi-function 
timer uOne-touch access remote control! 
UMuch more!! 


when you purchase a set of 96 DKKaraoke CD+G's 


JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded ■ 
Two tnic inputs m Digital key 
control ■ Digital echo m Vocal 
maskingm Afore/ 


Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


.IVCXLGM800 Multi Changer & 20 CD+( i Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 




















CMSU Nightclub 

DJ Training 
& Placement 
Call (800) 266-4700 

for more information. 


Attention DJs & KJs! 

Stop giving away coffee mugs & T-shirts, 
and start giving away vacations to places 
like the Bahamas, Mexico, Orlando, 
Atlantic (aty, and many others! 

Receive 100 vacations for just $100! 

(some restrictions apply) 

Dynasty International 

Call to see if you qualify; 

1-800-815-5088 ref. #1925 

(Tliis offer is for Professional DJs Sc KJs only!) 

ffer expires 6/15/97 





Announcing! 


NEW VERSION 


SHOWBIZ 3.0 
SHOWDISC 2.0 

Li><xJ IfockfrvQ 
Equ|xr»&nt Inventory 
Cocilocl PAartogorryenT 
Frt+v Music Ci]i'3fxttw 
fuly FWtworkoit>lO Courttor 

import Export Fooruroi Convert from other 
Fleifcto Repori ng popular package! 

Honciei Mu»ip* Taienh Demo awaJaple 
Flnqnc O* Reporting Rm many more feotuf*** 

Entertainment Solutions 
(216) 473-2098 WHYR0ME8APK.NET 




I 

BUTTaNS.BANNERS S. 


rxis orvj 
MAGNETI 


S1C31NJS 


PC SOFTWARE 


(ODD) 654-0294 



U j[ 

VISA 

^Nir 




ADVERTISING DEAD! .INE: 
December 6 for Feb/March #37 
CALL TODAY (716) 385-9920 


MTX-TRAVAGANZA! 


MTX MIXERS: 

MX750 ONLY $1491 

MX 1550 ONLY $219; MX350 ONLY $549! 
MX3000 ONLY $329; MX500 ONLY $799! 

MTX AMPS: 

A200PRO ONLY $399! 

A400PRO ONLY $549; 

A900PRO ONLY $999! 


CALL FOR 
GUARANTEED 
LOWEST PRICES 
ON ALL MTX GEAR) 


MTX SPEAKERS: 

PWR112 ONLY $299! 

PWR115 ONLY $329! 

PWRS15 ONLT $229! 

NO CATALOG - SEND CHECK OR M.O. TO: 


STAR LIGHT 6 SOUND 
216 OLD GEORGETOWN ST. 

LEXINGTON, KY 40508 
TOLL FREE: 1-800-275-4800 



NOBILE DI'S-INCREfiSE YOUR PROFITS GUARANTEED! 


Leorn Valuable Success Strategies In This Comprehensive 
5 Hour Series Produced Exclusively For Mobile Entertainers. 

TOP JOCKS: ADVANCED MOBILE DJ VIDEO SERIES 

Each 1 hour volume ts packed with valuable tips, techniques, and profit-building insights. 

• DJ LEGALITIES: PROTECTING YOUR ASSETS 

• DJ-ING IN THE COMPUTER flGE 

A successful attorney and lop DJ's offers legal advice for protecting your 
business and decreasing mobile entertainment liabilities. Also, see the on line 
and computer resources available to the mobile industry, 

• SPINNING TECHNIQUES: MASTERING THE MIX 

Ace DJs teach hard-core mixing techniques for vinyl and CDs in this easy to 
follow instructional program. 

• KARAOKE: MAKING PROFITS IN THE WS 

• EQUIPMENT UPDATE: THE RIGHT COMPONENTS 

Learn proven techniques for upselling your profits with Karaoke. See an illumi¬ 
nating and up close demonstration of the hottest lighting equipment combined 
with a detailed exploration of the features of today's audio components 

• MARKETING TECHNIQUES FOR MOBILE SUCCESS 

Numerous interviews with industry experts detail profit-building marketing 
strategies for Mobile Entertainers. A must for every Mobile DJ entrepreneur. 

523.95 per volume {+$5 S/H) EACH PROGRAM RUNS ONE HOUR 


SPECIAL LIMITED OFFER! 


ORDER THE ENTIRE TOP JOCKS SERIES—& SAVE $15 
PLUS GET THE 5TH VOLUME FREE! 

_ Q _ x • INTERNATIONAL DJ EXPO/ 

Sy j EJL manufacturer round up 

*This Volume is FREE: 

Only Available with purchase of TOP JOCKS series 

ORDER TODAY - SATISFACTION GUARANTEED! 

Fuff Money-back Refund 

For Credit Card Orders 

Call 1-800-225-0000 

or send check or money order to: 


Outpost DJ Video Productions PO Box 424, Com mack NY 11725 



k (Plus 513 S/H Shipped 
Mail) 
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Crown • Yorkville * Community * Shure * EAW * Rane * Ashley * Martin 


THE TOPS in SOIMD & UGIITM6 


THE PROFESSIONAL 

DJ’S CHOICE! 


.iO'lu 


Let our professional DJ's help you make 
an educated purchase so each piece of 
equipment you buy mkesyou money without 
~—y r jL//t(4,d costing you a fortune. Top Hat Productions 

can design and install any fixed or mobile 
sound, lighting, or video system. 


Financing Availble to Qualified Customers 


1 (800 TOP HAT-1 


Come in and visit our 
Showroom Located at 

4182 Victory Blvd, 
Staten Island, NY 10314 

(Comer of West Shore Expressway Service Road 
& Victory Blvd, next to the UA Theaters) 


ATTENTION 

ALL MOBILE JOCKS! 

We carry a complete line of 
giveaways in stock from 

DYMMITI PARTY 
PRODUCTIONS 

Cali for price fell 


Visa • Mastercard • Discover • American Express* Harmony 

NYC call 718-370-8566 • Mail Order Welcome 


e BBE * MTX * Stanton * JBL * Bunco * CerwinVega * Ness*Denon 


i-» 


h 


I I 


The Second Generation Is Here 

PO Box 565 - North Chelmsford, MA 01063 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and al! displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 




T neltiding S&H & Insurance 
Please Call for more info 


,r j, 


(508)-649-2602 - Fax 


the HOTTEST thing since Karaoke!!! 

(fame QhowfM&nia 


TM 


If you do; 

+ Bar/Bal Mitzvahs 
* Corpora ie Events 
t Nightclubs & Bars 
» Parties 

„ + this system is a must 




and GSS-III Game Shorv System.... 

T 

Creative ima qiisEEniisq 


800-644-3141 

http :VwiA'w,CTeativeiinagirieeriiTg r com 



Personalize your Compact Discs 


Aesthetic 
Functional 
Easy to usa a sale 
Permanently adherent 



AUDIO CDs, CD-ROM 
COR, C0*0 


l^i- C 1) CjQp 





4 lines of printed text for CD label (20 letters/hne maxJ 
3 lines of printed text for box label (10 letters Una max) 
J ‘ ~ Ctk) $1200 (no SiH. 


Price per 1 set of labels (for 90 CDs) $ 12.00 (no S.&H,) 

Minimum order - 3 sets. NYS residents add sales tax. y/j — Jtr > 
Please specify desired text per each line , Mail check to: \L **aln S^npr 
LASERITE Co. 144 Falrport Village Landing , VSA * 

Fairport , NY 14450 Tel: (716) 387-9Q17 


Actual 
Label Site 



Call (800) 266-4700 

for free brochure. 


T.J'V.T. 

Our Full Line of UJ Party Props 
Will Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments, Seasonal Toys in fun 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 


Album 

Case 

holds 

125 


Made o 



■ ICilT> ml 

Polyethylene 


ISLAND CASES 
800-343-1433 ! in NY 516-563-0633 





OR. DAVE'S PARTY DROPS 

The Voice of: WPGC-Wuhinjlnn, DC * FMlOlSicrimenlo, CA * 

102JAMZ - Orlando, FL • THE BOX- Houiten, TX • THE BEAT- J.tkt.nvIlU, FI 

ADD DIMENSION TO YOUR PARTY! 

99 Great Party Drops on 

One CD For Only $49.95 ($3 S.'H) 
Call Today 1*800*500*DJAY 

PO Box 336 • Livingston, NJ 07039-0336 



Ctai 

Ml 
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MOBILE Dj SOFTWARE 


Jo Jo Pineau’s DJ Software 

Is Now SHAREWARE! 

Try it unrestricted & risk free! 

209 - 952-3548 


: * 


MUSIC DATABASE SYSTEM 

(Computerize your music collection 
Reflect for DJs • Easy to use 




ightning last Searches 
Professional looking reports 
Demo available on fhe internet 


$75 


CD-Scratch-B-Gone 

NEW! Patented Protest murecti scratthed 
ft slipping CDs, CD-ROMs, COGs, ft IDs. 

Inexpensive! i iocos/sb eac^ n 2 Q S 4 


Don't replace it, Repair It! 


160? B78 7950, eniirEJ75133@GnoJnel.cnin 


DON'T JUST TELL THEM 


Present pmf prosp«.ts whH color picture 
biiiincH earth of your temp / PJr! Lcavei .i 
j-rcAt lirii impiettionf SOt) cjrji only SW 
[(Excluding lx $35 temp fee * S/Hr) FREE catilog 
♦ Samples, GALL NOW! 24hr». 773-581-4779 


SHOW THEM! 


I Learn foe exciting world ol Mmfingn 


Bartending How-To Video 


STALLION SOFTWARE SYSTEMS 
Phone (403) 288 9711 

Email: mln«kyii®c»ilvHlon.ccni 


FLASHY LIMBO POLE 


Professional & Inexpensive 
JUST $19.95 

Lear Enterprises 
PO Box 1486 Wood bridge, NJ 07095 

( 908 ) 738 - 4152 


OUT OF THE KJ BIZ! 

DKCD+G 

$20 EACH 

716 - 323-2900 


Earn extra money on weekends. 

To order call: 

718 * 641 *0302 


824“ .,ii 


ILLUSION LIGHT & SOUND INC. 


Club DJ Lighting and Sound at 

REASONABLE PRICES! 

WWW.UGHTSOUND.COM 
713 * 565 • 6393 


LARGEST 


SELECTION OF 


Laser 


CDGs 


and 

Pioneer • Music Maestro • Sound Choice • DK • Dangerous 

BEST PRICES • IMMEDIATE SHIPPING 

All Hits • UK * Mega-Star • Mega Hits • Karaoke Classics 

“We7/ Make You Offers You Can’t Refuse 

Sound Images • Back Stage • Standing O * Sunfly • Tip Top 

CALL 1 - 800 - SINGER • 1 

Precision • Glory Star • U - Best • United • City • Spanish 


We Carry All Major Brands of Hardware 

Pioneer • Hitachi • VocoPro • Gemini • Ventura 


For the Best Deals and a Free Catalog call 1-8QQ-SINGER-1 

KARAOKE EXPRESS 

THE SINSEBS CANDY STORE, 


L 



P.O.Box/3 Atdsley,NY 10502 •Tel:800-746-4371 • Fox:914-347-8741 


Polish Party CD I small ad = small prices 


I 17 Polish Party Favorites Including Walt/* I 
I Tango, Polka St Ballads! (Music For All-CD- 1 ) i 

■ A Musi-Have for D]$! Only 529,95 i 
1 (s+h included) Order Now! 24 Hrs. 1 


i 


773-581-6779 


\ -80 0- D| S-AR E-U S 


i 


ti 


ir 


SAVE THE & MONEY 
Hie DJ Directory 

Vilal In formation at your linger lips. 
FREE DETAILS: ismpq bu mi m. h \im 

717 - 845-3985 


On Gemini Sound ft lighting Products 

Ml- UJ, --,f||— u-ft, HU, . IIh* aXU 

m an 8 lew USr ill ir, in 1 KW pnXJKl fflKS 8.1080 ounoiy 

Get your best price, then call 

_Prulessional DJ Services, Inc, 


1 - ( 904 ) 786-7500 


; WANTED TO"BUY: , 

ID ^ r et Q 1 ieis: Fostex D-W; PaTtasnmi; S V-3SG i) 3800 i 
I Technics5fD-ll00.onto dbx/3bxseries3: U'fi 1GZDI 
_ mixer; FurmanfETS comer regulators: Crest Fit and. 
11901 amps: fll cordless mic systems: Technics I 


■ mm co Flip, sL-iiDtm, \m mi tumtatnes. ■ 

! Call Jeffrey (914) 691-7163 1 



SCHOOL 


Learn Why Prof«»slanal DJ 1 * Use The 

NEW YORK 

DJ ENTERTAINMENT SCHOOL 



mb* vm 
'tvsnrt/cnnw 

1 ''ir ^ 


OFFERING COURSES IN 


Vinyl Mixing (Levels 1-3) 
CD Mixing (Levels 1-3) 

MC Techniques (Level 1-6) 
Denon 2500 System 
Pioneer CDJ System 



STUDENT BENEFITS 


* Certificate Program 

* Job Placement Services 

* Financial Assistance 

* Out of State Course/ 

Travel Benefits 


<718) 359-4848 

41-23 162nd Street * Flushing, NY 11365 




The Notion's Lorgest Dj One-Stop 
Music Supplier for Nightclub & Mobile DJ's 



DJ Music Supply 


800-77 



• CDs & 12 Singles 

• Huge Selection /Best Prices 

• Same Day Shipping 

• Remixes & Compilations 

• All Musical Styles 


A Division of SCMS • scmsrecorri@aol 






One of the East Coast's largest lighting dealers! 

^GreatfcfrrfiT 5 c4at voO * ^ . . TeC^ n ’ 


V\|e 


^e^ re P j 0 f up poT 1 


Of* 



e" 


0 . . , oe^' 0 ' 

Sj gL CUT Ip»rtHT sC . <*>■"", . *L 

Pittsburgh, PA 15210 tA® C» ta '° 9 

Tel: (412) 882-8997 Fax:(412)882-9654 e-maSus! PGHDJ@A0L.C0M 



Converters and Descramblers 

Cali with your make S model # ready 

Buyer's Associates 

1 - 800 - 889-5139 


4nm nm ilxi ifcant ta «il itunirt euqiuci. 


Dealers Wanted 
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"The Most Popular Video Series In The DJ Industry ** 

ULTIMATE DJ TRAINING VIDEOS 


video 

#1 






"THE ULTIMATE GUIDE TO PROMOTING & 
EXPANDING YOUR DJ BUSINESS: 

(90 minutes crammed ful ol useful & exciting marketing ideas to help you 
dominate your marketplace.) 


7 learned to many great ideas from all three 
\ ideas * Thanks A Latf * 

* Frank Mcrctt, Phoenix, AZ 


“This video tents is the mast helpful training 
amt tve purchased to date .* 

* Chad Me M ten, Arltngim, 1% 


"THE ULTIMATE GUIDE TO USING BIG SCREEN 
MUSIC VIDEOS IN YOUR DJ BUSINESS: 

(Double or triple your normal rates with Big Screen Music Videos.) 

We show you What to buy - How to use it - How to marfcet it. 

'> v.: : ; U ■ ■ ox.; .,x ” ....... ......... .• :. .. , s x . . 

to get into music video, t think the price "THU video covert rsrOuUtj every aspect of the 

of the tope could prove to be on* of the b*tt Big Screen Mutic H*o bvbust in detail -1 


video 

"2 


I* 

* * * 


investments you 'll trer make. 




Robert llndquist, Mobil* Brat Editor 


recommend It!** 

- H*>(f Zimmerman, Wolfram 


video 


“THE ULTIMATE GUIDE TO HOSTING & PROMOTING 
YOUR OWN BRIDAL SHOW" 

(Why buy a boolh when you can run your own Bridal Show & sell booths to 
other wedding vendors for a big profit & book lots of weddings.) 


' This tape is a major breakthrough. If you use th* ridoa^your Bridal Show will he a success!" 

* Kevin Wayne McClain, National DJ St NiU Club Corn ultant 


: .: : 
>- 4 f. ■» 




video 

# 4 


“HOW TO PROPERLY EMCEE WEDDING 
RECEPTIONS" 


Ml * • ■ * t' » • ■* je I k ■ t B ■ ■ ■ BT 


* - U helped wr polish my awn skills and train my other BJ's professionally/' 


.-T:: . 


* Rob Catty, Hunts*Mr, AL 

- ■ 

EACH VIDEO Just $32.95 or $119.95 For All 4 Videos isavi »t«) 

+ $3,00 Shrpping & Handling + $5,00 Shipping $ Handling 


«8S» 



CALL 1 - 600 - 567-2521 
CANADIAN RESIDENTS CALL (618) 244-2468 

Or S#nd Check or Money Order To: 


a 



MIDWEST VIDEO PRODUCTIONS - P.O, Box 2306. Mt. Vernon, IL 62864 





Awarded 

Best New Game 

Infernatinnil DJ. Expo 


fV - s i\* ^e o'* 5 ^ 


instant setup, 
ks small...plays b/g) 
hilarious audience 
participation 




Poor Man's Game Show 

An exciting new game far all occasions. tip to four players 
may buzz-in and illuminate their helmet by slapping it This, 
in turn, locks out all others. Stale of the Art electronics with 
plug and play operation make (his the perfect prop for a wide 
variety of routines with many options Special introductory 
pnee only... $ 495 " For more details call 216-845-7799. 


W V * * Ilf * ■ * * w* PK me m ^ w w i r I " ' “ 

RELESS WIZARDR 

5945 Slate Rd Parma, Oh 44134 


The Party Animal’s Multi Media Guide! 

“A Million Laighs” is a great joke book on CD-ROM 

that will turn your computer into a portable comedy dub! 

^ loaded with thousands of great |okps. riddles and one-liners for your runt event' 
The multi-search feature lets you select the right jokes for your next party! 

•dl Includes Sound Effects, On-Screen Help and Celebrity Impersonations and more? 
All Jokes are printable in 2 formats: list and party guide, for easy reference! 
fust dick the Comedy Glut) Comedian Icon, he’ll rattle off jokes to suit any party! 


IBM/Mac 


BE A PARTY ANIMAL — ORDER TODAY! 

Introductory Price - $19.95 (plus S5 s/h. foreign $10) 

Send check or money order to: 

Encore Entertainment, P0 Box 404, Roosevelt, NJ 08555 

S|d«i iem tniii i:Windows 3SSSK«rNffer,4MBRAM, WmbmIX MSJJvM0r<VGlH* 
better gifkm ur d Kid nnilor, mune m Ptto Wfafan putm .1*net, Mft twnpatiiir vmM uri, 
MPC Cffipitftk CP RDM Mne with Macr»v«f1 t ttfnuns Mk MianM II wrHi il fejvt 4 Ml RIM. 13“ 
ctlof monitor CMHIMl wifi CD ROM frr»rtk System 7 u later, |Mi fMbdd ■ C0IQK). 


Quantities are limited! 
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THE 
ENCYCLOPEDIA 
OP COUNTRY 
MUSICS DANCE 

EVERY MAJOR COUNTRY SONG (1925-) 


JS 

JS 

JS 

JS 

JS 

JS 

JS 

JS 

JS 

JS 

JS 

JS 

JS 

JS 

JS 
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only $39.95 eag 


VOL #1 (SONG BOOK) - OVER 10,000 COUNTRY 
SONGS WITH BPM / INTRO / TIME / YEAR / ALBUM 

AND THE DANCES THAT GO WITH THEM AF tlflttl fWf ^11 OR 

JS • VOL #2 (DANCE BOOK) - OVER 1500 COUPLES , ,L y JS 

JS AND LINE DANCES WITH CHOREOGRAPHER / BPM P'**® ®4.DU J>R|| 

JS /album and the most compatible music 'tcreico orders add SI 0 Sin JS 

THSC DANCE / TO. BOX 167-MOB, SUDBURY MR 01T76 *2 

J 2 Tel: (508) 562-ZZ86 / E-Mail: 733511536@conycncrv*.cam jj 

JSJ3JSJ3JSJSJ3JSJ3JSJSJSJ3JSJSJSJSJSJ3JSJSJ3JSJSJ3JSJSJSJ3J3JS 



A MUSIC RESOURCE FOR THE PRO DJ! 


how ixPLom our mmi catalog on mt intiiinct: 

http://www.rotations.com 

FEATUHIHB CDs FOB A PRO MOBILE DJ BUSINESS 

• Exclusive Monthly DJ-Only Compilations 

• Our Entire Collection of CD Compilations 

• CDs Reviewed in Mobile Beat Magazine 

• Tracks for New Release CD Compilations 

• Place Your Credit Card Order OnUne 

• Your Satisfaction is Always Guaranteed 

• Monthly Catalog of New Releases Still Available 

Telephone DJ Sales & Service Hours: 


(610)631-1984 

FAX SERVICE 


(610)631-1779 rotations@aol.com 

SALES & SERVICE E-MAIL __ 

132 WENDOVER DRIVE NORRISTOWN, PA 19403 BDSKflH 
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DO YOUR CD PLAYERS SKIP? 


From the company that continues to 
bring you top quality products such as 
The Complete Party CD Series and The 
How-To Video Series, now comes a 
revolutionary new product. Bobby 
Morganstein Productions offers the 
Mobile Disc Jockey the premier method 
to counter those unsturdy tables and 
warped dance floors. Introducing CD 
Shock Pads, “2 Hip 2 Skip.” These 
4"x4" pads are made of a space-age foam, 
are designed to prevent CD skipping, and 
allow the disc jockey to have a smooth 
party. The CD Shock Pads are placed 
directly under your rack system or an 
individual piece of equipment. They 
absorb the impact caused by unexpected 
jumps and accidental bumps, allowing 
your CDs to play without interruption. 

Before selling a product, one must be 
sure that it performs as designed. So, in 
an effort to uphold the BMP reputation, 


we set up a testing ground for the CD 
Shock Pads. We created these tests to 
simulate the unexpected problems that 
mobile disc jockeys often encounter. The 
test results were astounding. The CD 
Shock Pads passed every test with flying 
colors. Simply purchase the CD Shock 
Pads and if you are not completely 
satisfied with the results, return the 
product within 30 days for a full refund. In 
fact, we are so confident in this amazing 
new product, we are giving it the BMP 
Name and the BMP Guarantee. 





VIDEO 6 - From the Complete u How To” Series 


CREATIVE GAMES 


This one-of-a-kind video tells you everything you need to know to perform 
the hottest new creative games from the industry's most successful disc jockeys. 

Featuring: Bobby Morganstein, Adam Weitz, Paul Binder, Kevin Howard, and John Rozz 


Hockey 
Theme Trivia 
Lifesaver/CD Pass 
Connect 


• Balloon Roulette 

• Mitzvah Trivia 

• Hoppity-Hops 

• Twister 


• Word Spell 

• Walla Balia 

• Bubble Gum Races 

• Ultimate Dodge Ball 


• The Worm 

• Parade of Beauties 

• Marble Twist Race 

• Steal The Song 


TO ORDER CDS 

TO ORDER VIDEOS 

TO ORDER SHOCK PADS 

CO 1 and CO 2 .ea. *22®° 

CD 3 thru CD 9 & CD 11 thru 15 . .ea. *28““ 

CD ID (2 CDs).set *35 00 

SPECIALS 

BUY ANY 4 BMP CD S& GET ONE ...FREE 

BUY ALL 15 CDs.*299"“ 

DESIGNATE NUMBER A TITLE OF CD‘s. 

ADD S4 * SHIPPING A HANDLING, 
ir ordering more than 5 CD's please add an 
additional $.50 per CD for Shipping & Handling, 

PA Residents add 6% sales tax, 
Philadelphia Residents add 7% sales tax. 

t. The Bar/Bat Mitzvah Basic Production .*100°° 

2. The Contest Video.* 50““ 

3. The Bar/Bat Mitzvah Full Production . .MOO 00 

4. The Party Dances Video.* 50®® 

5. The Bar/Bat Mitzvah “Party Demo” . .* 50®® 

6. The Creative Games Video.* 75»° 

SPECIAL 

ORDER ALL 6 VIDEOS FOR .*299®" 

Include $6.00 for Shipping A Handling, 

PA Residents add 6% sales tax. 

Philadelphia Residents add 7% sales tax. 

PADS PRICE 

1 * 4 SETS (4 PADS IN A SET).S40/SET 

5 - 9 SETS.-S36/SET 

10-14 SETS.S34/SET 

15 *24 SETS .S33/SET 

25 OR MORE .S32/SET 

SHIPPING METHOD 

US MAIL .$ 4/SET 

UPS REGULAR.S 6/SET 

UPS 3 DAY .$ 8/SET 

UPS 2 DAY .$10/SET 

FOR MAIL ORDERS MAKE CHECK PAYABLE TO: c 

BOBBY MORGANSTEIN PRODUCTIONS j 

3736 Wheatshcaf Road Huntingdon Valley, PA 19006 

Homepage: http;.* www.bmpbeat com E-mail: bmp#bmpbeat,com 

Credit Card Orders Call 

215) 947-6935 

UPS OVERNIGHT .S21/SET 

$2 CHARGE FOR EACH ADDITIONAL SET. 

$4 CHARGE FOR C.0.0 

PA Residents add 6% sales tax. 
Philadelphia Residents add 7% sales tax. 






























































The Top Selling CD Series Especially Designed for Mobile DJs & KJs 

Your competitors have the whole series! Isn't it time you made the commitment to your profession? 

ORDER TODAY - SEE WHAT THE iNDUSTRY IS BUZZING ABOUT! 


CD 14- THE COMPLETE BROADWAY PARTY CD 


1. 42nd Street, Lullaby of Broadway 

2. Caberet, Caberet 

3. Les Mlserables, t Dreamed A Dream 

4. Hello Dolly, Hello Dolly 

5. Beauty And The Beast, 

Be Our Guest 

6. Miss Siagon, The Last Night Of The 
World 


7. Fiddler On The Roof, If I Were A Rich Man 

8. Bye Bye Birdie, The Telephone Hour 

9. Cats, Memory 

10. La Cage Aux Follies, The Best Of Times 

11. Chorus Line, One 

12. Evlta, Don’t Cry For Me Argentina 

13. Grease, Summer Nights 

14. Tommy, Pinball Wizard 


15. West Side Story, Somewhere 

16. Hair, Aquarius/Let The Sunshine In 

17. Jesus Christ Superstar, Superstar 

18. Phantom Of The Opera, All I Ask 

Of You 

19. GIGI, Thank Heaven For Little Girts 

20. The Wiz, Ease On Down The Road 

21. Annie, Tomorrow 


CD 15- THE COMPLETE CREATIVE PARTY CD 


CREATIVE PARTY SONGS 

1. Macarena (Speed Up 
Version) (Vocal) 

2. Bunny Hop {Hip Hop) 

3. Cha Cha (Techno) - 
Tea For Two 

4. Achy Breeky (Rave) 

5. Chicken Dance (Funky 
Remix 

BAR/BAT MITZVAH 
CREATIVE SPECIALITIES 

6. Mother to Son - 
The Promise of Love 

7. Father to Daughter - 
My Little Lady 

8. Parent to Child - Not 
While I’m Around 

(No One Will Harm You) 
As Originally Done by 
Barbra Streisand 

9. Mitzvah Rap 

10. Mitzvay Day*0 (Vocal) 

WEDDING CREATIVE 
SPECIALITIES 

11. Bride to Father - Daddy 

12. Groom to Mother - 
Lighthouse 

13. Bride and Groom * 
Happily Ever After 


BONUS TRACKS 

WEDDINGS 

14, Grand Entrance 

15, Toast by our Bast Man 

16, Toast 

17, Bride 4 Groom Dance 

18, Father & Daughter Dane© 

19, Mother 4 Groom Dance 

20, Parents 4 Bridal Party 

21, Throw the Bouquet - Single 
Women 

22, Removal of the Garter 

23, Throwing the Garter - Single 
Men 

24, Cutting the Cake 

25, Dollar Dance - Get Your Bills 
Ready 

Fun Segments for Weddings 

26, The Higher the Better 

27, Get Your Hand Out of There 

28, Dad, Close Your Eyes 
BAR/BAT MITZVAH 

29, Grand Entrance 

30, Candle Lighting 
31* Hora - Funny 
32. Hora - Regular 
33* Motzi - Funny 

34, Motzi - Regular 

35, Kiddish 

36, Toast 

37, Contest 

38. Memory Glass 

39. Host & Hostess Dance 

40. Mother/Son Bar Mitzvah 

41. Father/Daughter Bat Mitzvah 


CONTEST DROPS 

42. AHHHHHHH 

43. WA WA ???????? 

44. “NOT" 

45. “PSYCHE" 72. 

46. “PEACE" 73, 

47. “COOL" 74. 

48. “GROOVY” 75. 

49. “FAR OUT" 

50. “BYE BYE" 

51. Air Ball! Air Ball! Air Ball! 

52. He Shoots! He Scores! 76. 

53. She Shoots! She Scores! 

54. We Got A Winner 

55. Yummie 77, 

56. You’re Out 78. 

57. Winners Got the Prizes! Losers 

Get Nothing! 79, 

58. You’re Absolutely 100% Wrong 

59. Yes and It Counts 80. 

60. Sorry, You’re Out 

61. Ladies & Gentlemen, Our 81. 

Future! 82. 

62. The Girls Win Again 83, 

63. The Boys Win Again 84. 

Generic Drops 85, 

64. Conga Noises {Rolling 86. 

Tongues, etc.) 

65. Everybody Scream - AAAHHH 87. 

66. Put Your Hands Up High and 

Clap to the Beat 88, 

67* Oh Yeah 89, 

68. This Slow Song is Ladies 

Choice 90. 

69, Say *Ho” 


Everybody Say “Ow, Ow" 
Please Focus Your 
Attention to the 
Center of Our Dance Floor 
Countdown - 10 to 1 
Drum Roll Count to 3 
That's Easy For You To Say 
Ladies and Gentlemen, It's 
Been Our 

Pleasure Partying With You 
This Afternoon 
Ladies and Gentlemen, It's 
Been Our Pleasure Partying 
With You This Evening 
Thank You and Good Night 
Welcome to Our Bar Mitzvah 
(New Age) 

Welcome to Our Bat Mitzvah 
(New Age) 

Welcome to Our Wedding 
Reception (New Age) 
Welcome 
Dog Barks 
Shhhhhhh (Plain) 

Shhhhhhh "Quiet Please" 
“Wake Up" 

The Caterer Presents the First 
Course 

The Main Course is Now 
Being Served 
The Buffet is Now Open 
The Food Stations are Now 
Open 

The Dessert Table is Now 
Open 


Other Party CDs from Bobby Morganstein Productions 


CD2 

CD3 

CD4 

CDS 

CD6 

CD7 


The Complete Jewish Party CD 

Horas & Traditional Jewish Party Songs 

The Complete Latin Party CD 

All Your Favorite Latin Dances 

The Complete Novelty Party CD 

Novelty Songs & Sound Effects 

The Complete Traditional Party CD 

Traditional Dances 8 Wedding Music 
The Complete Specialty Party CD 
All Your Favorite Specialty Dances 
The Complete Grand Entrance Party CD 
Grand Entrance Music for All Occasions 
The Complete Classic Party CD 
Hard to Find Classic Party Songs 


CD8 The Complete Cocktail Party CD 
72 Minutes of Mixed Cocktail Music 
CD9 The Complete Miscellaneous Party CD 
Wide Assortment of Misc. Party Songs 
CD10 The Complete Medley Music Party CD 
2 CD Set of Ethnic Dance Medleys 
CD11 The Complete Big Band Swing Party CD 

The most requested Big Band swing selections 
CD12 The Complete (Best Of) Jingles Party CD 

The best 99 tracks from the UK’s best selling series 
DJ Jingles 

CD13 The Complete Dinner Music Party CD 

Over 70 minutes of mixed instrumental dinner music 
with a jazzy flair. 


Bobby Morganstein Productions “How-To” Videos 


VD 1 THE BAR/BAT MITZVAH BASIC PRODUCTION VIDEO 

How to Prepare & Run a Bar/Bat Mitzvah 

VD 2 CONTEST VIDEO 

AH you need to perform all the Basic Party Contests 

VD 3 THE BAR/BAT MITZVAH FULL PRODUCTION VIDEO 

A Behind-The-Scenes Look at the "High End'' Affair 


VD 4 THE PARTY DANCES VIDEO 

15 Dances, 5 to teach your staff, and 10 for your staff to 
teach the guests 

VD 5 THE BAR/BAT MITZVAH "PARTY DEMO” VIDEO 

This is a demostration video that our MCs and DJs use to 
assist in selling our Bar/Bat Mitzvah Production Packages 















The D J's Guide 

to Running Weddings 


VIDEO TRAINING PACKAGE 


The complete, professional guide to coordinating weddings ond hosting 
wedding reception parties. 


• Video, Bonk, & Custom forms 
+ s/h - $95 P 


or ORDER ITEMS SEPARATELY: 


• The Video (60 min.) - $69 +($2.50 s/h) 

• The Book (65 pages) •$19 +($1.50 s/h) , 

The Prslestlorto! Guide to Coordinating Weddings' A 

V 

• Custom Forms (preprioted lontraits, 
protocol sheets, reception questionaires 
+ morei) * $M +($1.00 s/h) 

M,C & VISA accepted 

Call 800-639-8586 or 508-660-9)37 



The Ultimate 

Italian Party < D! 

Vivfl 

Itali" n ° • 


$20 (US) includes S/H 


Send ck or m.o. to: 
Mobile Musk 
PO Box 106 

East Rochester, NY 14445 



SWITCH I0THE 

MUSIC VIDEO 

POWERHOUSE 

ZZZzzzap! It’s alive'. Your 
business, that is, when Wolfram is 
your music video source. We offer 
more of whai you warn-like 
everything. We’ve got what's hot. 
Lightiring-fast delivery, too. It’s 
electrifying what 
can happen when 
you call 800- 

433-1652. Fed - - 

that tingle ’ Call j 

now ” d “ ist WbltramYideo 

Inttrmci address: www.cxecpc.cwn/-woLfram 
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THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer 
you the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music, Today's Hits and “DJ Only" titles. 

For catalog of approximately over 2,500 various-artist CDs 

with complete track listings send $11 to; 

A.V.C. Sebastian, 68 Llewelyn Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


PREMIUM CUSTOM LOADED BULK AUDIO CASSETTES 


HIGH BIAS (TYPE 11} CASSETTES FOR MASTERING AND/OR ORIGINAL RECORDING 

TDK PRO SA BULK 

UNLABELLED ANO UNBOXED * MAGNETIC MEDIA CLEAR 5-SCREW SHELLS 




c pxX FOR 
to£E FULL 

ctf AL°° 




Quantity 

C-10 

C-20 

C-30 

C-45 

C-60 

C-90 

C-100 

25-99 

$0.31 

$0.37 

$0.44 

$0.50 

$0.61 

$0.82 

$0.90 

100-999 

30.28 

$0.34 

$0.40 

$0.46 

$0.55 

30.77 

$0.90 

1000 + 

$0.25 

$0.30 

$0.35 

$0.44 

$0.52 

SO.76 

$0.87 


Sso 




MAXELL XLII BULK 

UNLABELLED AND UNBOXED • MAGNETIC MEDIA CLEAR 5-SCREW SHELLS 


We witi 
match any 

advertised 

price l 


Quantity 

0-10 

C-20 

C-30 

C-45 

C-60 

C-90 

C-100 

25-99 

$0.32 

$0.37 

$0.42 

$0.54 

$0.61 

$0.83 

$0.90 

100-999 

$0.30 

$0.34 

$0.40 

$0.49 

$0.58 

$0.79 

$0.90 

1000 + 

$0.27 

$0.32 

$0.38 

$0.47 

$0.52 

$0.76 

$0.87 


9BF 




PREMIUM ROUNDED-EDQE ALL CLEAR NORELCO BOXES >■ $0.13 each 
12-up labels 30c per sheet* 6-up insert cards (J-cards) 30c per sheet* 

AJI other lengths loaded and priced at next highest length. Loaded precisely to your specifications. 

NOW! RECORDING SYSTEMS, INC. 

32 WEST 39TH STREET, 9TH FLOOR, NEW YORK, NY 10018 
Telephone: 212-768-7800 • 800-859-3579 • Fax 212-768-9740 

Wo Accept VISA * MasterCard - American Express or UPS COD Cash Only 

Pno*s to cfw>g* wrtftouf poor novto 


Try InfoManager v2.0 “ 
MOBILE DJ SOFTWARE 





CD has 250 Clip art & 16,000 songlist database 

Customware Systems™ 

Call (972) 867-7729 

or download from our website: 
www.cwarenet.com 

New Product! 


Music Manager $59 
songlist library tracking system 








WHOLESALE 
PRICES 

ON PROMO Fs 
& More! 

* ^shirts w/ logo 
05 low os $ 2.50 
Staff shirts ■ Hats 
■ Company jackets • Sweatshirts 
* Pens * Mugs, elc. * over 370,000 
products with your company logo 

Screen Printing & Embroidery 

Don't blow all your gig money on 
promotions * Save Now! 

We guarontee low prices and a 
quick turn-around! 

Call, fax, or write for information 
or a catalog today! 

198 Center St, Wallingford, CT 06492 


Fax or Phone 
(203) 294-1656 
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PROSING Karaoke 

FieeCatalog. Wot Id's largest 

T1 J <*rvlr>rlifiii Aim f jIIHl rtl Ani ■ ■ nm a ill 


selection. All Urandsol equipment. 

CD+G. LD s. Vocal fclinwalots 
■ W»N Playets Speakers.Mcs 
CSP P.0. BOX 1106 
Bridgev iew.IL 60455 

ryjA i-80o-[too 0-166 


•Disc JOCKEY • 


“ LICENSE PLATE FRAME ” I 

Promote yourself all around town! I 
Only $9+(S/H) Order Now! 24 Hrs. I 
VISA 773-581-6779/800-357-273B MG I 


• FOR HIRE 


WE RECONE 


AN have carta lor ill Pro, Home and Mo Spealm. 

Tri-State Loudspeaker 
(412) 375-9203 

Mtp://vinArw.niaii!jco(n.lVet/www/5pealiers 



Speaker Reconing 

Instructional Video 


Workshop \ ideo 
1502 N. Homson 
Fl. Wayne, IN 4f>X(KS 
(219) 424-5*163 



C. WHOLES 


^ft| 

_ f 


Over 100,000 Products... 

Pro • Audio 
Lighting • Lasers 
Karaoke • FiberOplics 

BUT AT m ova CDSni! 

800 - 879-3458 

fax: 406-782-3342 



5 MODELS 10 CHOOSE FROM 
For the cost of a CD. give your wedding 
couples a memory to cherish - 
A FRAMED CD OF 
THEIR FIRST DANCE SONG! 
Give us the couple’s name, first dance 
song, title, artist and wedding date. 
WE DO THE REST! 

Call for a brochure today 
tel: 54ll-N25-t*4lH fax: 540-825-7004 


Advertisers I inlaw 


Abracadabra 

17 

AltPro 

91 

American DJ Supply 

BC 

American Mobile Sound 

13 

Aphex 

31 

Ashly Audio 

83 

Audio Climax 

90 

AudioTek 

21 

Bagend 

5 

Breakthrough Marketing 

40 

B.T.N. 

8 

Carlson Craft 

50 

Celebrity 

122 

Colorado Sound N' Light 

57.121 

Community 

11 

Core Systems 

81 

Denon 

39 

DJ Music Express 

78 

DJ Signs 

79 

DKKaraoke 

95 

Elation 

3 

Electronic Bargains 

64 

ERG 

101,121 

Exodus 

54 

Gem Sound 

63 

Gemini 

2 

Gli 

71 

Grundorf 

58 

Hi-Tech 

33 

Hot Hits 

10 

Hot Tracks 

58 

Island Cases 

77 

J & P Products 

12 

Karaoke Atlanta 

99 

Karaoke Nation 

105 

KLS 

29 

Lightcraft 

10 

Lorio Ross 

46 

LyteQuest 

41 

Martin 

43 

Modern Tracks 

85 

MTX 

7 

Music Factory 

69 

Music Maestro 

102 

NAME 

108 

Ness 

67 

Nitetime 

89 

Novalec 

34 

Numark 

51 

NVS 

59 

Odyssey 

75 

Oh No 

61 

Omnisistem 

45 

Paramount 

61 

Phonic 

62 

Pioneer 

27 

Pinto Novelty 

46 

Planet Karaoke 

104 

Pro Mix 

12 

Pro Sing 

107 

Pro Tapes 

96 

Pro Sound & Stage 

87 

Promo Only 

77 

QSC 

19 

Rane 

14,15 

Rhode Island Novelty 

13 

Rondo 

5 

Remix Warehouse 

97 

Segue 

44 

Sherman 

5 

Shock Terminator 

20 

Shore 

IBC 

Sound Choice 

106 

Sound Ideas 

40 

Stanton 

9,65,73 

TEI 

54 

TPR 

53 

Tracoman 

47 

Univenture 

69 

Upstairs Records 

92 

Videostar 

48 

VocoPro 

103 

Wells Cargo 

33 

Western Starlight 

96 

X-Mix 

91 



ARTIST 

L Toni Bratton_ 

2 Lore Tribe__ 


■ • ■ ■ At hit Bi a-fl ■ i mm k b ■ ■ ■ *1 


ME_ 

„ tou’re Makin' Me High 
„ Stand Up 




1 Bad Yard Club (/Crystal Waters_bide Ghetto 

4. Amber *■**»■***•** I M-IHldllllt+'kbivi ■ i + b h ■ ■ ■ ***** This Is tour Night 


-J.J It--- A- i - i BIB* + -■=- r 


.... Professional Widow (Remix) 


i ■ ■ * if ■ ♦«. * * ***■*■«-*** *4** ■#■*■* 


Where Do tou Go 


Oiiaataa* 


5. Ion Amos». 

6. No Mercy..... 

7. Gloria Eslefan___tail Be Mine (Remiiei) 

8. Out 01 Control___One Of Us. 

8. Fu# Intention__America.... 

10. Everythin But The Gil_Wrong 

1L Reel 2 Real--Are tou Ready For Some More? 

12. Billie Ray Martin ... Running Around Town ... 

13. Eli Mac ..—.......... Ceteliiate (Remix). 


I ********* 






LABEL 

„La Face 

_ m _ 

Mercury,.... 
Tommy Boy 
Atlantic „ 

Arista. 

Epic. 

Interhit..... 
Sugar Daddy 
Atlantic ___ 


BPM 


i f W WrtT t 


I ffV9f-l II t + 


82 
128 
125 
121 
128 
.127 


M IM .++*+»*»**+** 


124 


StridJy Rhythm 

Sire 

'Mil Wl ! ¥ ■ l-M m-MIOi I 

... Moonstone. 


_135 

.126 

_123 

_125 

_125 


14. Jr. Masquer. 

15. Whitney Houston.. 

16. Kataiina 


feM«* i ******* ■ ■ ■ ■ ■ a --- M 


II **•• ilHH It * b * ■ *4 * ■ ■ a a 


If Madonna Cals... 


*fc ■ a****** k aMl 


Groovdidous........ 128 


I Wanna Dance With Somebody.Arista. 


Wi i WI i 


OPHT Of U l-l 


III (jfl 

***** W-J I ***** 


i l»»fe**ll«*.*w*p I tf P f mvoqa 4 


Thump 


»*» ■ i *lto»*»**i*wB*»**** 


120 

128 


17. ioi Cardwell 
IS. Robert Miles. 

19. Ace Of Base 

20. Garbage.. 

2L Charmed Farm 


WfiWiWIWiii ill I n i mi ftl** 


Vbil Got ^0 i~-r'TTlTmintTgaMMaaaa .4 .»*.**»***.m*+m 12^ 

************* Children * * * +# **+****** #** B■ *#** * B i I I ** ****** ** * Arista ■ ****»*'***««■ 110044 1* 135 

—.Never Coma Say I’m Sorry_Arista_112 

(M *►**+ + * 4 4 ***** k a *1 ***** a a-B-a-T^-aaa rrrfi WllW *********** 

,.—■■■■■■ Superstar ** *■»*****■ ***** ■* 4 ***** *** ************ Mercury 


■ niw a* «■*•» *** * ■* 


22 Quincy Jones.Stomp (Remix) 


It-c-fri*<(p4i m-vtiii ****** 


_Qwest 
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23. Prodigy. 




Firestarter 


* *1***« ■«I ************ fi **fl v* 


Mute..... 


24. Ms* (/Antoinette Roberson ..._Won't Give Up My Music_Jellybean.. 126 


**¥*-* f B P * HW****-*-■■*»*«**-** 


25. Kristine W.__One More lry 

26. Greed__Release The Tension 

27. Movement Underground_I Is What I Am 

28. Funky Green Dogs_..... fired Up 

29. Biiare Inc. —..._.Surprise_ 

30. New Edition ___Hit Me OH (Remixes) 

3L Le Monde___....... I Have No Fear. 

32 Ce Ce Pension_...... Movin' On (Remix). 


***** ****** ■*■B »»*+ I i ** **** i ***** a 


RCA 


**■**« *«'*****■**-*********■ 


124 
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+ «** ****«■ ** ***** * ■-*****-■ *■-■■■* ■ 




***** **********a*■ 


Downtown 
G-lone 
Twisted, 
.... Mercury 
... MCA 
Notorious 
ASM 


#+1« !<*****' ■** 


a************ ****** 


123 

*-****■+ Uiv 


+ *»■*-* *++ + ** i 


BMW —MM —il 


**** — * *** PP1*****>*PI 


* *i Mil*** iWaa ik 


87 
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31 Rolo Goes Spiritual ..let This Be A Prayer ..Ctieeky/lIK . 


*¥* B■■ ****►■ 


124 

128 


34. Roberta Hack 

35. Ondina_ 

36. The Don_ 

37. UW. 

38. El Presidente 

39. Georgie Porgie. 

40. Madonna. 

4L Gladdeez.... 


********** i i ■-**«**■-» 




********* Bid*****a 


■ *i * !l» ***** ****** * 


**********»****•■*■"*** ■ I a a 4 *** k I 
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fillIII ***** B ************ 
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Wing Me Softly 
. Into The Night „ 

. That Phat Headj 
. Missing tour Lave 
Cafe Con Leche 

I'm In Love_ 

Love Don't Live Here.. 

When tou Need Somebody 


Atlantic 
Interhit.. 


** ■'»*(■***■■■■» * anpip 


**** *#-*** k Hk 


134/128 


I t* a a r a a 


Vibe 


*¥*♦******¥■ ■ B-»*#W ■ I S * 


i*ai*a*<Bpw ■■■■■■ pai ************ I 


42 Farley Jadonaster 

43. NAS. 


i-**** ******** **■ * 


God Father 


* ** ****■■ ...*** a 


* * * * * ** ** i .a Am m m m m m* m m m « #.* ») 


. HI Ruled The Work)_ 


■ I B ****** 


44. San Codw 

45. Angelique Kidjo 

46. BGeneral_ 

47. Shawn Christopher. 

48. Heidi Mathis 


***++ ■« !-!»**+ B-**-l ri *** I 


... Tumba La Casa.... 
_ Wombo Lombo 
... Pererosa_ 


• ■■■♦'PPM********** 


Strictly Hype__122 

Out 01 Control_- 

Musk Ptant/Quakty. 123/128 
Warner Bros_123 


p * * * ifc(b iw * * d * p * * #*' I 


.. Night For Love (Remixes) 
Tables Turn_ 


Mushroom 
Renegade 
Columbia 
Cutting 
Mango. 
BMGUtii 
Rama 


**#*##** * ** *** 


*-B-*-**B'***iB ****** 


* Milii brt **pp 


126 


•*M -«C ■ iHHOi ■ ■ 


_124 


. Todd Terry t/M. Wash & I. Brown „ Keep On limpin' __ 

50. Sir Mix A Lot Jump Di It...... 

Courtesy of Dance Music Authority 


Wise Guy_- 

Logic ___124 

Anwrican/WB_- 
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DJ H\I)S I APICAL NIGHT AT WORK A BATTLE OF THE SEXES 


There’s no question that the Mobile Disc Jockey 
profession is male-dominated. But that is 
changing, and with the changes come a few 
"growing pains ." In this story, Peg Tittle of 
Sundridge, Ontario , Canada vents about 
problems she encounters during a typical bar gig. 


I liad agreed to fill in for a friend, to do his 
regular gig at a basement bar. When I 
showed up early for a show-and-tell of his 
system, l was immediately struck by its size. 
Mike and 1 started out as DJs at the same time. 
We went through training together. We appren¬ 
ticed with the same outfit. And we each bought 
identical systems and started our own separate 
businesses. 1 have pretty much kept the same 
system: a couple cassette players*, a search deck, 
a mixer, an amp, and a pair of 12 inch by 16 inch 
speakers on tripods, with a microprocessor. 
Alike, however, had added two pairs oi speakers, 
a second amp, and a couple of CD players. 

WHAT IS IT WITH MEN? 

Why do men get suckered into this ‘bigger is 
better" mentality? I asked Mike if he had gotten 
complaints because his smaller setup wasn’t loud 
enough. He said “No, but this looks better." 
That really irritates me because other men will 
sec Mike’s huge array of equipment, compare it 


to my little (but efficient) setup, and figure 
he’s a better DJ just because he’s got bigger 
“stuff.” Where’s the logic? 

He walks me through his setup and in a 
few minutes I’m comfortable — except if I 
get a lot of requests. There are at least four 
different places to look up a title: a directory 
for old cassettes, one for new cassettes, and 
another for the 1 IDs (except for the ones 
which aren’t listed anywhere). I take some 
time to familiarize myself with what’s where, 
but see a ridiculous amount ot duplication. 
There’s got to be at least a hundred songs 
listed in two or more places. 

NEED HELP LITTLE LADY? 

At around 10 p.m. the place starts filling up 
anti the requests begin coming in. The first 
are from the bartentler who tells me to play 
Seger’s Old Time Rock & Rolf Dance Mix 95, 
and Macarena. “Gee, none of those would’ve 
occurred to me, thanks,” I say with polite 
sarcasm. A little later I get a note with seven 
or eight titles on it. I seem to he getting a lot 
more requests than Mike. I wonder... is it 
because I’m a woman and people think I’m 
more approachable? Or is it because I’m a 
woman, so they assume I have to be told what 
to play? 

oantinjed on p. 122 
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MOBILE BEAT 








Pioneer CLDV-860 

CDG/LD Player 

Plays CDGs AND 'Jet Turn 9 LDs! 

11-Step Digital Key Controller * Direct Search 
Vocal Scoring Mode * 24-Track Programming 
Multiplex * Full-Function Remote * Vocal Partner 
Surround Sound ■ Digital Echo • 2 Mic Inputs 

$699°° j: or Everything! 

12 CDGs [144 Songs), 
Travel Case, Songbook and 

Microphone! 


Jtffltf' 






FIND 

SONGS 

FAST! 


COMPLETE COG 6< LD SONG LISTINGS 
BY ARTIST, TITLE & BRAND 

Celebrity’s Own 

MASTER SONG 
DIRECTORY 

$14? 5 

OVER 20,000 LISTINGS 
250 + PAGES! 


WM-81 

Single-Channel 

Wireless 

Microphone 

$ 129 . 


95 



Including Receiver! 

IF YOU’VE BEEN 
WAITING FOR 
THE RIGHT TIME 
TO ADD WIRELESS 
TO YOUR SHOW... 

THIS IS IT! 


MODEL PD-V310G 

Pioneer 

Twin-Tray 

CDG 


FOR PROFESSIONAL KJs AND OJs 



M VIDEO 
SUPERIMPOSE, 


rn- 



Complete Pkg $399°° 

12 CDGs (144 Songs), 
Travel Case & Songbook 


JVC JXL-GM800TNB 

CDG PLAYER 

FACTORY WARRANTIEDt 

6-Disc Magazine (108 Songs Oft-Lint) 

Plus Quick-Change Single-Disc CDG Tray 
Digital Echo * 17-Step Key Controller 
Full-Function Remole Control 
32-Track Memory Programming and Morel 

$569 00 Takes It All! 

12 CDGs (144 Songs), 
Travel Case and Songbook! 







W DISC TITLES. 

, qaB Pi scs! 
»-** 

• CLU ts^ - 

Now W 31 




Serving kjs since 1988 


Speak# Brackets 
Included 


KARACHI SING* ALONG STSTtHS 


800 - 992-9039 

12850 Foothill Blvd. • Sylmar, CA 91342 

Tel 818-361-1180 • Fax 818-366-6194 



• Sturdy 5-Wheel Bite 

• Heavy-Duty 
Castor Wheels 

• 4 Mlc/Drlnk Holders 

■ Accommodates up lo 
IS* TV Monitor 

• Fast breakdown to 
three pieces for easy 
portability A storage 

KMS-100 

Karaoke 

Monitor 


Stand 


Now Only 



*129 




WM-128 

Dual- 

Channel 


Lightweight 

pf t 9 Heavy-Duty ABS Plastic 

50-Disc 


Wireless CDG RACK 


System 

Includes 2 Mies 
and Receiver 

Only 




VISA* 


$ 79 . 


95 
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V OtecSover Restorer Kit 
when you mention this ad! 


WE CARRY ALL MAJOR BRANDS * CALL ABOUT OUR CLEARANCE ITEMS; AMPS, PLAYERS & ACCESSORIES * PRICES EFFECTIVE WHILE SUPPLIES LAST! 















































NOW AVAILABLE! 

NEW MUSIC FOR DJS & CLUBS 



POP 33 


Key Wr! lnterme:;o rl Saw ten 1st) Win l/ellefturnj 


Cranberries 
Tracy Bonham 
Peter Cetera 
Lyle Lovett 
Lionel Richie 


Free To Decide 
The One 
One Clear Voice 
Private Conversation 
Ordinary Girl 
Nowhere To Go Melissa Etheridge 
Shame Stabbing Westward 

Pepper Butthole Surfers 

All Along Blessed Union Of Souls 
Ready To Go Republica 

Pavillion Eric Johnson 

Never Gonna Say I'm Sorry Ace Of Base 
I Can Hear Music Kathy Trocclli3each Beys 


COUNTRY 33 


T _ at Girl's Been Spyin’ Or Me Billy Dean 
Strawberry Wine Deana Carter 
No Way Out Suzy Gogguss 

Believe Me Baby 11 Lied) Trisha Yearwood 

Worlds Apart Vince Gill 

Vadalia Sammy Kershaw 

Me And You Kenny Chesney 

Change My Mind John Berry 

The Read Yen Lave Behind Band.« Murpny 

Love Remains Collin Raye 

Home Amt Where His Heart Is Sharia Twain 
It’s All In Your Head 
Lave is Stronger Thar Pride 
Every Ugh; n The House 


Diamond Rio 
Ricochet 
Trace Adkins 


ONLY $ 14.95 each 

BACK ISSUES AVAILABLE. CALL FOR A FREE LISTING 


Entertainment 
Resources Group 

Entertainment Resources USA, Inc. 

4600 Witmer Industrial Estates. Unit 2, 
Niagara Falls, New York 14305 

FCR SALE TO QUALIFIED PHOfTSSONL DJS AND MONTCIUS ONLV 


Toll Free: 
1 - 800 - 482-1559 

Fax: 

1 - 800 - 753-3547 



At around 10:30 p.m., one of the male patrons 
comes up to chat. I le opens with, “So, are you Alike’s 
little helper?” Excuse me? Mike’s little helper': I tell 
him no and that I have my own business (I give him 
my card). The guy continues with small talk. I’m 
trying to be polite, but I’m also listening for the end 
of the piece and trying to find the next request, in at 
least one of the directories. This guy is actually trying 
to hit on me while I’m working. 

A bit later on, I find myself in a similar situation. 
>nly tins time the guy is an ex-DJ. We get into this 
ridiculous competition of “I know more about DJing 
than you.’ I’m sure you know the type, there’s one in 
every crowd who’ll come up and say, “I used to do 
this. How many watts do you have?’’ But this guy 
really wants to win and, once again, this man-woman 
thing is getting in the way — he refuses to lose to a 
woman. 


HEY, I’M TRYING TO WORK HERE... 

Then a third guy comes up, I May some rock, this 
stuff sucks.” I smile and say, “This stuff was re¬ 
quested, but I have some rock coming up.” Within 
two songs I get to his first request. I’m just doing my 
job, but he thinks that because I played his request, 
I’m trying to get friendly. He comes back up and sits 
down on my chair, behind my table and begins to tell 
me how he’s been drinking since 2 p.m. “Play some 
rock,” he says again, i say, “I’ve been playing rock, 
what specifically do you want to hear?” “Any rock,” 
he explodes, and then adds, “Anyone knows what 
rock is!” and storms off. (I’ve already played Seger, 
Springsteen, the Stones, Cochrane, Adams, Tragically 
Hip, Pearl Jam, Hootie and Smashing Pumpkins. 

This is one drunken moron 1 will not be able to 
please). Be persists from the end of the bar, yelling 
out “rock n’ roll!” every time ; play a request for 
dance or country, 

1 almost lose it when, around midnight, the 
bartender comes up and asks me to play some rock 'n‘ 
roll. “He (the drunken moron) keeps asking us to 
come up and tell the ’girl’ to play a little rock,” die 
bartender admits. Here’s a newsflash: Any man 
pushing 4( 1 would be, I think, rather insulted to be 
called ‘hoy.’ Well, most adult women are just as 
insulted to be called ‘girl.’ 

Shortly after, the first guy comes back up to tell 
me he thought I was doing a “fine job.” Part of me 
wants to take that at face value but the other part of 
me thinks he’s probably being patronizing. Did he 
think I was about to burst into tears? Actually, I was 
thinking about decking the drank, but 1 didn’t want 
to have to pay Mike for the damage to his equipment. 

I just want to be a DJ. Being a female shouldn’t 
make a difference. But men often make it a differ¬ 
ence. Frankly, it’s irritating, it’s insulting, and it’s 
exhausting. 


'note: Due to differences in music licensing between the U.5. and Canada, 
many Canadian DJs still lease or compile and use their own cassette libraries. 
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An affordable new Shure 
microphone for 































©1996 American DJ Los Angeles, CA 90058 



www.american-dj-supply.com 
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special effects lighting 


& entertainment products 


ameri-cable™ 
beacons 
belt lights 
black lights 
bujbble machines 
chase controllers 
dimming systems 
dj coffins 
foam machine 
fog machines 
helicopters 
intelligent lighting 

lasers 
light stands 
mirror balls 
^ mixers 
\ neo tec™ 
f par cans 


Qualify 


Afforilali ie 



CALL TODAY for product information, an authorized 
dealer in your area, a FREE color catalog, & 
a FREE collectors set of American DJ® tattoos! 


-lssujJ n'jni3stt5 


Lighting the Future! 



Se Habla Espanol - Distributed in 
Canada by Sounds Distribution 
( 416 ) 299-0665 

See Our Products at Mobile Beat DJ 
Show & Conference - Las Vegas 
January 5- 7,1987 





















